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Message from

Director of School

A

s a purpose-driven school, the SHTM is constantly pushing into new areas. This issue of Horizons
highlights our most recent directions, beginning with an update on Hotel ICON, which will
open for operations in six months’ time.
We are now moving from having a vision of rapid transformation in hospitality and tourism education
across the region to being an icon, a globally meaningful symbol of excellence. Just like the Starbucks
effect, whereby the activities of a single chain raised the standard of coffee shops around the world,
our new educational model – with Hotel ICON at its heart – will help to improve hospitality and
tourism education everywhere.
The 830 new students who have just joined the School will be the ﬁrst batch to study in this
outstanding teaching, learning and research environment. We cover their Orientation Day in this
issue, with a focus on the advice they received from the Managing Director of Hyatt International
Asia Paciﬁc, Mr Larry Tchou, in his Chair Professor’s Distinguished Lecture.
We are very proud to announce in this issue that Dr Taleb Rifai, Secretary General of the United
Nations World Tourism Organisation, has graciously accepted the School’s offer of an adjunct
professorship. Dr Rifai will provide us insights drawn from unparalleled experience in tourism
management.
This issue also reports on two very important projects. In March, we began collaborating with
villagers in the World Heritage listed dailou clusters in Kaiping, giving much appreciated talks on
local tourism development. In June, an SHTM delegation visited the Hospitality School of Ho Chi
Minh City, a vocational training institution for underprivileged youth, to which we will provide
advice on the creation of a new housekeeping programme.
Also featured here are reports on recent research by SHTM academics, and the latest news
on student and staff achievements. From its newest undergraduates to its most experienced
academics, the School is fostering excellence in all of its endeavours.

Professor Kaye Chon
Chair Professor and Director
School of Hotel and Tourism Management
The Hong Kong Polytechnic University
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Hotel ICON

Hotel
Another very important ofﬁciating guest was Hotel ICON
General Manager, Mr Richard Hatter.

Reaches for the Sky

With the SHTM now ranked second in the world amongst
tourism and hospitality educational institutions in terms
of research and scholarship, Professor Tong used the
ceremony to express his belief that the premises would
push the School further in its pursuit of teaching, training
and research excellence.

H

otel ICON, already an impressive part of the Tsim
Sha Tsui East skyline, is nearing completion. As
anticipation builds for the grand opening, PolyU has
conducted a topping off ceremony for the almost-completed
premises and the School, together with Hotel ICON, has
been ﬁnalising the hotel’s branding.
Future home to the SHTM, conference facilities, a new
quarters for senior staff members and unique teaching
and research facilities, the 28-storey building is already
attracting attention with its distinctive design right beside
the Cross-Harbour Tunnel’s Kowloon entrance.

Topping Off Ceremony Marks Milestone
The topping off ceremony on March 11 ofﬁcially marked
the milestone of the building having reached its full
height. Representing the university at the ceremony were
PolyU Council Deputy Chairman, Ir Dr Ng Tat-lun,
PolyU President, Professor Timothy Tong, PolyU Deputy
President and Provost, Professor Philip C.H. Chan, PolyU
Executive Vice President, Mr Nicholas Yang, PolyU Vice
President (Special Duties), Ir Professor Ko Jan-ming,
Director of PolyU Campus Development, Mr S. K. Chan,
and SHTM Director, Professor Kaye Chon.

School of Hotel and Tourism Management
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Hotel ICON

“I am conﬁdent”, he said, “that the School
will attract even more world-class teaching
staff as well as students from around the
world”. He went on to mention that this would
crucially allow the SHTM to “play a bigger role
in helping to meet the industry’s demand for
quality manpower and expertise”.

Swimming pool and spacious
suite design

Representing the School’s construction partners at the
ceremony were Executive Director and CEO of the Paul
Y. Engineering Group, Ir Dr Stanley Wong, and Executive
Director of Rocco Design Architects, Mr Rocco Yim. Mr
Yim is a renowned local architect whose award winning
practice has a depth of experience in the hotel industry
around the world, amongst other areas.
Aside from the ofﬁciating party, approximately 100 guests,
senior executives and PolyU staff members attended the
ceremony to celebrate the important occasion.

A Distinctive Brand
Combined with the modern, geometric design of its
exterior, Hotel ICON will feature an interior meant both
to reﬂect and encourage innovation. Amongst other key
elements, the work of cutting-edge British designer Sir
Terrance Conran will feature in the hotel’s restaurant and
Club Floor, with French botanist Patrick Blanc shaping
the novel vertical garden that will rise out of the lobby.

In recent months the SHTM has narrowed down the
elements of this design combination to identify a distinctive
Hotel ICON brand. The unifying aspect will be a drive
to set the hotel apart, to make it a true icon unlike any
other. Not only will the hotel be a reinterpretation of Asian
hospitality, but it will also draw on distinctly local elements
to impress guests and visitors alike.
With eighty per cent of guest rooms and the exclusive Club
Floor taking in views of spectacular Victoria Harbour, the
premises will emphasise just what it is that makes Hong
Kong unique. As a PolyU owned and operated property,
the hotel’s objective will be to showcase the city that has
invested in it.
Also signiﬁcant in the branding mix will be recognition that
the SHTM is investing in the future of a new generation of
hotel managers, young men and women who will extend
the standards of hotel service through training in a worldclass premises right next to the PolyU campus.
With completion of the Hotel ICON project, the SHTM’s
international status will be further strengthened and the
hospitality and tourism industry in Asia will have a
new centre of excellence. More decisive
collaboration with the industry will be
possible, as will enhanced collaboration with
educational institutions around the world.
Already transforming the skyline of Tsim
Sha Tsui East, Hotel ICON is set to push the
SHTM into a brilliant future.

Interior design highlighting a distinctive Hotel
ICON brand
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Community Development through Tourism and Hospitality

Much Appreciated
Assistance to

Kaiping

T

he viability of tourism development relies on the willing cooperation of all those involved in the
industry. With this in mind, the SHTM established a community outreach programme entitled
Community Development through Tourism and Hospitality this year as part of its 30th anniversary
celebrations. The programme’s focus is on further developing tourism and hospitality businesses in
Kaiping, a small community in the Pearl River Delta.
Famous for its World Cultural Heritage listed ‘diaolou’
clusters, groups of unusual 3 to 5 storey houses built in
the early part of last century with funds sent home by
emigrants, Kaiping abounds with tourism potential.
Cooperating with the Kaiping Tourism Bureau and the
Guangdong Kaiping Diaolou Development Company,
the SHTM launched its programme on 15 March with the
signing of a Memorandum of Understanding.
SHTM Director, Professor Kaye Chon, commented that
“everyone involved in the tourism and hospitality industry
Unveiling a plaque to commemorate the
can contribute to the well-being of the destinations in
meaningful collaboration
which they operate”, and pledged to offer “tailor-made
courses to the villagers in Kaiping to help them in their pursuits”.

Local villagers gather for a lecture by an SHTM faculty member

The following weeks saw SHTM faculty
members arrive in Kaiping to provide
training to local villagers wanting to establish
tourism and hospitality businesses. The topics
covered ranged from tourism trends and
UNESCO World Heritage Sites, attraction
management, cultural and community-based
tourism and service quality management
to hospitality considerations such as food
hygiene and menu design.

The SHTM is very grateful to the Rhombus International Hotels
Group, which aided this effort by donating computers, monitors
and electronic appliances that will help the Kaiping villagers to
establish businesses.
The villagers expressed their appreciation for the SHTM’s efforts
in organising the programme, and for “the selﬂess efforts of its staff”.
They mentioned that the courses offered would “not only broaden
their horizons” but would also “help to raise the overall industry
standard in Kaiping”.
As Professor Chon remarked at the signing ceremony, this should
be the start of a very “meaningful collaboration”.

A diaolou, unique
to the area

School of Hotel and Tourism Management
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Community Development through Tourism and Hospitality

23 June 2010
Dear SHTM Staff,
Greetings!
From 15 to 26 March this year, the SHTM sent renowned professors and experts
to the world heritage site of Kaiping to train villagers in the hope of furthering the
development of the community through tourism and hospitality. We beneﬁtted
from their straight talking, passion, humour, patience and diligence in teaching.
To identify the trainees’ knowledge in the ﬁeld, they made full use of interactive
teaching, and tried their very best to understand the prime needs of the trainees.
In doing so, they achieved effective communication and inspired the trainees to
study. We are so impressed by their work and are very touched.
The training has raised the villagers’ awareness of protecting world heritage. It has
also helped to improve the quality of Kaiping’s tourism and hospitality professionals
and enhanced their skill and ability in managing a world heritage site. It is not only
helping to nurture tourism-related talent, but is also providing an opportunity for
the villagers to be involved in community development. The training has written
a new page in the collaboration between the SHTM and Kaiping in research,
education and training. As a powerful booster, it has quickened the pace of our
development in hospitality. Thanks to you and your kind assistance, villagers have
received a kind donation from the Rhombus International Hotels Group. We, as
well as the villagers, truly appreciate your passion for community development.
Thank you again for your strong support! We greatly appreciate the hard work of
SHTM staff. We are sure that the School will continue to prosper and scale new
heights. We also hope that our collaboration with you will deepen and create more
value for the community!

Guangdong Kaiping Tourism Bureau
Guangdong Kaiping Diaolou Tourism Development Company
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Social Responsibility Project

SHTM
to Support Vietnamese School
for Disadvantaged Youth

F

ollowing its commitment to developing tourism and
hospitality in Kaiping, the SHTM recently accepted
an invitation from the Simon Charitable Foundation
and the Robert Burns Hotel Group to support a social
responsibility project in Vietnam. The project will centre
on the Hospitality School of Ho Chi Minh City (HSH),
a nonproﬁt undertaking of the Vietnamese Department of
Labour, Invalids and Social Affairs.
The HSH provides vocational training to disadvantaged
youth and street children in Vietnam’s second largest city,
offering training programmes that lead to employment
within the hospitality and catering businesses. Students
are currently trained to be pastry chefs and Western chefs,
and in the various elements of table service. With a present
intake of 120 students, the HSH can accommodate up to
200 and intends to introduce a Housekeeping Training
Programme in the near future.

Professor Kaye Chon, Dr David Jones and Dr Tony Tse with students at the
Hospitality School of Ho Chi Minh City

With the aim of helping to enhance the Vietnamese school’s
overall training and education capabilities, the SHTM will
offer advice related to the new programme. Preparing the
way for this collaboration, SHTM Director, Professor
Kaye Chon, Programme Director (Industry Partnerships),
Dr Tony Tse, and Associate Professor, Dr David Jones
visited Ho Chi Minh City from 8 to 10 June. They met
HSH Director, Mr Ta Vang Duc and the school’s teachers,
inspecting the facilities and familiarising themselves with
its programmes.
Speciﬁc support to be offered by the SHTM will include
advice on the design of model hotel guest rooms and
curriculum development. Training will also be provided
for HSH teachers so they can gain experience of industry
best practices to pass on to their students.

Gaining an overview of the School

The SHTM’s selection for this important project is
testament to its internationally recognised programmes
and high quality staff members. The School looks forward
to working with the HSH in its cultivation of deserving
young talents for the hospitality industry in Vietnam. The
project should beneﬁt the industry in general, and also help
raise the overall standard in Ho Chi Minh City.
School of Hotel and Tourism Management
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UNWTO Secretary General’s Visit
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Global Tourism Leader
Accepts Adjunct Professorship

A

lways very welcome at the SHTM, Dr Taleb Rifai,
Secretary General of the United Nations World
Tourism Organisation (UNWTO), now has even more
reason to return. During a visit in February, Dr Rifai
was bestowed an adjunct professorship from the School
in recognition of his invaluable contribution to the
development of the tourism industry around the world.
Speaking about the conferral, the SHTM’s Director,
Professor Kaye Chon, remarked that “the School and
its students look forward to beneﬁting from Dr Rifai’s
insights and vast industry experience in the area of tourism
management”.
Following the conferment ceremony, Dr Rifai spoke
to SHTM students and academics, along with industry
practitioners, about the challenges currently facing the
industry and its prospects in the years ahead. He pointed to
forecasted growth in tourism arrivals of between 3 and 4%
this year as a sign of a stronger than expected recovery from
the difﬁculties brought on by the international ﬁnancial
crisis and the Inﬂuenza A (H1N1) pandemic.

