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interconnections
William Lin receives 2012 Outstanding Alumni Award

Congratulations to our graduates as they commence the next stage of their lives
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Message from

Dean of School

A

s we begin a new Chinese year it is fitting that this issue of Horizons highlights the start of many a new career. We
cover the PolyU 18th Congregation (SHTM), held in November, which saw 793 graduates commencing new
phases of their lives. We wish them all the best as they become the industry leaders of tomorrow.

One particular graduate honoured at the Congregation was Mr William Lin, who received the 2012 Outstanding SHTM
Alumni Award. In this issue we profile Mr Lin’s contribution to tourism development in southern China through his
long-held roles in the Lingnan International Enterprise Group.
Returning to Hong Kong, we take great pleasure in covering the “Star of Renaissance” Gala Dinner held at Hotel ICON
during October to raise funds for travelling scholarships. Attended by leading Hong Kong personalities, the Dinner
featured Grand Cru wine auctions that raised HK$2 million to support our students in joining international exchange
programmes to broaden their global outlook.
In Guilin during October the School renewed its involvement in the UNWTO/PATA Forum on Tourism Trends and
Outlook. We provide an overview of the sixth annual forum in this issue, detailing important contributions to the theme
of ‘Collaboration and Partnership: Sharing for Better Practices’.
Highlighting the interconnectedness of tourism sectors, Mr Stanley Hui, CEO of the Airport Authority Hong Kong,
delivered the Dean’s Distinguish Lecture at the Common Orientation Day on 13 September. We give an overview of his
insights here, and convey the inspiring words he left in the minds of assembled students.
Also covered in this issue are our innovative Industry Speaker Series, the recent Hong
Kong PolyU Winter School and other Executive Development Programmes, our groundbreaking Executive Masters in Global Hospitality Leadership programme, School news
and highlights of our recent research. We very much look forward to a similarly exciting
and event-filled Year of the Snake.

Professor Kaye Chon
Dean and Chair Professor
School of Hotel and Tourism Management
The Hong Kong Polytechnic University
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PolyU 18th Congregation (SHTM)

A

new chapter has begun for
the 793 SHTM graduates
who officially received their
degrees and diplomas at the School’s
18th Congregation on 16 November.
Proudly accepting their well-earned
academic awards in front of faculty
members, family, fellow graduates and
distinguished guests gathered for the
occasion in the Jockey Club Auditorium
were 7 Ph.D., 6 D.HTM, 7 MPhil, 108
MSc, 1 PgD, 404 BSc, 49 BA and 211 HD graduates.
In a sign of the growth the SHTM has achieved since
its establishment in 1979, three sessions were required
to accommodate all of those celebrating the successful
conclusion of their studies in 12 programmes. With the
School’s innovative teaching and research hotel – Hotel
ICON – now in full operation, SHTM Dean and Chair
Professor Kaye Chon assured those in attendance, “we will
be producing even more quality graduates destined to rise
as hospitality and tourism leaders in Hong Kong, in the
region and around the world”.
They will take their place amongst the more than 13,000
SHTM graduates currently contributing to all levels
of the hospitality and tourism industry in Hong Kong
and around the world. One of those is Mr William
Lin, whose long commitment to hospitality in southern
China saw him rewarded with this year’s Outstanding
SHTM Alumni Award. Now Deputy General Manager
of Guangzhou Lingnan International Enterprise Group
Company Limited, Mr Lin graduated with an MSc in

Hotel and Tourism Management
in 2007.
Poised
to
begin
making
contributions were the three
outstanding graduates chosen
to give this year’s valedictory
speeches. In his address to the
third session, Mr Henry Mak,
who now holds a BSc(Hons)
in Hotel Management
in addition to an HD in the same
area, urged his fellow graduates
to “pursue your dreams and write
another marvellous chapter in the
book that is your life”, reminding
them that what is most important
Mr Henry Mak
is “to be your own author”.

Mr Simon Cooper

Guest of Honour Mr Simon
Cooper, President and Managing
Director, Asia Pacific at Marriott
International Inc, picked up Mr
Mak’s theme in his address to the
same session: “Today is the day
that one chapter in your life ends
and another begins.”

The three student speakers agreed that this process
was greatly aided by the solid grounding in experiencebased education that the SHTM afforded them. “At the
SHTM, we learn by doing” is how BSc(Hons) in Hotel
Management graduate Ms Vivian Hung put it in her
School of Hotel and Tourism Management
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PolyU 18th Congregation (SHTM)

address to the first session. All three
noted the invaluable nature of the
practical and often eye-opening
experiences they gained in industry
placements in Hong Kong and
overseas, international exchange
programmes and participating in
Ms Vivian Hung
and even organising international
conferences. “One great thing
about the SHTM”, Ms Annette
Yau, a BSc(Hons) in Tourism
Management graduate, told the
second session in her valedictory
speech, “is it not only teaches
us theories, but also gives us the
chance to apply them in the real
world”.
Ms Annette Yau
The real world of hospitality and tourism is one that Mr
Patrick Imbardelli, President and CEO of Pan Pacific
Hotels Group and Guest of
Honour in the first session, feels
graduates are very fortunate to be
entering. “We’re one of the world’s
good news industries”, he said.
“We drive employment around
the world. We move people from
poverty into the middle class.
Mr Patrick Imbardelli

We create opportunities. We give people worldwide
experience. Enjoy it.”
Mr Frank Wolfe, CEO of Hospitality Financial and
Technology Professionals, also saw a bright future for
the industry, telling graduates
during his second-session speech
that he could not “wait to see
you opening your own hotels and
travel agencies and seeing you on
the covers of magazines”. His only
note of caution was, “take time to
enjoy life.”
Mr Frank Wolfe
Concluding an address that focused on the importance of
ambition, mentors and life partners to success, Mr Cooper
of Marriott International left graduates with the most
inspiring words of all during the third session: “I hope
that you too may be able to one day stand up in front of a
graduating class as I am today and say unashamedly ‘I have
absolutely the best job in the world’. May your careers be
as fulfilling as mine”.
The School thanks the guests of honour who contributed
so much to the success of this year’s Congregation, and
wishes all new graduates the very best as they head into
undoubtedly prosperous futures.