PolyU President, Professor Timothy Tong (ﬁfth from right) hosting a dinner
in honour of Dr Rifai at the Millennium Training Restaurant

Yet he also cautioned that the months ahead would be
demanding.
2010 would be “a year of transformation, providing upside
opportunities while not eliminating downside risks”, Dr
Rifai said. Although many countries had reacted quickly
to the ﬁnancial crisis, stimulus measures should not be
withdrawn just yet, and the temptation to impose extra
taxes should be resisted. This, he said, would ensure the
continued viability of the tourism industry.
Dr Rifai also made special mention of global leaders,
calling on them to seize the spirit that united the world
community in confronting the crisis, urging them to craft
a truly sustainable future.
Following the lecture, PolyU’s President, Professor
Timothy Tong, hosted a dinner in honour of Dr Rifai at
the SHTM’s Millennium Training Restaurant.
The School warmly welcomes Dr Rifai to its
world-leading faculty, and looks forward to a long
association with him at the forefront of hospitality
and tourism education.

SHTM Director, Professor Kaye Chon presenting the Certiﬁcate of
Appointment to Dr Taleb Rifai, UNWTO Secretary General
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Common Orientation Day

Achieving Potential
T

he importance of achieving one’s potential and the
beneﬁts of leadership formed the dual theme that
welcomed 830 new students to the SHTM this September.
As part of PolyU’s Common Orientation Day, the students,
along with the School’s academic staff and industry guests,
were greeted in the Jockey Club Auditorium by PolyU
President, Professor Timothy Tong, SHTM Director,
Professor Kaye Chon, and this year’s Distinguished
Lecturer, Mr Larry Tchou, Managing Director of the
Hyatt Hotels Corporation International Hotel Division,
Asia Paciﬁc.
Professor Tong urged the new students to make the most
of their time at PolyU. “Turn yourselves into practical
dreamers”, he advised, and “be ready and capable of devising
innovative solutions to meet our everyday needs and solve
our everyday problems”. Professor Chon introduced
new students, including international and exchange
students country by country, highlighting the diversity
of cultural experiences awaiting both undergraduates and
postgraduates in their time at the SHTM.
Delivering the Chair Professor’s Distinguished Lecture,
Mr Tchou drew on more than 40 years of experience in
the hotel industry. He emphasised the changing nature
of hospitality, and pointed to the broad shift in customer
needs and desires that is already taking place. The new
students, he said, would soon be “highly sought-after
potential employees”, and it was their responsibility to
understand the multiple directions in which the industry
was heading.

Mr Tchou also
touched on the
importance of
corporate social
responsibility,
passionately
reminding the
audience about
helping the
underprivileged in
Hong Kong, and that “we have to
chip in”. He urged the students to
devise practical solutions as part of the corporate social
responsibility they would be responsible for in their “future
leadership roles”.
Being a leader also meant “pushing the envelope”, Mr Tchou
remarked, through thinking differently in all situations. He
demonstrated this when he concluded his talk by inviting
two Hyatt employees who were also SHTM graduates onstage to discuss their own experiences.
Ms Vivian Wan, Director of Conventions and Events at
the Grand Hyatt Hong Kong, and Ms Cindy Cheung,
Director of Learning and Development at the Hyatt
Regency Hong Kong in Shatin, spoke about their time at
PolyU, their internships and the years since.
In a ﬁtting climax to the event, Ms Cheung left a very
encouraging phrase ringing in the ears of the new students.
“Nothing is impossible”, she said.

From Right: Professor Timothy Tong, Mr Larry Tchou, Professor Kaye Chon
and Professor Arthur Mak

School of Hotel and Tourism Management
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Career Day 2010

10

Career Choices on Display

Accor Hotels
American Club Hong Kong
Clearwater Bay Golf and Country Club

U

ndergraduate and graduate students alike gathered in the foyer of
the Jockey Club Auditorium on 24 March to cast their eyes over the
opportunities on offer at Career Day 2010. This year, thirty-two companies,
including local ﬁrms and international groups in hospitality, catering and
tourism, set up exhibition booths. Eight organisations provided career
talks throughout the day at the Che-woo Lui Hotel and Tourism Research
Centre.
Graduate students had ample opportunities to gather information about
and from potential employers, and undergraduates were particularly
interested in placement opportunities.
The SHTM would like to thank the organisations listed for a very
successful Career Day 2010.

Conrad Hong Kong
Crowne Plaza Hong Kong Causeway Bay
Four Seasons Hotel Hong Kong
Harbour Plaza Hotels and Resorts
Holiday Inn Golden Mile Hong Kong
Hong Kong Airport Services Limited
Hong Kong Convention and Exhibition Centre
Hong Kong Jockey Club
Hong Kong Wing On Travel Service Limited
Hotel ICON
InterContinental Grand Stanford Hong Kong
Jinling Hotels and Resorts Corporation
Landmark Mandarin Oriental
Langham Hotels International
Marco Polo Hongkong Hotel, Gateway, Prince
Marriott International
Maxim’s Caterers Limited
McDonald’s Restaurants (Hong Kong) Limited
Mira Hong Kong
Regal Hotels International Limited
Rhombus International Hotels Group
Royal Hong Kong Yacht Club
Select Service Partner Hong Kong Limited
Shangri-La Hotels and Resorts
Sino Group of Hotels
Sodexo (HK) Limited

Students attending career talks

Swire Hotels
Swire Travel Limited
W Hong Kong
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Mainland Programmes

Development Forum
Celebrates Decade of Collaboration

C

elebrating 10 years of collaboration in Hangzhou,
PolyU and Zhejiang University co-hosted a Forum
on Development Strategies for the China Hotel Industry
on 10 July. The two universities have been cooperating
since they launched a PolyU MSc in Hotel and Tourism
Management programme in 2000, with graduates now
ﬂourishing all over China.

Held at the Wyndam Grand Plaza Royale West Lake
Hangzhou Hotel, the Forum attracted over 140 students,
alumni and invited guests from the industry. Welcome
speeches were delivered by Professor Ying Boa, Dean of
the School of Management at Zheijiang University, and
Professor Cathy Hsu, Associate Director of the SHTM.

Professor Cathy
Hsu delivering the
welcome speech
and Dr Qu Xiao
(left) chairing
a roundtable
discussion

Guest speakers included Mr Frank Hou, Deputy General
Manager of the New Century Hotel Group, who spoke
about the professionalisation of Chinese hotel managers.
Mr Li Zhiping, Vice President and Director of the Hanting
Management School at Hanting Inns and Hotels, discussed
the future of innovation in Chinese economy hotels. The
SHTM’s Dr Qu Xiao chaired a roundtable discussion in
the afternoon’s ﬁnal session.
Also featured was an alumni gathering, emphasising the
importance that the SHTM places on maintaining the
networks of its graduates.

Outreach in Xian
Over 130 Xian Polytechnic students attended an
information session on 17 April to promote the School’s
BA(Hons) in Hotel and Catering Management programme
in Xian. SHTM Instructor Chloe Lau spoke on how
students could beneﬁt from the vast potential for tourism
in China, with expectations of tourism activities expanding
to encompass 8% of GDP by 2020.

PolyU President, Professor Timothy Tong (seventh from left) at the dinner
gathering

That evening, attention shifted to the Shangri-la Hotel Xian,
where PolyU and Xian Jiaotong University jointly hosted
a very well attended dinner gathering. The two universities
offer PolyU programmes, including those offered by the
SHTM, at Xian Tongli International College. Further
dinner gatherings to strengthen the School’s links with its
alumni in the mainland will be held in Shenzhen later this
year.
School of Hotel and Tourism Management
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Postgraduate Programme Update

12

Master Programme
Revamped

T

he SHTM is proud of its ability to adapt to changing
market needs, continually matching the expectations
of students and the tourism industry alike. In November
last year, the School began the process of revising its current
MSc/PgD in Hotel and Tourism Management into two
distinct offerings: an MSc/PgD in International Hospitality
Management and an MSc/PgD in International Tourism
and Convention Management.

outlooks, the programmes will be able to ﬁne-tune courses
to better match education and training with industry
needs. The students will also beneﬁt from more in-depth
discussions and other forms of interaction with like-minded
peers.

The new programmes will be launched in the 2011-12
academic year. Combined with the opening of the School’s
Hotel ICON in early 2011 and the continued success of the
Doctor of Hotel and Tourism Management programme,
the programmes will help to keep the SHTM at the global
forefront of hospitality and tourism education.

In a broader sense, the International Tourism and
Convention Management programme is a response to
changing market conditions in the region. The convention
industry, Professor Ladkin said, was “a major growth area
in Hong Kong and mainland China”. She went on to
mention that “in this part of the world, it is a signiﬁcant
sector of the tourism business”. This will ensure that the
new programme attracts quality candidates from Hong
Kong, the mainland and well beyond.

Commenting on the rationale behind the creation of two
distinct programmes, SHTM Associate Director, Professor
Adele Ladkin said that “we wanted to broaden what we
offer”. The split, she noted, would better “meet the needs
of a maturing tourism market”, including the increasingly
speciﬁc career routes of the hospitality and convention
tourism industries.

The International Hospitality Management programme
will likewise offer a reﬁned focus, with an emphasis on
developing practitioners, educators and researchers who
have a strong awareness of industry issues and trends. This
is a pressing need, as the tourism industry is growing in
both Hong Kong and mainland China, with mainland
growth the most rapid in the world.

This career focus will have practical implications for the
approximately 40 students expected to enrol in each
programme. By grouping students with the same career

The common aim of the two programmes will be to mould
a new generation of leaders to take local, regional and
international tourism into the future.

A

spiring industry leaders should be
able to anticipate market needs
from the mainstream to the niche.
With this broad exposure in mind,
31 of the SHTM’s MSc students and
programme leader Dr Sylvester Yeung
recently visited Paris to survey the
French luxury market.
Coordinated by the Institut de Management Hotelier
International of the Essec Business School, the visit

HORIZONS

included lectures on luxury concepts
in the hospitality industry. A special
feature of the trip was a visit to the
home and private workshop of Louis
Vuitton.
SHTM MSc students are well
equipped to anticipate demand
and the level of service needed to satisfy it. The future
beckons.

Research Horizons
Hightlights of Recent Research by the SHTM
Volume 4. Issue 2. September 2010

Targeted Marketing Needed to Influence
Convention Attendance Decisions
Marketers need to recognise the homogeneity of
convention attendees to optimise their related
promotional efforts, according to the SHTM’s Professor
Kaye Chon and a co-author in a recently published
research article. Focusing on potential participants
at a major association convention in Thailand, the
researchers show that the factors inﬂuencing the decision
to attend differ across time. In particular, concerns about
the ability to travel to the destination and health and
safety during the convention can change signiﬁcantly
in certain groups of potential attendees. Efforts to
inﬂuence the attitudes behind these changes, argue the
researchers, will ultimately lead to “higher attendance
and proﬁtability for all”.

Signiﬁcance of Convention Participation
With their yearly gatherings, professional associations
play a major role in the convention and exhibition sector
of the tourism industry around the world. To indicate the
potential scope of attendance at association conventions,
the authors point out that over 70% of adults in the
United States belong to at least one association. Yet this
should not indicate that all, or even a majority, of an
association’s members attend its annual convention.
Members, write the researchers, are “likely to choose a
particular convention that is perceived to provide the
most beneﬁt”.
This degree of choice makes convention planning
a particularly difﬁcult proposition. Association and
destination marketers, the researchers note, need to “make
considerable efforts to increase the number of attendees
School of Hotel and Tourism Management

for the conventions they host”. Like other aspects of
tourism, potential attendance at a convention is heavily
affected by the cost and time involved, which means that
the decision-making process is highly detailed.
The researchers suggest that potential convention
attendees use a widely recognised method of ‘funnelling’
in making their decisions, “eliminating alternatives to
arrive at a ﬁnal selection”. They move through a process of
problem recognition, information searching, alternative
evaluation, choice and post-choice evaluation. Most
importantly, the researchers argue, “as the funnelling is
dynamic, changes are likely to occur over time”.

Potential Attendance at the Second AsiaPaciﬁc CHRIE Conference
Rather than focusing on why potential attendees
may have focused on particular attributes of a given
convention, the researchers were initially concerned
about the attitudes displayed towards attendance in
general. This allowed them to consider a broad range of
factors that could inﬂuence the decision to participate,
including destination stimuli, professional and social
networking opportunities, educational opportunities,
the safety and health situation, and travelability.
After pilot testing the relevance of these factors, the
researchers conducted a websurvey of Asia Paciﬁc Travel
Association members about whether they would attend
the Second Asia-Paciﬁc CHRIE Conference in Phuket,
Thailand. The respondents were asked to complete two
questionnaires three months apart. Both surveys collected
1

Research Horizons

Volume 4. Issue 2. Sept 2010

information on the likelihood of attendance and the
level of importance of each decision-making factor.
Demographic information was collected only once, in the
ﬁrst survey. Of the potential attendees who completed
both surveys, 60% were men and most were aged
between 41 and 50. The largest single group was from
Hong Kong, and just over 72% were educators. Around
24% of these people had 3 association memberships, and
almost 30% attended 2 conferences a year. A majority
expected to partially fund their travel to the conference
themselves.

passed. A month after the ﬁrst survey, a bomb explosion
in southern Thailand made international headlines, and
a month before the second survey insurgents in the same
area attacked Thai security forces.
These sorts of shocks, while hardly predictable, should
be of concern to convention marketers and organisers, as
they do happen from time to time around the world. The
researchers suggest that potential attendees should receive
messages that the convention will be safe to attend as
soon as possible after any adverse events have occurred.

Importance of Harnessing Potential
How Decision-Making Factors Changed
The researchers report minimal change in most of the
major decision-making factors over time. However,
the importance of professional and social networking
opportunities and the destination stimuli did decline
over the three months. In contrast, the importance of
the safety and health situation and travelability increased
as the conference date drew nearer.
Around a third of the respondents, write the researchers,
“changed their participation decision over the surveying
period”. To consider the precise implications of these
changes, they break the potential attendees into three
more speciﬁc groups – potential non-attendees, potential
attendees and hesitant potential attendees. Marketers
should note that the potential non-attendees did little
to change their attitudes towards participation, but the
potential attendees and hesitant potential attendees
became markedly more concerned about the safety and
health situation and travelability.
As the conference date drew closer, attitudes towards
travelability understandably changed, given the cost
of international travel. Conﬁrmation of funding often
takes time, explain the researchers, and changes in
the cost of travel, particularly “the sudden availability
of discounted airfares”, can change attitudes towards
attending a conference.

The researchers also indicate a broader range of
considerations that marketers and convention organisers
should consider, with messages needed to stress
“professional and social networking opportunities, and
convention information emphasising affordable costs and
travelling time.” Ultimately, effective communication
that targets those association members who are most
likely to change their attitudes will convert potential
attendance into actual proﬁt.

Points to Note
■

Professional association conventions are a
signiﬁcant element of world tourism.

■

Decisions to attend these conventions change
over time.

■

Marketers should focus on association
members likely to change their attitudes about
attendance.

■

Increased attendance will bring increased
proﬁtability for convention organisers.

Yoo, Joanne Jung-Eun and Chon, Kaye (2010).
Temporal Changes in Factors Affecting Convention
Participation Decision. International Journal of
Contemporary Hospitality Management, Vol. 22, No.
1, pp. 103-120.

Yet at this particular conference, the safety and health
situation in Thailand became far more signiﬁcant as time
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Tourism Cooperation Imperative for Hong Kong,
Macau and Zhuhai
Regional cooperation is vital to ensuring that tourism
continues to boom in Hong Kong, Macau and Zhuhai
argues the SHTM’s Professor Cathy Hsu in a recently
co-authored research article. Although the central
government has created a process that will eventually
lead a ‘barrier-free’ tourism zone in the Pan Pearl River
Delta region, many difﬁculties remain. The researchers
analyse the current state of complementarity and
competition between the three cities, highlighting the
importance of a comprehensive “joint regional plan” for
tourism development.

Importance of Regional Cooperation
The researchers note that despite Macau’s gambling
boom, tourism growth in the city is restrained by a lack
of land and labour. From this perspective alone, regional
cooperation would be beneﬁcial – Hong Kong supplies
Macau’s excess labour requirements and a substantial
number of visitors, and Zhuhai is the gateway through
which most mainland Chinese visitors arrive in Macau.
The bridge that will connect the three cities by 2013
could bring beneﬁts to each city, but also raises the
spectre of increased competition.
“How to coordinate and harmonise tourism development
in these destinations”, write the researchers, “is
becoming an urgent issue that deserves attention from
the government, industry and scholars”.
What form should this cooperation take? The
researchers suggest that any regional cooperation should
have ﬁve distinct features. These include capitalising
on the region’s overall strengths while emphasising the
uniqueness of each destination, developing tourism
in each destination equitably and complementarily,
coordinating job creation and labour training to
improve the entire region’s tourism service, developing
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infrastructure by collective effort and easing restrictions
to facilitate travel throughout the region.
The major barriers to cooperation, argue the researchers,
are unequal development within a region and the
pursuit of local agendas. “Cooperation will be difﬁcult”,
they note, “when each destination has its own plan to
promote self-interests and beneﬁts”.

Experts Consulted
Given the lack of research into how these considerations
might affect cooperation between Hong Kong, Macau
and Zhuhai, the researchers conducted a series of
face-to-face interviews with 30 government ofﬁcials,
industry executives and academics. Ten such experts
from each destination agreed to be interviewed, with
more than half of the interviewees drawn from the
professional ranks of the tourism industry itself.
The objective of this exercise was to create a pool of
information on which to conduct an analysis of the
strengths, weaknesses, opportunities and threats facing
tourism development in the three cities independently,
and then for the region as a whole.

Tourism Contexts of the Individual Cities
The Hong Kong experts saw their city as a destination
for “ﬁne dining, shopping and family vacations”, with
Macau identiﬁed as one of its major competitors. The
main weaknesses identiﬁed were the high cost of doing
business and problems with accommodation capacity.
The bridge linking Hong Kong to Zhuhai and Macau
was seen as a major tourism opportunity in the near
future, and the most signiﬁcant threats were the loss of
MICE tourism to other cities, and the speciﬁc loss of
middle- and senior-level managers to Macau.
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In Macau, the experts saw the focus on gaming as “the
right direction” for the city’s tourism development, and
identiﬁed Hong Kong amongst its major competitors.
The major weaknesses were the lack of land and
insufﬁcient labour supply, which would be offset by the
bridge to Zhuhai and Hong Kong and the liberalisation
of the gaming industry. Signiﬁcant threats were posed
by casinos elsewhere in Asia and recently imposed travel
restrictions on tourists from mainland China.
The experts in Zhuhai concurred that the city’s main
strength was as a “destination for leisure and vacations”,
combined with its proximity to Macau and Hong Kong,
which would further beneﬁt from the bridge linking
the three cities. However, Zhuhai lacked funding for
tourism development and qualiﬁed professionals, and it
had a lodging overcapacity.

The Necessity of Cooperation
Given these local considerations, the researchers identify a
range of reasons for the necessity of regional cooperation.
Most signiﬁcantly, there is a need to harness the gaming
boom in Macau for the beneﬁt of all three cities, and to
lessen the existing competition between the hotels of the
individual locations.
Cooperation will also be needed to “capitalise the
opportunity provided by the bridge” that will soon
link them. This sort of collaboration will also help the
individual cities deal with problems that they cannot
cope with on their own, such as the land and labour
shortages in Macau. The result, argue the researchers,
will be “a region stronger than the sum of individual
destinations”.
Yet that result will only be achieved with the development
of a joint regional plan to “coordinate tourism
development in the three cities to reduce overlapping
and substitutive projects and increase complementary
ventures”. Such a plan would help to reduce the many
immigration control points faced by tourist travelling
between the cities, enhance the training of tourism
professionals, regulate competition and address Macau’s
labour and land shortages. Zhuhai’s help in developing
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land bordering Macau would be particularly valuable in
the latter scenario.

Coopetition for the Long Term
The researchers explain that the plan would require
the three governments concerned to make appropriate
policy decisions to allow the tourism industry in the
three cities to cooperate “in terms of initiation, advising,
implementation and evaluation”. To do so and step aside
from current conﬂicts of interest, the three destinations
will each need to develop “in a direction that does not
duplicate the directions of its partners”.
Commenting that the cities “already have a good
foundation for cooperation” in their existing
complementary offerings, the researchers suggest that
a form of ‘coopetition’, or simultaneous cooperation
and competition, would be the best way of approaching
tourism industry integration. “Regional cooperation
could be a win-win situation for all parties involved”,
they note, but only “with a long-term focus”.

Points to Note
■

Regional cooperation is vital to continued
tourism development in Hong Kong, Macau
and Zhuhai.

■

The three destinations could overcome current
competition and threats collectively.

■

Cooperation would harness Macau’s gaming
boom and beneﬁt from the inter-city bridge
under construction.

■

A regional plan should allow development in
complementary directions.

Hsu, Cathy H. C. and Zheng, Gu (2010). Ride on the
Gaming Boom: How can Hong Kong Macau and
Zhuhai Join Hands to Develop Tourism in the
Region? Asia Paciﬁc Journal of Tourism Research, Vol.
15, No. 1, pp. 57-77.
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Tourism Demand Still Influenced by
Financial Crisis
The full effect of the recent ﬁnancial crisis is yet to be
felt by the tourism industry in Hong Kong, according
to the SHTM’s Professor Haiyan Song, Ms Shanshan
Lin and Mr Zixuan Gao. The researchers show that
tourism demand from long-haul source markets is likely
to decline in the near future, with the most optimistic
recovery expected by 2011. Yet industry practitioners
will be hearted to learn that demand from short-haul
markets will be relatively unaffected, with arrivals from
mainland China expected to continue increasing.

Demand Forecasting and Economic Shocks
Despite the rapid increase in demand, tourism around
the world is still vulnerable to economic conditions. As
tourism products and services are produced by a wide
range of businesses, note the researchers, “the impact of
economic conditions in both the destination and source
markets tend to be far reaching”. In particular, “economic
shocks” such as those from the recent ﬁnancial crisis,
“can signiﬁcantly affect tourism demand”.
These shocks, or one-off events, are not always negative.
The Olympic Games, for instance, is usually a positive
shock whenever it is held. Yet, negative shocks, such as
natural disasters and “man-made crises” are particularly
troublesome. To give one recent example, the SARS
epidemic in Hong Kong signiﬁcantly reduced tourism
arrivals. As tourism demand forecasts do not usually
accommodate such shocks, projections that allow for
planning and tourism promotion are adversely affected.
Given this difﬁcult situation, the researchers admit
that “incorporating the impacts of unexpected tourism
shocks into forecasting models represents and obvious
challenge for forecasters”. The objective should be to
generate accurate forecasts, regardless of the prevailing
economic conditions.
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A related consideration was to review the forecasts
generated by the Hong Kong Tourism Demand
Forecasting System (www.tourismforecasting.net) as the
ﬁnancial crisis played out. The researchers are part of
the team responsible for the system, which is offered as
public service by the Hong Kong Polytechnic University
through collaboration between the SHTM and the
Public Policy Research Institute.

Ten Source Markets Considered
To gain the most accurate idea of how the ﬁnancial
crisis affected demand for tourism in Hong Kong, the
researchers turn to the city’s 10 most important source
markets. In the period immediately before the crisis,
2003-2007, the most signiﬁcant tourism generating
countries and regions were mainland China, Taiwan, the
United States, Japan, Macau, South Korea, the United
Kingdom, Australia, the Philippines and Singapore.
As the demand for tourism varies seasonally, the
researchers draw on monthly and quarterly data from the
Hong Kong Tourism Board, the Census and Statistics
Department and the International Monetary Fund.
They consider tourist income, the price of tourism
products, the price of substitute tourism products, and
one off socio-economic events.
An important caveat is due here. These factors exclude
tourism marketing expenditure and travel costs from
the source markets. Although both would be “expected
to exert important inﬂuences on tourists travelling to
Hong Kong”, the researchers explain that data on them
are not always available.
Nevertheless, the information that is available allows
them to build a picture of how sensitive tourism
demand was to the four factors they can measure from
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the ﬁrst quarter of 1985 through to the fourth quarter of
2006, with a view to projecting the results ahead to the
period from 2009 to 2012. An understanding of such
“demand elasticities”, the researchers note, “is important
for tourism policy making and long-term investment in
the infrastructure and superstructure development of a
destination”.