Professor Kaye Chon, Dean and Chair Professor of the SHTM,
declared the Congregation open
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Leading Alumni in a Global Society

From the Ground Up

W

illiam Lin is an hotelier with his feet planted firmly on the ground.
Amid the fierce competition of the hotel industry in Guangzhou,
he never loses sight of the basics – the hard work that has pushed
him from management trainee to General Manager, and the constant need to
innovate and re-learn his skill set. These are fitting attributes of any industry
leader, and an indication of why he is the SHTM Outstanding Alumni 2012.
Although he earned his MSc in Hotel and Tourism
Management from the SHTM only in 2007, Mr
Lin’s experience in hospitality dates back over 30
years. He first came to Hong Kong from the Garden
Hotel in Guangzhou during the 1980s to complete
the last six months of his managerial training at The
Peninsula. After that he went on, through “passion
and concentration on my work”, to become Deputy
General Manager of the Guangzhou Lingnan
International Enterprise Group, Chairman
and General Manager of LN Hospitality
Management and board director of the
Garden Hotel.
His own career and the satisfaction of
his customers are always intertwined
for Mr Lin. He commented that secret to his ongoing enthusiasm
was that “every day, I find something that benefits myself and the
customers.” That, however, has not always been easy. He recalled
that one of the greatest challenges of his career was ensuring the
Garden Hotel would retain long-term customers who were asked to
move out while it was serving as the exclusive headquarters of the Asian
Games in 2010. “It was a good chance for our competitors to grab
our customers”, he said, but he and his team worked hard to
ensure that was not the case.
Outstanding in his focus on people though he is, Mr Lin
considers himself just one of the many professionals
the SHTM has cultivated for leading industry roles.
When asked to give the School’s recent graduates
advice, he returned to his time as a management
trainee and reflected humbly on the outcome.
Hopefully, he said, his experience would serve as
“a little inspiration”. It should do much more
than that.
Mr William Lin, recipient of the SHTM Outstanding
Alumni Award 2012

School of Hotel and Tourism Management
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Hotel ICON

6

A

Style on Show at
Gala Dinner

renaissance is a return to style, a shift towards
a more refined way of life. In that sense, the
SHTM’s teaching and research hotel, Hotel
ICON, is unparalleled. It was also the fitting venue for
the School’s “A Star of Renaissance” gala dinner on 23
October 2012, at which Hong Kong’s leading personalities
and celebrities contributed over HK$2 million towards
travelling scholarships for SHTM students.
Held in the hotel’s majestic Silverbox Ballroom, the
Italian-themed fundraising event attracted around 200
guests, including notables from hospitality and the broader
business world such as Henry and Lisa Tang, Walter and
Wendy Kwok, Thomas and Linda Lau, Cissy Pao Watari,
CC and Harriet Tung, Gordon and Ivy Wu, John van Praag
and Pat Fok, David and Christine Wong, David and Nancy
Chiu, Daniel and Angel Chan, Lynn Hsieh, and the Italian
Consul-General Alessandra Schiavo.
Speaking at the start of the event, SHTM Dean and
Chair Professor, Professor Kaye Chon recalled the School’s
humble beginning in 1979 and expressed his pride in
holding the gala “at a venue truly unlike any other”. He
said that the School had overcome scepticism about its
vision of excellence in hospitality and tourism education,
and a unity of purpose amongst all those involved had
ensured “many have come to recognise our efforts”.

Those in attendance certainly had, and Hotel ICON,
the centre of the School’s vision of excellence, has been
recognised through an abundance of awards and other
forms of recognition both at home and around the world.
Dean Chon announced the latest of those awards – Best
New Luxury Hotel in Hong Kong, from the 2012 World
Luxury Hotel Awards, which recognise hotels for their
world-class facilities and service excellence. This was fitting
recognition, he noted, for “the world’s first fully integrated
teaching and research hotel developing true professionals
in our industry”.
Dean Chon went on to explain that the funds raised from
auctioning 11 lots of Italian Grand Cru wines would allow
the School to establish scholarships through which SHTM
Officiating guests on stage during the opening ceremony
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Hotel ICON

students, those professionals in the making, could join
overseas exchange programmes to broaden their global
outlook. “One of our goals”, he said, “is to send all SHTM
students abroad to study and to experience first-hand the
hospitality and tourism industry in a global environment”.
Also giving speeches of welcome to the event were Italian
Consul-General Alessandra Schiavo and Chairman of the
Comitato Grandi Cru d’Italia (Grand Cru Committee of
Italy), Paolo Panerai. Mr Panerai heads an organisation
that has brought exceptional wines, news on wine and
wine guides to connoisseurs
and sommeliers around
the world for 20 years.
The Committee also sets
guidelines for grading wines
and the criteria for Grand
Cru wineries to maintain
the quality and standard of
Italian wines.
Mr Paolo Panerai
The Committee donated the exceptional Grand Cru wines
that the SHTM auctioned during the evening, and with
the full support of renowned Italian Grand Cru wineries,
guests enjoyed six of the most celebrated Grand Cru wines
during their meals.

Served over six sumptuous courses, the dinner featured
culinary delights created by three-Michelin Star Chef
Annie Feolde and her team from the Enoteca Pichiorri
restaurant in Florence. The team received a heartfelt round
of applause from the guests when brought on stage towards
the end of the event.
The entertainment maintained the
theme of Italian flair throughout
the evening, with renowned
vocalist Elia Astornio delighting
guests with renditions of O sole
mio and Torna a Surriento during
the second course. Award-winning
classical pianist Stefano Rover
Mr Elia Astornio
performed during the fourth
course, filling the ballroom with the majesty of Chopin’s
Scherzo No. 2 in B flat minor Op. 31 and Debussy’s L’Isle
Joyeuse.
With such an atmosphere of
elegance and relaxation, the
guests bid eagerly during
the wine auction, ensuring
that more students will have
the invaluable experience
of learning abroad during
their studies. The School
Ms Alessandra Schiavo
thanks the guests and the
Grand Cru Committee of Italy for their generosity, and
everyone else who helped to make the gala dinner a truly
memorable and meaningful occasion.