Effect of the Financial Crisis
Assuming that the ﬁnancial crisis lowered GDP in the
source markets by 1-3% in 2009 and 2010, followed by
a recovery in 2011 and 2012, the researchers create four
demand scenarios that range from the most optimistic
to the most pessimistic. The ﬁrst two scenarios (most
pessimistic and pessimistic) consider how the economic
crisis affected income levels in the source markets but
keep the price of tourism products unchanged, and this
assumption is relaxed in the other two scenarios.
Not surprisingly, the income level in the source market
and the price of tourism in Hong Kong most inﬂuenced
tourism demand in Hong Kong from 1985 to 2006, with
the substitute price for tourism products also playing a
role. The researchers note that changes in demand from
Australia, mainland China, South Korea and the United
States over the period indicate that “international travel
is a luxury product for tourists from these countries”.
For these four source markets, long haul travel was
particularly affected by the ﬁnancial crisis.
However, in an encouraging ﬁnding for industry
practitioners, the other six source markets were relatively
unaffected by changes in income levels. In other words,
tourists from Japan, Macau, the Philippines, Singapore,
Taiwan and the United Kingdom are unlikely to
reconsider visiting Hong Kong if economic conditions
are not ideal.

Forecasting Future Demand

to increase in all scenarios, and the US market share will
decline in the most pessimistic and optimistic scenarios.
These predictions perform relatively well against
statistics released by the Hong Kong Tourism Board for
2009, with the forecasts for Japan, the Philippines and
Singapore almost the same, and those for South Korea,
the United Kingdom, the United States and mainland
China less than 10 per cent different.
Given that the researchers identify “a strong relationship
between Hong Kong tourism and both income levels
in origin markets and the price of tourism products in
Hong Kong”, Hong Kong’s policy makers will need to
monitor the economic conditions in source markets
to ensure that their decision making is appropriately
focused. With sufﬁcient attention paid to external factors,
local policy can be adjusted to best take advantage of the
prevailing demand.

Points to Note
■

Tourism demand is vulnerable to adverse
economic ‘shocks’.

■

The recent global ﬁnancial crisis affected levels
of demand in Hong Kong.

■

Demand from long-haul markets was most
affected, and will continue to be until at least
2011.

■

Tourism policy makers should be mindful of
the economic conditions in source markets.

Song, Haiyan, Lin, Shanshan, Zhang, Xinyan and Gao,
Zixuan (2010). Global Financial/Economic Crisis
and Tourist Arrival Forecasts for Hong Kong. Asia
Paciﬁc Journal of Tourism Research, Vol. 15, No. 2,
pp. 223-242.

Looking to the forecasts, the most pessimistic scenario
sees tourism demand declining from 2009 to 2012, but
the most optimistic sees a recovery from 2011 on. For
the source market with the highest level of demand,
mainland China, the market share of arrivals is expected
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Lifestyle Drives Convention and
Exhibition Careers
Lifestyle considerations most often drive careers in Asia’s
convention and exhibition (C&E) industry note the
SHTM’s Dr Karin Weber and Professor Adele Ladkin
in a recently published research article. The researchers
admit that this is a surprising ﬁnding, given the “long
hours of work, both weekdays and weekends, typically
associated with the industry”. Yet they also point to
the “sizeable number” of professionals who are driven
by more than one factor. This, they argue, suggests that
industry organisations should recognise the signiﬁcance
of “career anchors” so they can “devise appropriate
strategies to motivate and, ultimately, retain staff”.

In the formation of a stable career identity, then, the
individual relies on “career anchors”, or a set of forces
that serve to “guide, constrain, stabilise and integrate
one’s career choices”. These the researchers identify
as technical and functional competence, managerial
competence, security, autonomy, entrepreneurial
creativity, service, challenge and lifestyle.
“When individuals achieve congruence between their
career anchor and their work”, argue the researchers, “they
are more likely to attain positive career outcomes”.

Industry Professionals Surveyed

Anchoring a Career
The C&E industry offers a wealth of career
opportunities, and organisations within it rely heavily
on excellence in customer service for their competitive
advantage. Yet, the researchers note, there is little
understanding of what motivates C&E employees
to pursue their careers, let alone to excel in them. In
an attempt to redress this oversight, they focus on
underlying career motivations.
When considering what motivates employees, careers can
be split into external and internal aspects. An external
career is the “progression of positions or jobs” that an
employee moves through. This aspect of the career is, at
least potentially, available to all employees and serves as
a common ‘roadmap’. The internal aspect of a career, in
contrast, is much more highly personalised.
The internal career, argue the researchers, is comprised
of those activities that help individual employees make
sense of what they are doing and where they are heading.
From this perspective, “beliefs and values, expectations,
and aspirations” are just as important as the position an
employee currently holds.
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To gain insights into how career anchors inﬂuence C&E
professionals in Asia, the researchers conducted an online
survey of employees from leading organisations. The
respondents represented a cross section of the industry,
with slightly more men than women and a majority aged
between 36 and 45 years.
A third of the sample were Hong Kong or mainland
Chinese, followed by Singaporeans, Thai and Malaysians,
with much smaller percentages of other nationals. Just
over half of the respondents lived in Hong Kong.
Only a quarter of the respondents had postgraduate
degrees, but over half had completed undergraduate
education. Most held senior positions, with director and
managing director being the most common. Just under
a third of the respondents were in middle management
positions. The typical industry experience ranged from
5 to 20 years, and the largest group of respondents were
exhibition organisers.

Lifestyle Anchor Dominant
The headline ﬁnding from the survey is that lifestyle
considerations formed the career anchor for the largest
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group of respondents, followed by the challenge and
autonomy anchors. This predominance of lifestyle might
seem peculiar given the working conditions prevalent in
the C&E industry, but a closer look reveals a compelling
rationale.
According to the researchers, the type of position that
an individual is ﬁlling could inﬂuence whether or not
lifestyle is an important consideration. Those positions
that offer “opportunities to travel and meet interesting
people may be seen as a critical part of the lifestyle of
individuals attracted to the industry”. They back this up
by noting that middle and lower level managers were
more likely to chose the lifestyle anchor than their,
apparently more sedentary, higher-level counterparts.
On even ﬁrmer footing is the observation that women
were more likely than men to choose the lifestyle anchor.
Women, explain the researchers, tend to emphasise
working conditions, career certainty and working hours
in their career choices. This could also encompass the
maternity leave and day-care options put forward by
their employers, which men ﬁnd less compelling.

Further Demographic Differences
Shifting down the anchor list, autonomy – and to a
lesser extent, entrepreneurial creativity – were more
important to men than women. In one sense, note the
researchers, this is to be expected, because men are more
likely to run their own C&E businesses than women.
Yet they also note a trend in which “increasingly more
women are setting up their own businesses to leave the
conﬁnes of organisational structures and constraints”.
In the near future, then, C&E employers will need to
more seriously consider the importance of autonomy in
retaining senior female staff members.
In terms of age, the older respondents, aged 36 and
above, rated the challenge anchor more highly than
did their younger counterparts. The researchers register
their surprise at this counter-intuitive ﬁnding, with
younger people usually considered more likely to look
for challenges. However, they do note that more senior
executives than middle and lower level managers chose
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this anchor, which implies that position rather than age
could be a deﬁning factor in making the choice.

Importance of Multiple Anchors
These ﬁndings are obviously signiﬁcant in themselves,
but they come with an important rider – just over a third
of the respondents indicated that they had multiple
career anchors. The challenge and lifestyle anchors were
most often chosen in combination, together or with
other anchors. This is very signiﬁcant, given that any
one employee could have a range of combined anchors,
with individual anchors being more or less signiﬁcant
depending on career stage or other circumstances.
The researchers suggest that it is important to understand
whether these combinations are “complementary or
mutually inconsistent”. If they are complementary,
employers should be concerned about redeﬁning job
roles to best fulﬁl the career aspirations of their staff
members. Overall, the aim should be to understand what
motivates employees to attract and retain the highest
quality C&E professionals.

Points to Note
■

Career anchors guide employees in their career
choices and job performance.

■

C&E professionals in Asia are most often
motivated by the lifestyle career anchor.

■

Gender, age and position all help to determine
which anchor is most signiﬁcant.

■

Understanding the choice of multiple anchors
could enhance talent attraction and retention
in the C&E industry.

Weber, Karin and Ladkin, Adele (2009). Career anchors
of convention and exhibition industry professionals
in Asia. Journal of Convention and Event Tourism,
Vol. 10, pp. 243-255.
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Brand Familiarity Crucial in Hotel-Restaurant
Co-Branding
Consumer familiarity with individual brands is crucial to
the success of hospitality co-branding argue the SHTM’s
Basak Denizci Guillet and Asli Tasci. In a recently
published paper, the researchers show that Chinese
consumers judge the viability of hotel-restaurant cobranding in terms of product compatibility and ﬁt, with
less familiar brands less likely to be appealing, even when
matched with well-known brands. This, they argue, has
signiﬁcant implications for the hospitality industry in
China, where brand familiarity is relatively low and can
be highly localised within regions.

The Signiﬁcance of Co-Branding
Co-branding, the researchers note, is “a relatively new
phenomenon” whereby two brands collaborate to
achieve a common objective. Its main beneﬁt lies in
allowing one of the brands to gain a foothold in a market
that the other brand has already established itself in. The
most common co-branding exercises in the hospitality
industry involve established hotels and restaurant chains
operating in the same premises, such as T.G.I. Friday’s
in some Holiday Inn hotels and Starbucks outlets in
Starwood hotels.
How do consumers perceive these combinations? In
the paring of two products, inequality is a signiﬁcant
problem with a known outcome. If one product has
strong brand equity – meaning that consumers are
highly aware of it, understand its image and the quality
and value it offers, and are likely to respond to it – then
the other brand will beneﬁt from a “spillover effect”. But
if one brand has particularly weak equity, then the other
brand will suffer.
However, hotels and restaurants offer intangible services
rather than tangible products, and the researchers note
that “consumers might not have an adequate perception
of all relevant brand equity criteria for evaluation”.
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This means that the awareness of and familiarity with
hospitality brands are likely to pay more signiﬁcant roles
that the other elements of brand equity. The notion of
authenticity is also important, with consumers expecting
the co-branded restaurant to retain its individual
characteristics and not become an integrated part of the
hotel.

Western-Asian Co-Branding Considered
An extension of this need for authenticity is the likelihood
that consumers will react favourably to the co-branding of
hotels and restaurants from different cultures. This seems
to act against the idea that familiarity is crucial, but has
a practical element: Western hotel and restaurant chains
are increasingly co-branding with Asian counterparts as
they enter the booming Asian market. To capture the
success of this strategy, the researchers surveyed Chinese
and non-Chinese, mainly Western, consumers in one of
Asia’s most dynamic tourist markets – Hong Kong.
Through face-to-face interviews with tourists on
Hong Kong’s Avenue of Stars, the researchers
collected information on sociodemographics, past trip
characteristics, awareness and use of selected hotel and
restaurant brands, favourite matches of those brands
and the equity strength of the individual brands in the
matches.
The brands were selected based on origin and price, with
half Western in origin and half Asian. All of the brands
were either mid-priced or upscale. One hotel and one
restaurant brand were ﬁctional, to determine whether
the interviewees were offering honest responses.
Just over half of the interviewees were Chinese travellers
from mainland China, Macau and Taiwan, and most
of the remainder were Western travellers from Europe,
the United States, and those from Asia-Paciﬁc countries
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(mainly Australia). The non-Chinese travellers were
slightly older, had a slightly better chance of being
university graduates and were likely to be staying longer
in Hong Kong than their Chinese counterparts. The
Chinese travellers, in turn, were more likely to be in
Hong Kong on business.

were more likely to mix and match Asian and Western
brands than those who had not. Yet the researchers
warn that the relatively lack of brand familiarity in the
Chinese hospitality market could still stiﬂe attempts to
co-brand. This, they note, could be compounded by the
regional nature of cuisine in China, with few restaurant
chains enjoying nationwide popularity.

Favourite Matches
As the researchers expected, JW Marriot, Novotel
and Ibis were better recognised hotel brands amongst
the Western travellers (and most often used), whereas
Shangri-La and Metro-Park were better recognised
amongst the Asia-Paciﬁc travellers. Of the restaurant
brands, Outback Steakhouse and T.G.I. Friday’s were
best recognised (and most often used) by the Western
and Asia-Paciﬁc travellers, and Quanjude and Café de
Coral were best recognised by the Chinese travellers.
McDonald’s joined the latter two chains as the most
used by the Chinese travellers.
Deﬁning “total brand awareness” and “total brand use”
as the degree to which the travellers were aware of and
had used all of the real brands, the researchers found that
there were signiﬁcant differences between the Chinese
travellers and all others. In terms of favourite cobranding matches, the Chinese travellers listed ShangriLa/Quanjude most frequently, followed by Shangri-La/
McDonald’s and Shangri-La/T.G.I Friday’s. The others,
in contrast, listed JW Marriot/Outback Steakhouse, JW
Marriot/T.G.I Friday’s and Novotel/McDonald’s.
From a Western perspective, it might seem unusual that
the Chinese travellers matched an upmarket brand such
as Shangri-La with McDonald’s, but from the Chinese
perspective both are well-known global brands and
McDonald’s prices are higher in China that they are
in Western countries. Overall, the matches were made
between brands with which the travellers – Chinese and
others alike – were most familiar, rendering quality and
pricing relatively less signiﬁcant.

However, once a sufﬁcient level of familiarity has been
reached and the atmosphere offered by certain brands is
widely recognised, the “authenticity” of the co-branding
experience will increase, and co-branding will become
much more viable. While this might not be the case for
upscale restaurant-hotel combinations, as such brands
are usually distinctly different and difﬁcult to combine,
the researcher’s ﬁndings do suggest that knowledge of
the consumer perspective will be crucial to the health of
hospitality co-branding in China.

Points to Note
■

Co-branding involves two brands collaborating
to reach a common objective.

■

Hotel-restaurant co-branding is relatively new,
but can offer competitive advantages.

■

Chinese and non-Chinese consumers have
different levels of brand awareness and use.

■

As hospitality brand familiarity increases in
China, Western-Asian co-branding exercises
will become more effective.

Denizci Guillet, Basak and Tasci, Asli (2009). Travelers’
takes on hotel-restaurant co-branding: insights for
China. Journal of Hospitality and Tourism Research,
Vol. 34, No. 2, pp. 143-163.

The Future of Co-Branding in China
An important extension of this reliance on familiarity
is that those travellers who had actually used the brands
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Overcoming Constraints on Cruise Tourism
Overcoming perceived travel constraints is the key to
boosting cruise tourism, according to the SHTM’s Kam
Hung and a co-author. In a recently published article
focused on the US cruise industry, the researchers point
to intrapersonal, interpersonal and structural factors that
inhibit tourists from committing to cruise vacations.
Yet these constraints, they argue, can be overcome by
tailor-made marketing that addresses the concerns of
potential cruise tourists who are currently lost to the
industry.

What Stops People from Taking Cruises?
Cruise tourism, the researchers note, is growing at a
healthy pace around the world but still lags far behind
land-based tourism in its share of the overall tourism
market. Less than ten percent of all tourist arrivals are
by sea, even though a majority of adults in the United
States – to take just one example – are “interested in
taking a cruise vacation”. How, then, has this situation
come about?
The researchers suggest that certain factors could be
constraining potential cruisers from actually committing
to a cruise. Three broad classes of constraints emerge from
the researchers’ analysis: intrapersonal, interpersonal,
and structural constraints. Intrapersonal constraints are
the “psychological conditions of an individual including
their personality, interest and attitude” towards cruising.
Interpersonal constraints, in contrast, relate to the
interaction between a potential cruise tourist “and others,
such as their family and friends”. Structural constrains
are “external factors in the environment, such as lack of
facilities” that can frustrate potential cruisers.
All three types of constraint, argue the researchers, are
potentially negotiable in the sense that the individual
actively considers and makes decisions about them,
following the intrapersonal, interpersonal, structural
sequence, deciding at each stage whether certain
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constraints are insurmountable or not. This essentially
means that a decision not to take a cruise is not the
only conceivable outcome of encountering a constraint.
Rather, there could be a range of outcomes depending
on how signiﬁcant certain constraints are considered to
be, in relation to all others.

Focus on the US Cruise Industry
Focusing on the mature US market, the researchers ﬁrst
conducted in-depth interviews with cruise passengers in
Fort Lauderdale, Florida, a major cruise embarkation
point. Having spoken to the 53 interviewees, the
researchers then developed a questionnaire to capture
the three types of constraints, and pilot tested it on a
sample of 293 undergraduate students. The ﬁnal result
was an online survey aimed at the target market for
cruise tourism: people older than 25 years with annual
household incomes of US$25,000 or more.
With 897 responses from non-cruisers and cruisers alike,
the online survey was aimed at developing a scale on
which to measure the signiﬁcance of various constraints.
Of more immediate consequence here are the ﬁndings
from the pilot study, which will most certainly be of
beneﬁt to cruise industry marketers.

Cruisers and Non-Cruisers Have Different
Concerns
Not surprisingly, the interviewed cruisers indicated that
structural constraints were most signiﬁcant to them.
For instance, they might not have had enough time off
work to enjoy a cruise or at best may only have been
able to take a cruise once a year. In contrast, the “noncruisers reported more intrapersonal and interpersonal
constraints than cruisers”. This, the researchers write,
is signiﬁcant because “the presence of intrapersonal
and interpersonal constraints may frustrate people’s
intention to cruise even before attempting to surmount
structural constraints.
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Consider this sequence. If a person were to consider the
intrapersonal constraint that they might worry about
security on the cruise ship but manage to negotiate their
way around that obstacle, they might stop considering
the scenario when they have the interpersonal realisation
that they don’t socialise well with strangers. These
considerations, taken together, might also be enough
to make the person decide against a cruise, even before
they consider whether they can overcome the structural
constraint of actually having enough time to take a
vacation.
This apparent hierarchy of constraints should have some
bearing on how marketers approach people who have
never taken a cruise, with more emphasis needed on
addressing what could be described as concerns arising
from a lack of knowledge about what a cruise can offer.
From a broader perspective, the researchers note that
the speciﬁc constraints mentioned by the interviewees
“shed some light on why only a small portion of North
Americans go on a cruise even though most of them are
interested in cruising”.

further possibility is the promotion of cruise ships as
venues for “conferences, business meetings, celebrations
and weddings”, which would encompass both personal
and business-related constraints.
Ultimately, the researchers suggest that promoting
cruises in these ways will help people overcome the
constraints they currently perceive. It will certainly
give non-cruisers the incentive to move past intraand interpersonal constraints, and focus more on the
possibilities to be found onboard. The objective should
always be to explore untapped market segments, in both
North America and around the world.

Points to Note
■

The cruise industry is growing worldwide but
its potential is yet to be achieved.

■

Intrapersonal, interpersonal and structural
factors constrain potential cruise tourists.

■

In the US, non-cruisers are mainly constrained
by intrapersonal and interpersonal factors.

■

Marketers can either overcome these
constraints or redirect their efforts to explore
new market segments.

Constraints Can be Overcome
A key point to remember about constraints on any
form of tourism is that they can be overcome, although
not always in the most obvious ways. Some of the
interviewees, for instance, mentioned that “they did not
go on a cruise because of a lack of a companion”. One
direct remedy for this would be to offer incentives for
potential cruisers to bring along their friends of family.
The researchers also suggest the viability of redirecting
focus from individuals to “promoting cruise vacations to
organisations, interest clubs, or retirement communities
to generate group travel interest”.

Hung, Kam and Petrick, James F. (2009). Developing a
measurement scale for constraints to cruising. Annals
of Tourism Research, Vol. 37, No. 1, pp. 206-228.

Another signiﬁcant concern was that work responsibilities
reduced the likelihood of taking a cruise. The researchers
suggest that cruise lines could overcome this by offering
Internet access onboard, allowing those with ongoing
responsibilities to work as they cruise. Again from
an alternative perspective, marketers could promote
cruising to corporations as “a reward for employees’
hard work and/or improving their work efﬁciency”. A
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SHTM News

In Brief
Lifetime Achievement Recognised
Professor Haiyan Song, SHTM Chair Professor of
Tourism, recently received the very prestigious John
Wiley & Sons Lifetime Research Achievement Award.
Presented by the International Council on Hotel,
Restaurant and Institutional Education, the award
recognises Professor Song’s invaluable contributions to
scholarship and research in hospitality and tourism.
Professor Song joins
SHTM Director, Professor
Kaye Chon and Associate
Director, Professor Cathy
Hsu as an SHTM recipient
of the award. PolyU is
the only university in the
world where three serving
faculty members have been
recognised in this way.

Rewarded for Excellence
Three SHTM faculty members were recently rewarded for
excellent performance in their respective ﬁelds.
Dr Andrew Chan received an
SHTM Teaching Excellence
Award for his proactive and
student-centred teaching
approach, and for his
contribution to the development
and administration of teaching
and learning at the School.
Dr Catherine Cheung,
the author and coauthor of 27 refereed
papers in prestigious
international journals,
received an SHTM
Research Excellence
Award.

For his commitment in overseeing
the School’s Work-integrated
Education programme involving
around 500 students a year and
the ongoing development and
implementation of training
programmes and consultancy
projects, Dr Tony Tse received an
SHTM Service Excellence Award.

HFTP Student Chapter Singapore
Visit
Twenty-seven student members of the Hospitality
Financial and Technology Professionals (HFTP) Hong
Kong PolyU Student Chapter, along with the SHTM’s
Dr Henry Tsai, visited Singapore on May 16-19 to gain
an overview of tourism development and practices relating
to ﬁnance and technology in the city-state. Site visits
took in Sentosa Resort World and Universal Studios, the
Marina Bay Sands Resort and Casino, the Four Seasons
Hotel and the University of Las Vegas, Nevada Singapore
campus.

SHTM Outstanding at Asia
Tourism Forum
The SHTM is very pleased that
three faculty members and one
student received Best Paper Awards
at the Asia Tourism Forum – 9th
Biennial Conference on the
Tourism and Hospitality Industry
Asia held in Hualien, Taiwan,
from 7 to 9 May 2010. Professor
Haiyan Song and Dr Robert van
der Veen received the Best Paper Award for their paper
entitled “Celebrity Endorsement Effectiveness for Print
Destination Advertising”. Dr Ada Lo and Ms Corrine
Keying Wu also received an award for their paper entitled
“Service Quality and Consumption Emotion in Resort
and Hotel Spa Experience”.

School of Hotel and Tourism Management
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Best Paper Award for DHTM
Students
Arai Tsuguto, Romain
Chan, Soyon Paek
and Arthur Wang,
students in the
Doctor of Hotel and
Tourism Management
programme at the
SHTM, received one of
three best paper awards at the Asia-Paciﬁc Graduate
Students Research in Tourism Forum held in Beppu,
Japan, on 9-10 July. The topic of the winning paper was
“Transferability of the Asian Paradigm in Hospitality
Management to Other Parts of the World – Cases and
Examples”.

Focus on Meetings and Business
Events
The SHTM’s Dr
David Jones, Dr
Jinsoo Lee and Ms
Chloe Lau delivered
a Global Certiﬁcate
in Meetings and
Business Events
II programme on
9-13 August at the
Millennium Training Restaurant. Co-organised by the
SHTM and Meeting Professionals International (MPI),
the programme covered all aspects of meetings and
business events operations, leading to an MPI award.

Article and Reviewer of the Year
Dr Karin Weber won the Journal of Hospitality and
Tourism Research Article of the Year Award for 2009
based on an article she co-authored, entitled “The
Effect of Pre-consumption Mood and Service Recovery
Measures on Customer Evaluations and Behaviour in a
Strategic Alliance Setting”. The journal also honoured
Professor Rob Law with the Reviewer of the Year Award,
recognising his very important contributions.