Three-Michelin Star Chef Annie Feolde (second from right) and her team
created Italian gastronomic delights for guests

Mr Stefano Rover performing during the dinner
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Sixth UNWTO/PATA Forum on Tourism Trends and Outlook
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Industry Cooperation
Spotlighted in Guilin

A

key element of sustainability in China’s tourism
development is the creation of industry standards
through a heightened sense of cooperation. With
its theme of “Collaboration and Partnership: Sharing for
Better Practices”, the UNWTO/PATA Forum on Tourism
Trends and Outlook in Guilin on 11-13 October 2012
provided a platform for policy makers, senior officials,
researchers and industry executives to discuss which
directions that cooperation might take.
Now in its sixth year, the forum was jointly organised by the
United Nations World Tourism Organisation (UNWTO)
and the Pacific Asia Travel Association (PATA), and coorganised by the Guilin Municipal People’s Government
and Guangxi Tourism Administration, in collaboration
with the SHTM.

Mr Zoltán Somogyi
HORIZONS

Mr Martin Craigs

Holding the event in Guilin was particularly apt,
noted Mr Zoltán Somogyi, Executive Director of the
UNWTO, because sustainable development is critical
to the city’s future. Indeed, Mr Martin Craigs, CEO of
PATA, commented that he was happy to learn of the
city’s efforts in promoting the establishment of Guilin as
a pilot zone for integrated tourism reform, international
tourist destination and world tourist city. As Mr Somogyi
exclaimed, “it would be hard to find a more suitable place
to host the Forum anywhere else in the world.”
As the Forum got underway on the first day, technical
sessions allowed participants to eagerly discuss topics
such as “Setting up the Scene” and “Collaboration
and Partnership in Action”. A series of parallel sessions
followed, covering “Products and Markets”, “Innovation
and Knowledge Transfer”, “Policy and Strategy” and “Pro
Poor/Rural Tourism”.

Sixth UNWTO/PATA Forum on Tourism Trends and Outlook

The Forum’s second day featured the opening ceremony,
at which Mr Somogyi officiated. He was joined in his
duties by Mr John Koldowski, Special Advisor to the CEO
of PATA; Professor Kaye Chon, Dean and Chair Professor
of the SHTM; Ms Dho Young-Shim, Special Advisor to
the UNWTO Secretary General and Chairperson of the
UNWTO ST-EP Foundation; Mr Li Zhigang, Mayor of
Guilin; Mr Zhu Shanzhong, Vice Chairman of the China
National Tourism Administration; and Mr Gao Xiong,
Vice Chairman of the Guangxi Zhuang Autonomous
Region.

Key Messages of Collaboration
and Innovation
The keynote session on the second day, taking the forum
theme of “Collaboration and Partnership: Sharing for
Better Practices”, featured Mr Leslie Vella, Chairman of
the Market Intelligence Group of the European Travel
Commission, speaking on the European experience of
regional collaboration in research and promotion.
The SHTM’s Dean Chon furthered the theme of
collaboration, speaking about the university-industry
partnership in the success of Hotel ICON, the School’s
teaching and research hotel. Highlighting that the
hotel achieved profitability in only three months after
opening and has an occupancy rate of over 80%, Dean
Chon stressed that service quality can only be assured
by “thinking out of the box”. Innovation, he said, will
become increasingly important to tourism development,
and consistently high-quality research and cutting-edge
innovation will lead to success.
Professor Marion Joppe of the School of Hospitality and
Tourism Management at the University of Guelph rounded
out the session by giving a North American perspective
on collaboration and partnership amongst destination
marketing organisations. She stressed that although

Professor Marion Joppe

Mr Jeremy Xu

Professor Kaye Chon during the opening ceremony

Guilin had unique natural resources, folk customs and
cultural heritage, it could do more to develop man-made
attractions. “Uniqueness is vital to a country or city if it is
to become a world famous tourist destination”, she said,
“and that uniqueness cannot be copied”.
Speaking after the event, Mr Jeremy Xu, Vice President
of the China National Travel Service (HK) Group
Corporation, Hong Kong’s largest tour group operator,
expressed his delight at having the opportunity to cruise
along Guilin’s two rivers and four large lakes. Echoing
Professor Joppe’s message of the need to do something
extra to attract sustainable numbers of tourists, he was
nevertheless impressed with the many years of effort that
had gone into creating “a thrilling and exciting” aquatic
attraction.
The SHTM was delighted to collaborate in the Forum,
and considers it vital to help all those involved in tourism
building throughout the Asia-Pacific region. By aiding in
the exchange of ideas and the creation of partnerships,
the School is always playing its own role in ensuring a
sustainable future for the tourism industry in China and
beyond.

Mr John Koldowski

Ms Dho Young-Shim

Mr Li Zhigang
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Dean’s Distinguished Lecture
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Competitiveness and
Sustainability in Mind

I

t is always important for aspiring tourism
leaders to understand the bigger
picture. A new cohort of SHTM
students, along with the School’s academic
staff members, had the opportunity to do
just that on 13 September 2012 when
Mr Stanley Hui Hon-chung, CEO of
the Airport Authority Hong Kong, spoke
at the Common Orientation Day ceremony
on how his organisation is enhancing Hong Kong’s
competitiveness and sustainable development.

Mr Hui noted that the airport and the industry
also share many challenges, the most urgent
of which is “finding the capacity to cope
with projected future growth while meeting
the ever-rising expectations of the travelling
public”. The airport was dealing with this,
he said, by transforming itself into “the
world’s greenest airport”, complemented by
a three-runway system capable of processing 97
million passengers and 8.9 million tonnes of cargo
annually by 2030.

Delivering the annual Dean’s Distinguished Lecture in the
Jockey Club Auditorium, Mr Hui discussed the remarkable
achievements of the Hong Kong International Airport and
noted its close relationship with the hospitality and tourism
industry, treating the audience to a vibrant vision of how
they factor in its continual evolution.

Refocusing that spirit of change on the assembled students,
Mr Hui told them they were “the future leaders of Hong
Kong”. He encouraged them to master Putonghua,
English and Cantonese, and always “keep abreast of the
developments taking place both in our country and across
the region”. The students, he said, would need to provide
every visitor with an exceptional experience. “That way
they will keep coming back and our airport will continue
to succeed and grow, and you will succeed and grow too.”

Describing the airport as Hong Kong’s “front door” and
the world’s “first impression” of a “world-class city worth
visiting again and again”, Mr Hui linked it closely to the
broader tourism industry. “Without the connections and
capacity the airport provides, there would be far fewer
visitors,” he explained. Conversely, “without the attractions
and accommodation you provide, there would be fewer
passengers”.

Professor Kaye Chon,
Dean of the SHTM,
thanking Mr Stanley
Hui for his inspiring
lecture

HORIZONS

The SHTM extends its thanks to Mr Hui for his insightful
comments, which are sure to spur the beginnings of many
promising careers.

Industry Speaker Series

Mr Peter

T

he SHTM takes great care in ensuring that its teaching and research
are relevant to commercial reality and that students have appropriate
expectations when entering the workforce. Recent evidence of this
was the incorporation of an Industry Speaker Series into the final year subject,
Professional and Leadership Development III.

Lowe

Mr William

From October to December last year, the series brought together leading
executives with the aim of helping to prepare 180 students for careers in the
hospitality industry. Following the series launch in early October, Mr Peter
Lowe, Vice President of Hotel Operations, F&B and Business Solutions and
Events at Hong Kong Disneyland Resort, discussed service attitude. In late
October, Mr William Mackay, Regional Vice President and General Manager
of the Four Seasons Hotel Hong Kong, spoke about communications in the
workplace.

Mackay

Early November saw Mr Thomas Mehrmann, Chief Executive of the Ocean
Park Corporation, offering insights on leadership and Mr Mark Conklin,
General Manager of the JW Marriott Hotel Hong Kong, explaining what to
expect as a fresh graduate.

ann

as Mehrm

Mr Thom

Industry
Leaders offer
Insights

Later in the month, Mr John Girard, General Manager
and Area General Manager of the Hong Kong Regal
Airport Hotel Meeting and Convention Centre, and
Vice President of Business Development at Regal
Hotels International, highlighted what graduates
should do to be promoted from entry-level positions.
Mr James Lu, Executive Director of the Hong Kong
Hotels Association, rounded out the month with a
session on working with generation Y.

In early December, Mr Wilfred Fan, Managing Director – North Asia
of Agoda.com, wrapped up the series with his thoughts on IT trends in the
hospitality industry.
Mr Mark

Series organiser, course lecturer and Programme Director (Industry Partnerships)
Dr Tony Tse stressed that the topics were chosen because they resonated with the
individual speakers and were important concerns of the organisations involved.
This ensured that each lecture presented a topic that was “important for young
people about to move into the industry.”

Conklin

irard
Mr John G

Indeed, by the end of each lecture, the students were expected to complete
group response worksheets, and by the end of the course they were required
to submit individual summary papers outlining what they learned that would
be the most inspiring or relevant to their
career development.
The School offers its warmest
appreciation to the seasoned executives
who made this important series
possible.

Mr James Lu
ed Fan
Mr Wilfr
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Knowledge Refreshed in
Executive Development Programmes

A

s a central principle of its approach to hospitality
and tourism teaching and research, the SHTM
ensures that all of its efforts are industry relevant.
In an extension of this credo it provides numerous
opportunities for industry professionals to refresh their
knowledge and enhance their qualifications through
Executive Development Programmes. Over the last six
months, the School organised the Hong Kong PolyU
Winter School and four high-impact shorter programmes.

In-Depth Learning at Winter School

Held on 7-19 January, the 2013 Hong Kong PolyU
Winter School® allowed SHTM faculty members and
other academics along with senior industry practitioners
to engage with eager participants over six sessions that
considered the hospitality industry from the ground up.

manage distribution channels and culturally integrate
revenue management in today’s challenging business
environment.
The second module, led by the School’s Dr Qu Xiao,
focused on hotel asset management. Senior hospitality
executives developed critical analysis and decision-making
abilities in areas such as the commercial real estate and
hotel investment market, asset cycles and brand selection.
In the following module, Professor Rohit Verma of
Cornell University’s School of Hotel Administration
offered guidance on product and service innovation. The
participants discovered the importance of effective product
development processes and examined trends and tools
related to continuous and disruptive innovation, customer
experiences and other topics.

Delivered entirely on the SHTM’s premises, the Winter
School was co-organised by the School and the Hong Kong
Hotels Association, and sponsored by the Pacific Asia Travel
Association, Hotel ICON and the Institute of Hospitality.
The sessions began with the SHTM’s Dr Basak Denizci
Guillet and Mr S Lakshmi Narasimhan of Ignite Insight
LLC leading a two-day module on revenue management
for non-revenue managers. The participants were equipped
with the tools and techniques needed to manage hotel
revenue, forecast and control availability, price strategically,
HORIZONS

SHTM Dean Professor Kaye Chon (fifth from left) and Ms Judy Hou (eight
from left) with participants of Hong Kong PolyU Winter School

Executive Development Programmes

The SHTM’s Dean, Professor Kaye Chon, and Ms Judy
Hou of the Les Roches Jin Jiang International Hotel
Management College teamed up to deliver the fourth
module, on managing and working with Generation Y.
Senior management and executives in the hospitality
industry gained an understanding of the new generation of
tech-savvy, network-oriented, values-first professionals to
minimise intergenerational issues in the workplace.

for academics and industry executives. On 30-31 August
2012, 34 participants attended a seminar on revenue
management for hospitality. A second seminar, on service
quality leadership, was held on 20-21 September, attracting
25 participants. A final seminar, on food and beverage
management, was held on 25-26 October.

The fifth module focused on crisis prevention and
recovery management. Led by the SHTM’s Professor Bob
McKercher and Mr Bert van Walbeek, Managing Director
of The Winning Edge, hospitality managers were prepared
to become ‘masters of disaster’ in dealing with workplace
crises by dividing responsibilities, establishing and
prioritising potential risks and training and empowering
staff.