HORIZONS

Outstanding Undergraduates
Miss Li Ting, Mina, a BSc(Hons) in Hotel Management
graduate in 2009, won the J. Desmond Slattery
Undergraduate Student Research Award, which was
presented at the 2010 Travel and Tourism Research
Association Annual Conference in Texas, USA, on 22
June 2010.
Miss Xiao Tan, a BSc(Hons) in Tourism Management
student, won the opportunity to display innovative room
technology in Guestroom 20X at the Hospitality Industry
Technology Exposition and Conference 2010 in Orlando,
USA, from 21 to 24 June.
Mr Ng Wai Fung, a HD in Hotel Management
student, Miss Chan Suet Yan, a BSc(Hons) in Tourism
Management student, and their team won the Table
Tennis Competition co-organised by the Federation of
Hong Kong-Guangdong Community Organisations and
the Hong Kong Table Tennis Association.

Staff Update
Professor Haiyan Song completed his term as Associate
Director of the SHTM on 16 August and is now
concentrating on teaching and research. The School offers
its sincere thanks to Professor Song for his tremendous
contributions to its development over the past ﬁve years,
especially in terms of research and mainland China
programmes. He remains Chair Professor of Tourism.
Professor Adele Ladkin assumed the role of SHTM
Associate Director on 16 August. Her responsibilities will
focus on administration and quality assurance.
Dr Heo Yoo Joung, Cindy joined
the SHTM as an Assistant Professor
on 1 August. Dr Heo is applying her
considerable industry experience to
teaching and research in the areas of
revenue management and strategic
management in the hotel and foodservice industry.
Ms Candy Lo joined the SHTM as
Senior Secretary to the Director of School
on 16 August. She previously worked
for the Hong Kong Tourism Board and
PricewaterhouseCoopers Hong Kong.

SHTM Mentorship Programme 2010

Mentorship Programme Breaks
Invisible Barrier Again

N

ew bonds were forged in February with the ﬁrst meeting between SHTM mentors
and their student mentees at PolyU’s Four Seas Chinese Restaurant. Of the 80
mentors recruited from the hospitality and tourism industry, 46 were in attendance
along with 72 eager students. In the coming months all mentors and mentees will
maintain regular contact to achieve the learning objectives they agree on.
Now in its eighth year, the SHTM Mentorship Programme has attracted and nurtured
almost 900 students. Most have commented that their mentors have given them very
useful advice and guidance for their future careers. Some have even remarked that
the programme breaks the invisible barrier between students and established industry
leaders.
The School would like to extend its sincere thanks to the following mentors for their
participation and support.
1

ANGULO Roman
Guest Service Manager
Mandarin Oriental Hong Kong

2

AU Michael
Executive Director
Realty Travel Service Limited

3

4

CHAN Andrina
Ofﬁce Manager and Executive Assistant to
Executive Vice President, Hotel Development
Asia-Paciﬁc, Marriott International, Inc.
CHAN Patrick
Training Manager, InterContinental
Grand Stanford Hotel Hong Kong

8

CHENG Mazy
Director of Human Resources
Intercontinental Grand Stanford Hotel Hong
Kong

15

CHU Derek
Executive Assistant Manager
Peninsula Club and Consultancy Services
Limited

9

CHENG Simon
Senior Director of Sales
Mandarin Oriental Macau

16

CHU Regina
Director of Learning and Development
InterContinental Hong Kong

10

CHEUK Jess
Assistant Human Resources Manager
Langham Hotels International

17

11

CHEUNG Nancy
Director of Sales
Courtyard by Marriott Hong Kong

DAVIS Lincoln
Director of Quality Management
Intercontinental Grand Stanford Hotel Hong
Kong

18

DI CICCO Tina
Director of Communications
Intercontinental Grand Stanford Hotel Hong
Kong

19

DRUMMOND John
Director of Food and Beverage
Intercontinental Grand Stanford Hong Kong

20

FERNIE Ivan Robert
Operations Director
Aqua Restaurants Management Limited

5

CHAN Samuel
Vice President – Corporate Human
Resources, Star Cruises

12

CHEUNG Patsy
Sales and Marketing Manager
Morton’s The Steakhouse – Hong Kong

6

CHAU Carie
Manager, Global Sales, Starwood Asia Paciﬁc
Hotels and Resorts Propriety Limited

13

CHOU Eric
Inﬂight Manager
Cathay Paciﬁc Airways

7

CHENG Anna
Training Manager, Hyatt Regency Hong
Kong, Tsim Sha Tsui

14

CHOW Kelvin
Front Ofﬁce Manager
Hyatt Regency Hong Kong, Shatin
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21

FUNG Chloe
Assistant Training Manager
Marco Polo Hotels

42

LI David
Senior Operation Manager
Maxim’s Caterers Limited

63

TSUI Winﬁeld
Assistant Manager
The Excelsior, Hong Kong

22

FUNG Ken
Hotel Manager
The HarbourView Place

43

LI Wallace
General Manager – Racecourse Catering
Operations, Hong Kong Jockey Club

64

TUNG Simon
Director of Rooms
The Panda Hotel

23

FUNG Linda
Assistant Human Resources Manager
Conrad Hong Kong

44

LING Eric
Training and Development Manager
Swire Properties Limited

65

WAI Kenneth
Area Director of Human Resources
Island Shangri-La Hong Kong

24

FUNG Roger
General Manager
Meritus Mandarin Haikou, Hainan Island

45

LUK Lawrence
Assistant Training and Development Manager
General Mills Hong Kong

66

WAN Mono
Group Human Resources Manager
Regal Hotels International Limited

25

GEARING Darren
Area Manager and General Manager
Island Shangri-La Hong Kong

46

MA Andrew
Account Director
Hong Kong SkyCity Marriott Hotel

67

WINTER Dean
General Manager
The Upper House

26

HERRING Kristofer
Director of Learning and Development
Grand Hyatt Macau

47

MAK Calvin
Founder and CEO
Rhombus International Hotels Group

68

WONG Ada
Head of Human Resources and Training
Delifrance (HK) Limited

27

HO Amy
Catering and Conference Services Manager
Mandarin Oriental Hong Kong

48

MAN Ankely
Revenue Manager
The Royal Paciﬁc Hotel and Towers

69

WONG Calvin
Manager
The Park Lane Hong Kong

28

HO Ronald
Director of Finance
Hong Kong SkyCity Marriott Hotel

49

MÜLLER Michael
General Manager
Courtyard by Marriott Hong Kong

70

29

HSU Gianna
Director and General Manager
Towa Tours Limited

50

MUNRO Rod
General Manager
Novotel Citygate Hong Kong

WONG Crystal
Human Resources Manager
InterContinental Grand Stanford Hotel Hong
Kong

71

IEONG David
General Manager
The Dynasty Club

51

NG Candy
Manager – Quality and Research
Langham Hotels International Limited

WONG Perry
Sales and Marketing Manager
The Peak Tower and Peak Tramways

72

KAI George
Deputy General Manager
China Travel

52

PARK Patrick
Front Ofﬁce Manager
Marco Polo Hongkong Hotel

WONG Vincent
Sales Manager
Sunshine Hotel, Shenzhen

73

KWOK Philip
Human Resources Manager
The Gold Coast Hotel

53

PECH Xavier
General Manager
Hyatt Regency Hong Kong, Tsim Sha Tsui

WU Alex
General Manager
The Cityview

74

LAI Janet
Director of Human Resources
Crowne Plaza Hong Kong Causeway Bay

54

POON Teresa
Director of Special Project
Langham Hotels International

YAU Eddie
Senior Sales Manager – Corporate
Island Shangri-La

75

LAU Tommy
Food and Beverage Manager
Renaissance Harbour View Hotel

55

SHEK Jason
Director of Sales
Four Seasons Hotel Macao, Cotai Strip®

YEUNG Maurine
Head of People Development
Swire Properties Hotel Holdings Limited

76

LAVERTY Clare
Head of Marketing
Swire Properties Hotel Holdings Limited

56

SHING Phoebe
Assistant Manager
Hong Kong Tourism Board

YEUNG Ricky
Front Ofﬁce Manager
Hong Kong Disneyland Hotel

77

LEE Alan
General Manager
EGL Tours Company Limited

57

SHUN WAH Clarence
Assistant Director
Marco Polo Hotels/Wharf Limited

YIP Yvonne
Emergency Response Development Executive
Cathay Paciﬁc Airways Limited

78

LEUNG Cynthia
Assistant General Manager
LSG Sky Chefs Hong Kong Limited

58

SIU Raymond
Executive Assistant Manager – Sales and
Marketing, The Charterhouse Hotel

YIU Kanas
Account Manager
Courtyard by Marriott Hong Kong

79

LEUNG Eric
Manager, Passenger Sales and Marketing
All Nippon Airways Company Limited

59

SO Patrick
Senior Flight Purser
Cathay Paciﬁc Airways Limited

YU Rachel
Business Events Executive, North Asia
Tourism Australia

80

39

LEUNG Ivy
Director, Intellectual Capital and Quality
Langham Place Hotel, Hong Kong

60

TAM Warren
General Manager
EAST Hong Kong

ZIMMERMAN Paul
Director
Jebsen Travel Limited

40

LEUNG Kenneth
Human Resources Manager
The Kowloon Hotel

61

TSE Gottfrid
Executive Assistant Manager
Lanson Place Hotel

41

LEUNG Fred
General Manager
Hong Kong YWCA – Hotels and Residences

62

TSE Nicholas
General Manager
Hong Kong SkyCity Marriott Hotel

30
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34
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36

37
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Student Achievements

Our Student Achievers

S

HTM students often excel both in the classroom and out in the wider world.
Read on to ﬁnd out more about what they have been achieving lately.

PolyU’s Most Outstanding
Student

Students Help Create
Tourism Website
Four SHTM students recently took on the impressive task
of helping to create a website to promote tourism in Hong
Kong Island’s Southern District. As part of their WorkIntegrated Education programme, Ms Icy Cheung, Ms
Charmaine Kiang, Ms Phoebe Leung and Mr Square Li
worked with the Southern District Council last summer to
complete the Southern District tourism website, which can
be found at www.travelsouth.hk.

On receiving the Most Outstanding PolyU Student award
in February, the SHTM’s Ms Josephy Yeung Chunfa emphasised that “only if you have determination and
passion can you achieve your goals and realise your dreams.”
Having overcome family hardship on her way to qualifying
for the prestigious award, Ms Yeung spoke with authority.
A graduant of the BSc(Hons) in Hotel Management
programme, Ms Yeung received her award from PolyU’s
President, Professor Timothy Tong, at an Outstanding
Student Award ceremony in February. Having ranked in
the top three in her programme over three years of study, Ms
Yeung received an impressive seven scholarships and three
awards, and actively participated in co-curricular activities
and the provision of social services. Her achievement has
been recognised by the inscription of her name on a plaque
on the PolyU campus.

The students were involved
in fact ﬁnding, historical
research, photo taking, visits to
tourist attractions, restaurant
reviews and face-to-face
interviews with tourists and
industry professionals. The
website, launched at a press
conference in Ocean Park on
29 April, is an essential part of
the Council’s strategy for promoting the Southern District
Tourism and Culture Festival 2010-11.

Going Green at the SHTM
Second Year SHTM students showcased their spirit of
hospitality at two GO GREEN events recently. With
a theme of journeying to a smaller carbon footprint, the
students hosted more than 70 guests at an awareness
presentation and cocktail session in March and the GREEN
2 dinner in April.
The presentation session featured a discussion of SHTM
student rooftop farming in 2009 and contributions
from a local organic farm, an organic skincare
company and Greenpeace. During the dinner, the
students served up an array of tasty organic food
and beverages, and immersed their guests in a pool
of eco-friendly suggestions.
School of Hotel and Tourism Management
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Student Achievements Rewarded
Recognising consistent student achievement is an important part of the SHTM’s educational activities. On 30 March this
year, a record-breaking 90 students received Academic Achievement Awards for maintaining GPAs of 3.7 or above during
Semester One 2009/10. Presented in an Elite of the Elite ceremony at the Che-Woo Lui Hotel and Tourism Resource
Centre, the awards went to the following students.

BSc(Hons) in Hotel
Management

BSc(Hons) in Tourism
Management

BSc(Hons) in Hotel
Management (Conversion)

Higher Diploma in Hotel
Management

AU Cho Ki

CHAN Ching Yee

CHAN Ka Wai

CHEUNG Yiu Fung

AU Hiu Kwan

CHAN Ka Lai

CHENG Ka Ying, Stephanie

HANG Chun Cheung, Ronald

CHAN Kwun Yung

CHAN Pui Yee

CHU Pak Ying, Connie

HO Ho Chi

CHAN Nga Ling

CHEN Miao

FONG Shuk Kwan

HUNG Man Wai, Vivian

CHEUNG Wing Yin

CHEUNG Sin Fai

LAM Lok Yan

KWAN Hoi Yan

CHOI Yin Ling

DOHME, Mareike

LEE Pui Yan

LEUNG Kun

CHOW Ka Ho

FUNG Kam Ting

LEUNG Yiu Chung

SO Wing Yee

DING Feifei

HAN Qi

TANG Chui Yee

YIP Sze Ki

FUNG Kin Ho

HAN Xiao

WONG Hoi Man

YUEN Hiu Fung

HUNG Lee Nga

KWAN Wing Ki

WONG King Fung

LAM Kam Suen

KWOK Ka Yan

WONG Zong Yiu, Anson

LEE, Matthew Allen

LAU Yuen Tung, Connie

YIP Ling Ling

LI Ziwen

LEE Wai Yin

LIU Yue

MENG Die
NGAN Suet Ha

BSc(Hons) in Tourism
Management (Conversion)

CHEUNG Ho Yee

NG Ka Wai, Joyce
QI Ling

TANG Yi Ka

CHAN Ka Yee

CHIU Pui Yan

SZE Pak Chin, Paris

TSE Ka Yu

CHAU Wai Keung, Clorex

KONG Tin Yan

WANG Cong

WANG Li

CHIU Sze Man

KWAN Yuen Chi

WANG Lu

WONG Yuen Ling

LAI Hoi Man

MAK Hoi Kei

WONG Ka Yan, Katherine

WU Hoi Ning, Sarina

LEUNG Sze Ki

WONG Hiu Mei

WU Nga Ki

YAU Cheuk Hei, Annette

MO Hon Ping

WONG Wai Hong

YANG Shan

YEUNG Shuk Ting

TSUI Tan Na

YEUNG Chun Fa

YIP Cho Kwan

TSUI Wing Chi

YIP Man Tien, Bianca

YU Sai Ho

YEUNG Hiu Yan

YIP Yuk Ching
YU King Ching
ZHANG Lanruo
HORIZONS

Higher Diploma in
Tourism Management
CHAU Pui Yan
CHEUNG Pui Hang

Scholarship Awardees

Well-Deserved
Scholarships

S

cholarships are important motivators in student life. They recognise both
academic and extracurricular activities, helping students in all programmes
to achieve their goals. This year, 95 undergraduate and graduate students at
the SHTM were awarded scholarships from private donors, the Hong Kong
government, PolyU and the School itself. Our heartiest congratulations go to all
of the deserving recipients.
Adsale Exhibition Services Limited Scholarship
LAM Sin Ying

BSc(Hons) Convention and Event
Management (Full Time)

WONG Cheuk Ting

BSc(Hons) Convention and Event
Management (Full Time)

Artapower International Group Scholarship
FUNG Sin Hang

BSc(Hons) Hotel Management (Full Time)

DHTM Service Scholarship

HSBC Overseas Scholarship
NG Tin Yan Joyce

BSc(Hons) Hotel Management (Full Time)

Hang Seng Bank Community Service Scholarship
CHOW Tak Ying

BSc(Hons) Tourism Management (Full Time)

Hong Kong Hotels Association Scholarship
HO Ho Chi

HD Hotel Management (Sandwich)

FUNG Kin Ho

BSc(Hons) Hotel Management (Full Time)

Hong Kong Hotels Association Travelling Scholarship

A-KUM Jerry Ricardo

DHTM (Mixed-Mode Full Time)

LIN Shuying

DHTM (Mixed-Mode Full Time)

PARK Eerang

DHTM (Mixed-Mode Full Time)

TUNG Yi-fan

DHTM (Mixed-Mode Full Time)

WONG Ka Yan
Katherine

YANG Huijun

DHTM (Mixed-Mode Full Time)

Lee Wong Sin Lung Maria Scholarship

CHAN Nga Ling

Dr Samson Sun Scholarship

WU Hoi Ning Sarina

CHAN Kwan Mei

Li & Fung Scholarship

BSc(Hons) Tourism Management (Full Time)

BSc(Hons) Hotel Management (Full Time)

K. Wah Scholarship for Studying at Cornell University
BSc(Hons) Hotel Management (Full Time)

BSc(Hons) Tourism Management (Full Time)

Education Scholarships Fund – Lions ‘303’ Scholarship

LEI Elkie

BSc(Hons) Tourism Management (Full Time)

AU Cho Ki

BSc(Hons) Tourism Management (Full Time)

YIP Hon Ming

BSc(Hons) Tourism Management (Full Time)

FUNG Wan Gi

BSc(Hons) Tourism Management (Full Time)

Li Po Chun Charitable Trust Fund Scholarship

WONG Sui Ki

BSc(Hons) Tourism Management (Full Time)

YIP Yuk Ching

BSc(Hons) Tourism Management (Full Time)

Endeavour Australia Cheung Kong Scholarship
KWOK Suet Yee

BSc(Hons) Hotel Management (Full Time)

HKCC Scholarship
CHEUNG Kar Yan

BSc(Hons) Hotel Management (Full Time)

LEE Wing Yin Hannah

BSc(Hons) Hotel Management (Full Time)

WONG Ho Wai

BSc(Hons) Hotel Management (Full Time)

HKSAR Government Scholarship
LEI Elkie

BSc(Hons) Tourism Management (Full Time)

YEUNG Chun Fa

BSc(Hons) Hotel Management (Full Time)

WONG Hiu Mei

HD Tourism Management (Sandwich)

CHEUNG Wing Yin

BSc(Hons) Hotel Management (Full Time)

CHAN Wing Yee

BSc(Hons) Tourism Management (Full Time)

LEUNG Ching Man
Rosanna

PhD (Full Time)

President Emeritus Professor Poon Chung-kwong Scholarship
WANG Cong

Robert H. Burns Scholarship
LEUNG Sze Ki

BSc(Hons) Tourism Management (Full Time)

WONG Yuen Ling
Bonnie

BSc(Hons) Tourism Management (Full Time)

WANG Hanjun

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

HSBC Hong Kong Scholarship
YU Sai Ho

BSc(Hons) Tourism Management (Full Time)

BSc(Hons) Hotel Management (Full Time)

School of Hotel and Tourism Management
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Rudy Choy Fund Scholarship
WONG Ching Man

HD Tourism Management (Sandwich)

The Hong Kong Polytechnic University Local Students Scholarship
(Non-Academic) (Cont’d)

HO On Yi

BSc(Hons) Hotel Management (Full Time)

KWAN Hei Yan

BSc(Hons) Hotel Management (Full Time)

SHTM Scholarship for Overseas Exchange

LEE Man Sing

BSc(Hons) Hotel Management (Full Time)

LAU Yuen Tung
Connie

BSc(Hons) Tourism Management (Full Time)

NG Ka Man

BSc(Hons) Hotel Management (Full Time)

YIP Tsz Wa Yvonne

BSc(Hons) Hotel Management (Full Time)

TANG Yi Ka

BSc(Hons) Tourism Management (Full Time)

LIU Nga Yin

BSc(Hons) Tourism Management (Full Time)

SHUM Tsz Fung

BSc(Hons) Tourism Management (Full Time)

SHTM Alumni Association Scholarship
CHAN Kwan Mei

BSc(Hons) Tourism Management (Full Time)

SHTM Scholarship for Hall Residents
SZE Pak Chin Paris

BSc(Hons) Hotel Management (Full Time)

WONG Yuen Chi

BSc(Hons) Hotel Management (Full Time)

SHTM Services Scholarship for SHTM MSc Students
FAN Xuefeng

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

FONG Ka Wai

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

HUANG Ying

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

KIM Je Yeon

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

LUO Wei

The Hong Kong Polytechnic University Mainland Students
Scholarship
SHE Shuxia

BSc(Hons) Hotel Management (Sandwich)

SHEN Meike

BSc(Hons) Hotel Management (Sandwich)

YANG Shan

BSc(Hons) Hotel Management (Sandwich)

CUI Yi

BSc(Hons) Tourism Management (Sandwich)

LIU Xinru

BSc(Hons) Tourism Management (Sandwich)

SHI Fangqian

BSc(Hons) Tourism Management (Sandwich)

The Hong Kong Polytechnic University Non-local Students
Scholarship (Academic)
CHEN Feier

BSc(Hons) Hotel Management (Full Time)

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

CHEN Yi

BSc(Hons) Hotel Management (Full Time)

GU Tianming

BSc(Hons) Hotel Management (Full Time)

XU Yan

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

HE Wei

BSc(Hons) Hotel Management (Full Time)

MSc Hotel and Tourism Management
(Mixed-Mode Full Time)

LIU Rongrong

BSc(Hons) Hotel Management (Full Time)

YIN Xiaojing

PEI Shaotong

BSc(Hons) Hotel Management (Full Time)

SHI Leyun

BSc(Hons) Hotel Management (Full Time)

WANG Huijun

BSc(Hons) Hotel Management (Full Time)

WANG Lu

BSc(Hons) Hotel Management (Full Time)

WU Wenbo

BSc(Hons) Hotel Management (Full Time)

Swire Polytechnic Scholarship

YANG Yuanyuan

BSc(Hons) Hotel Management (Full Time)

CHEUNG Pui Hang

YE Yunyi

BSc(Hons) Hotel Management (Full Time)

YU Songming

BSc(Hons) Hotel Management (Full Time)

ZHANG Yuye

BSc(Hons) Hotel Management (Full Time)
BSc(Hons) Tourism Management (Full Time)

Stephen Kam Chuen Cheong Memorial Scholarship (Non-academic
Achievement)
WONG Ka Yu

BSc(Hons) Hotel Management (Full Time)

Stephen Kam Chuen Cheong Memorial Travelling Scholarship
YEUNG Chun Fa

BSc(Hons) Hotel Management (Full Time)
HD Tourism Management (Sandwich)

The Hong Kong Polytechnic University Local Students Scholarship
(Academic)
AU Cho Ki

BSc(Hons) Hotel Management (Full Time)

LAU Chun Yin Jeremy

BSc(Hons) Hotel Management (Full Time)

GONZALEZ
FUENTES Mariana

MUI Carol Wai Yan

BSc(Hons) Hotel Management (Full Time)

The Most Outstanding PolyU Student, 2009

WONG Nga Lan

BSc(Hons) Hotel Management (Full Time)

LAW Wai Ming

BSc(Hons) Tourism Management (Full Time)

YAU Cheuk Hei Annette

BSc(Hons) Tourism Management (Full Time)

The Hong Kong Polytechnic University Local Students Scholarship
(Non-Academic)
LO Ka Yan

HD Hotel Management (Sandwich)

CHAN Suet Yan

HD Tourism Management (Sandwich)

CHOW Chun Hei
Desmond

BSc(Hons) Hotel Management (Full Time)

HORIZONS

YEUNG Chun Fa

BSc(Hons) Hotel Management (Full Time)

Tourism Education Scholarship – Peter L. Atkins Memorial Fund
FUNG Kam Ting

BSc(Hons) Tourism Management (Full Time)

Wei Lun Foundation Scholarship
HANG Chun Cheung
Ronald

HD Hotel Management (Sandwich)

SO Wing Yee

HD Hotel Management (Sandwich)

HONG Chui Ying

HD Tourism Management (Sandwich)

Student Sharing

A World of Experience

G

oing out into the world and experiencing the hospitality and tourism
industry ﬁrst-hand is a crucial element of education at the SHTM.
Recently, three of our students were selected to attend the Young Hotelier
Summit in Switzerland, and a much larger group spent 10 days in Egypt to
understand its tourism potential. Zelotes Lam reports on the Summit, and
Jason Fong shares his experience of what he calls the “cultural heritage heaven”
along the Nile.