Dean Kaye Chon (centre) and participants of the seminar on service quality
leadership

Finally, Mr Richard Doone, Managing Director (Far East)
of Conran and Partners, and Mr Wilson Lee, General
Manager of Andaz Shanghai, led a balance-creating
module on hotel design and operational efficiency. The
participants were taught how to walk the line between
form and function, and were led to gain an appreciation
for working collaboratively with operators and designers in
designing hotels that work.

The School also held a three-day training programme for
Taiwan’s Chinese Culture University on 4-6 September. The
18 students and two teachers in attendance gained a wealth
of knowledge on topics such as innovation and global
trends in hospitality and hotel brand management. Later in
September, the School hosted twelve eMBA delegates from
Finland’s Haaga-Helia University of Applied Sciences, who
attended a lecture on service quality.

Featuring a high level of interactivity in every module and
always enthusiastic participants, the Winter School was
once again a resounding success.

Short Programmes Focus on Skills

Innovation, brand management and service quality
skills were among the many areas addressed during the
SHTM’s shorter Executive Development Programmes.
In cooperation with Dusit Thani College in Thailand, the
School also organised a series of two-day seminars tailored

SHTM Associate Dean Professor Cathy Hsu (centre), Dr George Liu (first
row, left) and visitors from Taiwan’s Chinese Culture University

In November, the School provided a series of one-day
seminars for hotel senior management from LN Hospitality
Management Co Ltd of Guangzhou, covering topics
ranging from hotel marketing management to revenue
management and energy saving.

SHTM Assistant Professor Dr Basak Denizci Guillet (centre) and
participants of the seminar on revenue management

Whether brief or extended, the SHTM’s Executive
Development Programmes provide the knowledge and
insights needed by hospitality and tourism professionals in
a time of rapid industry change.

School of Hotel and Tourism Management
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Executive Masters in Global Hospitality Leadership

Leadership Education
with a Global Focus

R

ecruitment for the SHTM’s innovative new Executive Masters (EM) in
Global Hospitality Leadership is now underway, with the programme
scheduled to begin in September 2013. Geared towards highlevel executives with a minimum of 10 years’ experience at the
management level, the programme is designed to enhance
leadership skills, advance decision-making capabilities,
update industry knowledge and provide networking
opportunities.
Both the growth and dynamism of the hospitality industry
in the Asia-Pacific region and the number of high-level
executives applying to the SHTM’s existing MSc programme
provided the impetus for the new EM, explained programme
leader Dr Basak Denizci Guillet. “We decided to create a programme
focused on and designed around executives’ needs”, she said.
Interest to date has come primarily from Hong Kong and mainland China,
Dr Denizci Guillet noted, but she believes that the block-release nature of
the programme – with each course offered intensively over two weekends –
will allow people to attend from further afield, notably Taiwan, Thailand and
Singapore. To maintain a “roundtable” atmosphere, the target student number
is 17. Once the programme begins, students will be able to join in any semester,
including the summer semester.
The EM programme will be highly student-centred, Dr Denizci Guillet noted, as
one of the main goals is to “create a networking environment amongst executives
from a diversity of management fields, almost a kind of private club”. Emphasis
will be placed on peer and student-teacher exchanges and idea-sharing, applied
consultancy projects, presentations and “innovative experiential exercises”.
The programme will not only draw on the expertise of the participating
executives and SHTM faculty, but will also feature collaboration with professors
from other PolyU departments. For example, Design for Hospitality will be cotaught by the SHTM and School of Design professors.
A final significant point is that the programme will provide participants with
a global perspective. “Our faculty come from different countries, and so we
all have a different perspective on the world and can help participants to see
things in a fresh way”, Dr Denizci Guillet said. “In this globalised industry, a
better cultural understanding of those we serve and work with will lead to better
decision-making and leadership.”
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School Sees Increase in
Funded Research

undamental to the SHTM’s rise to a leading role
in hospitality and tourism education in recent
years, and central to its significant contributions
to practice within the industry, has been a focus on the
importance of ground-breaking research. That continued
effort bore fruit in an important way recently with a
doubling of successful applications for funding from the
Research Grants Council’s General Research Fund (GRF).
Of 28 applications for funding in the 2011-12 exercise,
a record six projects with SHTM academics as Principal
Investigators were successful. The SHTM’s Associate Dean
(Research) Professor Haiyan Song noted that this was an
increase from the usual 2-3 projects in “an exceptional
year”.
Professor Song stressed how “GRF applications are very
competitive” and that successful proposals had to be
written extremely well. He also explained that because
tourism is a relatively new discipline, proposals have to
compete with generic disciplines such as management,
economics and geography, amongst others. This makes
success for hospitality and tourism investigators even more
challenging.
The School heavily encourages a robust research culture
amongst its academic staff, who have responded by
increasing their efforts in grant applications. This bodes well

for the years ahead, with the University Grants Committee
indicating that overall university research funding will be
partially tied to individual grant application success rates
in the future.
The SHTM congratulates the funding recipients for their
outstanding efforts, and looks forward to more good
news from amongst the record-breaking 33 applicants for
funding in the recently completed 2012-13 exercise.
Principal Investigator

Project Title

Dr Eric Chan

Environmental Technologies in the Hotel
Industry: A Neo-Institutional Perspective

Dr Basak Denizci
Guillet

Rate Fences in Spa Revenue Management
and Application to Chinese Customers:
A Fractional Factorial Design Approach

Professor Haiyan
Song

Modelling International Demand
for Tourism Using the Global Vector
Autoregressive Approach

Dr Karin Weber

Investigating the Effect of Multiple Service
Failure Events on Consumer Evaluations of
Strategic Alliance Entities: A Justice Theory
Perspective

Dr Honggen Xiao

Towards a Community of Learning and
Practice: An Evaluation and Promotion
of University-Industry Partnerships for
Tourism and Hotel Management in Hong
Kong

Dr Hanqin ZhangQiu

The Impact of Climate Change on Tourism
Seasonal Demand for Hong Kong Tourism
Industry

From left: Dr Eric Chan, Professor Haiyan
Song, Dr Karin Weber, Dr Basak Denizci
Guillet, Dr Honggen Xiao and Dr Hanqin
Zhang-Qiu
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Climate Key to Improving Tourism
Demand Forecasts
Understanding how climate influences tourists’ decisions
about when and where to travel can help to predict travel
demand for a particular destination, according to the
SHTM’s Dr Carey Goh. Although much is already known
about how economic factors affect such demand, Dr Goh
suggests that a complete understanding is impossible
without considering the effects of social and psychological
factors. Being able to predict when and why people are
most likely to travel would help planners and policymakers
to develop and market their services more effectively.

Predicting Tourism Demand

As one of the largest industries in the world, tourism
has a considerable effect on the global economy, and the
demand keeps on growing. Dr Goh notes the importance
of forecasting that demand for “efficient tourism planning
and important managerial decisions”. Although it can be
influenced by numerous factors, our present understanding
of tourism demand is based primarily on assumptions
that tourists’ incomes, the price of transport, advertising,
exchange rates and so forth have the greatest effects on the
urge to travel.
According to Dr Goh, economic factors alone cannot
provide a complete explanation of travel demand, and noneconomic, psychological, anthropological and sociological
factors should also be considered. These factors might
include “the tourist’s social status, personal interests, and
cultural background” and the geographic and climatic
characteristics of the destination country. Dr Goh points
out that there is no real reason for the failure to consider
such factors in addition to price and income, “rather, it is a
matter of common practice”.
As a starting point in attempting to improve the forecasting
of tourism demand, Dr Goh focuses specifically on
School of Hotel and Tourism Management

climate “because of its pervasive nature in many economic
activities, particularly those that are dependent on natural
resources such as tourism”. Although other factors may be
important, a better understanding of how weather affects
tourists’ decisions would help planners to predict when
tourists are most likely to visit a destination and how best
to develop facilities and services. For instance, Dr Goh
suggests that planners could choose to “promote tourism
activities during the off peak period to reduce seasonality”.
However, little is known about precisely how climate
actually affects tourism demand.

A Forecasting Model

Dr Goh builds a forecasting model to investigate how
climate, in comparison to economics factors, affects
tourism demand. Her focus is “demand for long-haul and
short-haul travel to Hong Kong from its major tourismgenerating markets”, with Hong Kong chosen as the
destination market because even though it is located in the
tropics it has a subtropical climate with distinct seasons.
That distinguishes it from other destinations such as those
located “close to the equator or polar regions”, because
tourists are more likely to consider seasonal weather
patterns when planning trips to Hong Kong.
The forecasting model incorporates data on arrivals from
the four tourism markets that generate 75% of arrivals in
Hong Kong: the United States and the United Kingdom as
long-haul destinations, and China and Japan as short-haul
destinations. Travel demand is measured by the number
of arrivals from the four markets from August 1984 to
December 2011.
The model includes various economic factors that are
commonly used to predict tourism demand, such as the
cost of tourism in the destination relative to the tourists’
1
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home countries, the price of tourism in alternative
destinations and the level of income in the origin markets.
It also includes the volume of trade between the origin
and destination countries because approximately 32%
of arrivals in Hong Kong are for business purposes. The
climatic factors under consideration include the daytime
temperature in Hong Kong, the relative humidity, rainfall,
the number of hours of sunshine per day and wind speed.

Economic Influences

Dr Goh finds that the change in tourism demand over time
indicates that “neither habit, persistence nor positive word
of mouth” influence international tourists’ decisions to
travel to Hong Kong. For visitors from the US, she notes,
travel is considered a “luxurious good”, presumably due to
the high cost of traveling such a long distance. The cost of
living for tourists in Hong Kong seems to be important in
encouraging visitors from both the US and Japan to visit,
although the same does not appear to be true for visitors
from the UK. Trade is also an important factor for visitors
from the US, Japan and China.
In examining the effects of particular events during the
study period, Dr Goh finds that the Asian financial crisis
reduced the number of visitors from the UK, Japan and
China, and the SARS epidemic led to a fall in visitors from
long-haul destinations. However, the 911 terrorist attacks
did not appear to reduce the number of visitors from the
US.

Climate and Tourism Demand

By including climate in the prediction of tourism demand,
Dr Goh finds that the model produces much more
accurate predictions than those using “the conventional
economic framework”. This improvement in forecasting
applies to visitors from all four origin markets, and implies
that “climate plays an important role in the travel decision
making process of travellers from all four origins”.

visitors from Japan and China might be “less sensitive” to
weather changes in Hong Kong. They travel relatively short
distances, and at any time of the year are likely to meet
similar conditions on arrival as they were experiencing on
departure.

A Planning Resource

Dr Goh notes that hers is only a preliminary effort to
broaden the scope of demand forecasting, and that many
other factors could be considered in the effort to generate
more accurate predictions. These might include elements
of consumer behaviour and destination choice, as well as
“factors related to the competitiveness of a destination”
and traveller characteristics.
Nevertheless, the preliminary inclusion of climatic
information in tourism demand forecasting is a
breakthrough with practical implications. As Dr Goh
suggests, tourism practitioners and policymakers cannot
control climate conditions. Yet they can “utilise their
knowledge of demand patterns and develop their marketing
plans and tourism resources accordingly”.

Points to Note
n

Accurate forecasting of tourism demand is
important for planners and policymakers

n

Current forecasts tend to consider only economic
factors

n

Social and psychological factors are also important

n

The inclusion of climate factors produces more
accurate forecasts

Goh, Carey. (2012) “Exploring the Impact of Climate on
Tourism Demand”. Annals of Tourism Research. Vol.
39, No. 4, pp. 1859-1883.

However, there is some discrepancy in the significance of
climatic conditions for travellers from different types of
origin markets. Tourists travelling to Hong Kong from the
US are more easily influenced by weather than those from
short-haul markets. Dr Goh speculates that this is probably
because tourists from the US “are more concerned about
and kept aware of climatic conditions in Hong Kong”.
Given that they travel from a distant country with different
climatic conditions at the time of their departure, this is
not surprising. In contrast, Dr Goh suggests that short-haul
2
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Leadership Style Drives Perceptions of CSR
The leadership styles of hotel managers influence their
perceptions of corporate social responsibility (CSR), argue
the SHTM’s Basak Denizci Guillet, Ruhi Yaman and
Deniz Kucukusta in a recently published research article.
Although CSR is generally recognised as an important
issue across organisations, the researchers note that little
consideration has been given to the personal factors that
may influence it. Drawing on the results of a survey
conducted in Hong Kong, they show that hotel managers
with a professional leadership style incorporating some
elements of transformational leadership attach more
importance to CSR than counterparts with other
styles. This should have an obvious implication for the
management recruitment policies of hotels seeking to
heighten or maintain their CSR.