Non-Stop in Lausanne
Over two hectic days in January, I joined fellow
SHTM students Florence Yeung and Yammy
Poon amongst 40 delegates at the Young Hotelier
Summit organised by the Ecole Hoteliere de
Lausanne in Switzerland. From experiencing ‘think
environments’ that transform brainstorming into
the mass production of ideas to learning from
guest speakers and participating in workshops, the
experience was invaluable.
The Summit’s centerpiece was the competition
between groups to solve a problem put forward by
the Jumeirah Group: given the economic downturn,
how could occupancy rates be increased without
increasing prices? In preparing to present our ideas
before a panel of judges, we gained the crucial
experience of devising convincing and plausible
solutions to a pressing economic problem.
It was an amazing experience, and I am proud to
have represented my school during the best two
days of my life.
Zelotes Lam
BSc(Hons) in Hotel Management student

An Unprecedented Journey
The much-anticipated highlight of the International
Tourism Studies course took place in mid-March
2010. On a ten-day journey through Egypt, more
than a hundred students visited cities such as Cairo,
Luxor and Aswan. We rode on camel backs to see
the pyramids, and visited temples to experience
ancient Egypt brought back to life.
Each of us also conducted individual research
projects. One of my own ﬁndings on student
perceptions of international curriculum-based ﬁeld
trips was that being exposed to the actual tourism
setting as a tourist is the best way to understand
hospitality and tourism issues.
The trip was a deﬁnite highlight of my university
life. We might have left footprints in Egypt but we
brought back friendship and laughter that stretch
out beyond lines in the sand.
Jason Fong
BSc(Hons) in Tourism Management student
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SHTM Alumni Association

Good Friends and
Good Deeds

T

he SHTM Alumni Association has been as active as ever over
recent months, with members enjoying each other’s company at
home and abroad.

Alum-notes
1990s

Mr Clarence Chan HD 1989 is General
Manager of the China Club.

2000s

Time to Relax
■

Phnom Penh and the ancient ruins of Ankor Wat were the focus
this year when the Association embarked on its Grand Tour of
Cambodia. Twenty-ﬁve explorers, including Association members
and their families, enjoyed the adventure over ﬁve days from 22 to
26 July.

Alum-notes
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Ms Alison Yau HD 1998, BA 1999,
MSc 2002 has been appointed General
Manager of Hotel Soul by Rhombus in
Chengdu, China.
Dr Fiona Wheeler MSc 2004 completed
her PhD in 2010 and is now a PostDoctoral Researcher and Tutor at the
Monash Tourism Research Unit of
Monash University in Australia.

Ms Joanne Jung-Eun Yoo PhD 2005
is now an Assistant Professor at the
Department of Hotel, Restaurant
and Institutional Management at the
University of Delaware, USA.

■

On 7 May, over 80 Association members gathered at the Box
atop the IFC Mall in Central for a Happy Hour Gathering closer
to home, with superb views of Victoria Harbour providing a
stimulating backdrop for networking and catching up with old
friends.

Lending a Helping Hand
■

■

Association members arranged an experience sharing session at the
SHTM’s Millennium Training Restaurant on 23 April. A group
of human resource professionals discussed their work experiences
with ﬁnal year students, who obtained important information
about various areas of the hospitality and tourism industry.
With a focus on the wider community, on 13 March around 10
Association members visited Ronald McDonald House in Sha
Tin, volunteering their time to help seriously ill children and their
family members. They prepared lunch for more than 40 people,
and played an hour-long game designed to cheer up the children.

HORIZONS

Ms Mandy Lo MSc 2005 is the Public
Relations Manager of the Hong Kong
Trade Development Council.

Dr Miguela M Mena PhD 2007 has
been promoted from Associate Professor
to Dean of the Asian Institute of Tourism
at the University of the Philippines.
Ms Michelle Somin Lee MSc 2008 is
Manager of Quality at the Mira Hong
Kong.

Ms Jenny Kim MSc 2009 is Account
Manager – Corporate at the Park Lane
Hong Kong.

Professor-for-a-Day Programme

ing
d
n
ta
s
t
u
O fessors
Pro a Day
for
Speaker
Mr Stefano
BASSANESE
Ms Agnes CHAN

The SHTM offers its heartfelt thanks to the distinguished
industry leaders who recently spoke to us as professors for
a day.

Title and Company
Angelini Manager, Kowloon Shangri-La Hong Kong
Training Manager, Kowloon Shangri-La Hong Kong

Topic
Service Quality in Fine Dining
Recruitment and Selection in the Kowloon
Shangri-La Hong Kong
Talent Development and Management Practices

Mr Joseph CHAN

Training Manager, The Aberdeen Marina Club

– Experiences from the Aberdeen Marina Club
Training and Development

Ms Karen CHAN
Mr Ray CHAN

Manager – Promotion, MTR Corporation Ltd
Director of Engineering, Crowne Plaza Hong Kong,
Causeway Bay

Segmentation Marketing of Airport Express
A Day for a Hotel Director of Engineering

Mr Weihong

Deputy General Manager, Crowne Plaza Suzhou

How to Work with International Hotel Chains as

CHEN

Hotel

an Owner Representative

Ms Katy CHENG
Mr Rico CHEUNG
Mr Edmond CHOI
Mr Kelvin CHOW
Ms Cherry CHU
Mr Noble COKER
Mr Lin CONG

Marketing Director, Hong Kong Arts Festival Society
Limited

Event Management

Senior Director of Housekeeping, Four Seasons

Housekeeping Operations – Four Seasons Hotel

Hotel Hong Kong

and Four Seasons Place

Director of Engineering and Environmental
Management, Hotel ICON
Front Ofﬁce Manager, Hyatt Regency Hong Kong,
Shatin
Manager – Merchandising, Hong Kong Disneyland
Resort
Vice President – Park Operations, Hong Kong
Disneyland Resort

Environmental Management in Hotels
Design of the Front Desk
Theme Park Retailing
Service and Service Excellence

Senior Vice President, Marriott International

China Growth Strategy of Marriott International

Mr Anthony

General Manager, The Landmark Mandarin

Strategic Management for Tourism and Hospitality

COSTA

Oriental, Hong Kong

Businesses

Operational Director – Asia, Mandarin Oriental

Strategic Management in Hospitality and Tourism

Hong Kong

Industry

Mr Andrew HIRST
Ms Judy HOU

Director of Human Capital, Hotel ICON

Mr Todd

Events and Entertainment Director, Ocean Park

HOUGLAND

Corporation

Ms Juliana KUA

Assistant Director, Singapore Tourism Board

Human Resource Functions and Responsibilities in
the Hotel Pre-opening Stage
Project Management of Ocean Park’s Special
Events
Event Management
A Transforming Urban Destination – Singapore
2010
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Speaker

Title and Company

Topic

Mr Peter KWONG

Star Sommelier, Talent State Asia Limited

Mr Ian LEE

Director of Finance and Administration, Hotel ICON Management Information – Wear the Owner’s Hat

Ms Monica LEE-

Deputy Managing Director, Hong Kong Convention

MUELLER

and Exhibition Centre (Management) Limited

Mr Joseph LEUNG

Revenue Director, Ocean Park Corporation

Ms Min LIU,

Associate Director – Events, MCI Hong Kong;

Mr Alex YAU

Senior Project Manager, MCI Hong Kong

Mr Dino LUI
Ms Anthea LUK
Mr C. K. NG

Food and Wine Pairing

Future Trends in the Convention Industry
Theme Park Retailing
Planning and Organising Successful Conventions

General Manager – Service Delivery, Jardine Airport

The Global and Regional Developments of Ramp,

Services Limited

Cargo and Operations Control

Consultant – Student Ambassador Programme,

The Operational Issues/Challenges Faced by

Hong Kong Tourism Board

Ground Handling Agents and Cruise Companies

Deputy Director – Airport Operations, Airport
Authority Hong Kong

Airport Operations

Ms Lily NG

Senior Vice President, Jones Lang LaSalle

Hotel Branding and China Market Update

Mr Paul PENFOLD

Manager, Educational Development, SHTM, PolyU

Virtual Meetings

Mr Scott REEVE

Director of Sales – Europe and Asia, Meeting
Matrix

Meeting Matrix – Software

Vice Director, Institute for Tourism and Leisure
Dr Markus R.

Research and Professor for Tourism and Transport

Airline Capacity Network and Fleet Management:

SCHUCKERT

Management, University of Applied Sciences HTW

Introduction and Current Issues

Chur
Mr Sunny SUN
Ms Jane SUPORN

Managing Director, Phoenix Consulting
Group Director of Revenue Management and
Distribution, Marco Polo Hotels Limited

Business Innovation: Practices in Hospitality and
Tourism
Revenue Management Culture Integration
Hotel Security Systems and Security Arrangement

Mr Simon TUNG

Director of Rooms, Panda Hotel

Ms Huiyang

Senior Vice President, Hotel Solution Company

Opportunities and Challenges of Developing

WANG

Limited

Hotels in China

Mr Peter WU

General Manager and Vice President – Operations,
Sands Macao

for Celebrities

Managing Sands Macao in a Competitive Market

Ms Zoe WU

Director, Horwath HTL Consulting

China Hotel Market Outlook

Ms Vivian YANG

Director, OCT Training Centre

Training in the OCT

Professor and Associate Director, Department of
Prof Qiang YE

Management Science and Engineering, School of

eTourism in China

Management, Harbin Institute of Technology
Mr Dickson YIP
Mr Haihua YU

HORIZONS

Senior Training Consultant, LMI Academy

Innovation and Creativity

Director of Development, New Century Hotels and

Development and Culture of New Century Hotels

Resorts

and Resorts

Calendar of Events
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Event

Organiser

Contact
Jonathon Zink
Email: jzink@burba.com

13-15 October
2010

21st Annual Hotel
Investment Conference Asia
Paciﬁc, Hong Kong

BNH and Horwath HTL

18-22 October
2010

2010 Annual Conference
of the International Society
of Travel and Tourism
Educators, USA

Ady Milman
International Society of Travel
Email: milman@mail.ucf.edu
and Tourism Educators
Website: www.istte.org

3rd Asia-Euro Tourism,
25-26 November Hospitality and
2010
Gastronomy Conference
2010, Malaysia

Taylor’s University College
and the University of
Toulouse

Stephany Chen
Email: schen@burba.com
Website: www.hicapconference.com

Madelyn Toh
Email: asia.euro@taylors.edu.my
Website: www.taylors.edu.my/asiaeuro
Cathy Hsu
Email: hmhsu@polyu.edu.hk

6-8 January
2011

16th Annual Graduate
Education and Graduate
Student Research
Conference in Hospitality
and Tourism, USA

SHTM and the University of
Houston Conrad N. Hilton
College

17-29 January
2011

9th Hong Kong PolyU
Winter School, Hong Kong

SHTM and the Hong Kong
Hotels Association

Tony Tse
Email: hmttse@polyu.edu.hk

23 March 2011

Career Day 2011, Hong
Kong

SHTM

Edelweiss Yeung
Email: hmey@polyu.edu.hk

11-13 April
2011

TTRA 2011 Europe
Travel and Tourism Research
Chapter Conference, France Association – Europe

Isabelle Frochot/John Swarbrooke
Email: ttraeurope@gmail.com
Website: www.ttra-europeconference-2011.com

13-15 April
2011

World Tourism Forum
Lucerne 2011, Switzerland

World Tourism Forum
Lucerne

Martin Barth
Email: martin.barth@wtﬂucerne.org
Website: www.wtﬂucerne.org

2-5 June 2011

9th Asia-Paciﬁc CHRIE
Conference, Hong Kong

SHTM and Asia Paciﬁc
CHRIE

Leslie Fung
Email: hmlfung@polyu.edu.hk
Website: www.polyu.edu.hk/htm/conference/
APacCHRIE2011

28 June – 1 July
2011

Surrey Tourism Conference
2011, UK

University of Surrey

Anita Ashﬁeld
Email: a.ashﬁeld@surrey.ac.uk
Website: www.surrey.ac.uk/tourism2011

14-17 July 2011

10th Asia Paciﬁc Forum for
Graduate Student Research
in Tourism, Singapore

University of Nevada Las
Vegas, Singapore

Ye Yoon Kim
Email: apf.2011@unlv.edu.sg
Website: www.unlv.edu.sg/apf2011

SHTM

Kaye Chon
Email: hmkchon@polyu.edu.hk

World Research Summit on
10-13 December
Hospitality and Tourism,
2011
Hong Kong

Ki-Joon Back
Email: kback@uh.edu
Website: www.hrm.uh.edu/gradconference
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