Importance of Leadership Style to CSR

The leadership styles adopted by managers have long been
recognised as playing important roles in creating effective
work environments, and have been extensively studied
in the hotel industry. Although there is no single mosteffective management style, the researchers note that
hoteliers in Hong Kong have tended to adopt a traditional
style based on following rules and procedures. This focus
may achieve organisational efficiency and effectiveness, but
does not provide motivation or inspiration for employees.
In contrast, those with a transformational leadership style
“tend to act more as coaches”, motivating and inspiring
their followers by focusing on potential and encouraging
self-development.
CSR has also been subject to increasing attention in the
past few years, although not as extensively in relation to
the hotel industry. According to the researchers, firms that
emphasise CSR activities are concerned with maintaining
profitability, operating their businesses within the
framework of the law, following codes of conduct that are
considered ethically correct, and improving society through
philanthropic activities such as work-family programmes
and donations. As there is usually a positive relationship
between CSR activities and firm performance, many
firms, including those in the hotel industry, increasingly
recognise the importance of being socially responsible.
Given the recognised importance of leadership styles and
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CSR, the researchers set out to determine how they might
be aligned in the hotel industry. Of particular interest was
whether and how the leadership style of hotel managers
in Hong Kong might be related to CSR, considering the
city’s combination of local, national and international
hotels. Indeed, they comment, “the blend of expatriates
and locals in management positions makes the Hong Kong
hotel industry an intriguing setting in which to investigate
this relationship”.

Hong Kong Hoteliers Surveyed

The researchers surveyed 181 managers from Hong Kong
hotels rated as three stars or above. The majority were
supervisors or senior managers, and 45% of them had
been in their current organisations between 1 and 5 years.
Almost 70% of the managers were specialists in hospitality
and tourism. Just over half were female, and over 80%
were between the ages of 31 and 56.
The managers responded to a series of statements that were
aimed at identifying their perceived leadership styles from
amongst four commonly identified types: manipulative,
bureaucratic, professional and transformational. They were
also asked about their perceptions of how important ethics
and social responsibility are to organisational effectiveness.

Leadership Styles

The managers did indeed recognise four distinct leadership
styles, but not precisely in line with expectations. The
researchers list a “professional style with a touch of
transformational leadership”, a “bureaucratic style with a
touch of Machiavellian leadership”, a “transformational
style with a touch of bureaucratic leadership”, and a
“Machiavellian style”.
Not all of these styles were actually adopted by
the managers. None indicated that they used the
Machiavellian style, with its focus on power and control,
or the transformational style with a touch of bureaucratic
leadership, with its emphasis on a transformational
approach even though promotion should still be based on
seniority and achievement.
Most of the managers (62.6%) indicated that they adopted
the professional style with a touch of transformational
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leadership. The researchers note that managers with this
style tend to “focus on effectiveness and efficiency and
the implementation of policies and procedures”. They
“emphasise planning, developing, communicating, and
motivating”, and develop subordinates by giving them
ever more responsibility and authority.

CSR to be prominent before they were ready to see it as
only compatible with running a business or to dismiss its
importance altogether. This, note the researchers, broadly
suggests that “hotel managers in Hong Kong with various
leadership styles agree that CSR should be prominent and
important for a firm”.

A minority of the managers (15%) indicated that
they adopted the bureaucratic style with a touch of
Machiavellian leadership. Managers with this style, explain
the researchers, tend to focus on organisational rules and
bureaucracy, and are concerned with avoiding uncertainty.
“Given the influence of traditional management styles in
the recent history of Hong Kong”, they suggest, “it is
logical to find managers adopting the bureaucratic style”.

However, the extent to which the prominence of CSR
outweighed the other two perceptions differed between the
three groups. Managers who adopted the professional style
with a touch of transformational leadership were far less
likely to hold CSR in disregard than those who adopted
the bureaucratic style with a touch of Machiavellian
leadership or those who adopted a mix or the two styles.

The remainder of the managers (22.6%) recognised the
four styles but adopted a combination of the first and
second styles, or what the researchers describe as “an
amalgam of the professional and bureaucratic leadership
styles”.

Three Perceptions of CSR

The managers also had three broad perceptions of CSR: a
disregard for its importance, a perception of CSR as being
a prominent issue for organisations, and a view that CSR
was compatible with other elements of running a business.
Those managers who disregarded the importance of CSR
tended to emphasise other issues such as output quality,
communication, profitability and competitiveness. “All
of these organisational issues may be the main concern
of the managers in making critical decisions”, explain the
researchers, “which leads them to easily sacrifice CSR”.
The managers who considered CSR a prominent issue
thought that “all managerial discussions should include
CSR” and that “good ethics is good business”. Those who
saw CSR as compatible with other elements of running
a business were likely to perceive “some compatibility
between CSR roles and business, profitability, and
effectiveness”, according to the researchers.

How Leadership Style Affects Perceptions of
CSR

How, then, did particular leadership styles affect
perceptions of CSR? This is an important question
because the answer could influence how Hong Kong’s
hotels shape their management recruitment policies.
Managers in all three leadership style groups considered
4

Professional Leadership Style May Improve
CSR

Given that they are the first to establish links between
leadership styles and perceptions of CSR in Hong Kong’s
hotel industry, the researchers consider their efforts
preliminary. They indicate that further investigations are
needed to determine which other personal factors, “such as
individual experience, background and values” influence
the leadership style-CSR relationship.
Nevertheless, their work does indicate that hotels interested
in or currently developing their CSR should consider
hiring managers with a more professional leadership style,
infused with a transformational approach. Those managers
more concerned with developing people are more likely to
be concerned about society as a whole.

Points to Note
n

Most Hong Kong hotel managers adopt a
professional/transformational leadership style

n

Some adopt a bureaucratic/Machiavellian style

n

Managers with a more bureaucratic style recognise
the importance of CSR but do not prioritise it

n

Those with a more professional leadership style
attach greater value to CSR

Denizci Guillet, Basak, Yaman, Ruhi, and Kucukusta,
Deniz. (2011) “How is Corporate Social Responsibility
Perceived by Managers with Different Leadership
Styles? The Case of Hotel Managers in Hong Kong”.
Asia Pacific Journal of Tourism Research. Vol 17, No. 2.
pp. 193-209
.
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Adjustments Needed to Hainan Tax-Rebate Policy
to Enhance Benefits
The proven benefits of the current tourism-related taxrebate policy in Hainan could be increased through three
broad measures, argue the SHTM’s Dr Hanqin Qiu Zhang
and a co-author in a recent research article. The researchers
suggest that the policy, designed to encourage spending
by both domestic and foreign tourists on the Chinese
island, would benefit from Hainan being treated as an
overseas destination substitute by the central government,
the creation of a “regional shopping paradise” through
cooperation with Hong Kong, and a great focus on the
customer-service aspects of tourism. These adjustments,
they suggest, will ensure that this “representative” tourism
policy will experience “active dynamics in the future”.

The Significance of Hainan

One of the critical things to understand about the rapid
development of tourism in China is that it has been
made possible by heavy and continual government
intervention. The researchers note that this has ensured
that domestic tourism is “a key player in the nation’s
economic development”, with China also set to be the
world’s number one tourism destination in the near
future. Within this context, the province of Hainan – a
large island in the South China Sea off the southernmost
part of the mainland – is an important setting in which to
observe the benefits of tourism policy making.
Designated an International Tourism Island in 2009,
Hainan “is a subsystem where dynamic tourism policy
changes have been witnessed recently”, observe the
researchers. The Chinese government intends that the
island become a world-class destination by 2020, and has
introduced “innovative and reformative policies” that are
only applicable locally. Regarded as a “special tourism
zone” by the Chinese authorities, the island provides a
setting that reflects “the characteristics of the dynamics of
contemporary Chinese tourism policies”.

The Tax Rebate Policy

The Chinese government implemented a tax rebate policy
on goods purchased on Hainan in January 2011, at first
allowing foreign visitors to claim back 11% of the price of
imported goods purchased during their visits. There were a
School of Hotel and Tourism Management

number of restrictions on purchases, write the researchers,
including an RMB800 minimum purchase amount, the
ability to buy from only five designated shops supplied
by one company, and the inclusion of the goods on a set
rebate list.
During April 2011, the government adjusted the policy
to set a maximum purchase amount of RMB5,000, and
extended the scope to include domestic visitors, who
faced much the same restrictions as foreigners. The one
significant difference was that domestic visitors could
only enjoy the rebate once a year, whereas foreign visitors
could enjoy it twice. In both cases the policy proved to be
successful. The researchers point out that the number of
visitors in April 2011 was 11.25% greater than the same
month in the previous year. Income from tourism also
increased, with tourism receipts from January to April
2011 showing an annual growth of 8.32%.
Given that “the tax-rebate policy process has been
closely supervised and monitored by the Chinese central
government”, the researchers were particularly interested
in examining it carefully. They wanted to understand how
a “typical tourism policy was initiated, administered, and
practiced in mainland China”. Even more importantly,
they wanted to use that knowledge to suggest ways in
which the already successful policy could be extended.

Importance of an Incremental Approach

One of the more obvious elements of the policy, and
the reason for its success, is its implementation in two
closely spaced stages. This, the researchers argue, is highly
indicative of the Chinese approach to policy making,
which has followed an incremental path in other areas of
tourism, whether affected by the central government or
by local authorities. It is also epitomised in the late Deng
Xiaoping’s analogy of “crossing the river by stepping on
the underwater stones”. There is, they argue, a two-part
rationale to this approach.
In the first instance, the staged implementation enabled
what the researchers describe as “policy learning”. The
central government could monitor reactions to the policy,
5
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and adjust or even reverse elements that it deemed to have
failed. In doing so, the researchers write, the government
could minimise negative effects “in both economic and
political terms”. The approach also helped to “mitigate
opposition from both within and outside the policy
subsystem”, which can sometimes be powerful enough
to prevent the implementation of central government
policies.

Extension through International Destination
Substitution

Given that the central government is likely to continue
extending the tax-rebate policy in line with its usual
approach, the researchers suggest three specific ways in
which it could be enhanced. The first suggestion focuses
on the current concern about outbound tourism. With
47.76 million Chinese tourists travelling aboard in
2010 and spending around RMB6,700 each per visit,
policy advocates in China are beginning to point out the
“considerable financial and social losses to the domestic
economy” that outbound tourism is creating.
The researchers suggest that this situation could at least be
partly reversed by the central government treating Hainan
as a substitute for some international destinations. As the
government has long linked outbound tourist numbers to
domestic tourism development, it could wind back those
numbers and focus efforts on promoting domestic tourism
instead. Indeed, the researchers note that especially for
source markets in inland China, “the distance to Hainan is
similar to overseas destinations like Japan and Korea. This,
combined with a more rapid relaxation of the conditions
of the tax-rebate policy, would certainly benefit the island’s
tourism economy.

Further Extensions

Two further extensions to the policy could be achieved
through increasing cooperation with Hong Kong and the
addition of service quality elements to the policy’s scope.
The researchers suggest that cooperation with Hong
Kong, a potential rival for tourists, could help to create
“a regional shopping paradise”, with the two destinations
complementing each other in their appeal to shoppers.
Within this scenario, Hainan could leverage Hong Kong’s
well-established expertise to improve its service quality
levels.

experiences of visitors can be enhanced”. For instance,
the policy could enforce the introduction of more
comprehensive after-sales service and guarantees of service
quality, similar to those in Hong Kong’s quality-mark
service and product scheme. The researchers further
suggest that intensive staff training should be mandated
to improve and standardise the quality of service. The
enforcement of less complicated refund procedures might
also “stimulate tourists to buy”.
The researchers ultimately argue that the tax-rebate policy
still has much room for expansion, with marketing research
needed to help “better integrate the tax rebate policy into
the realities of the demographic and consumption features
of domestic and foreign visitors to Hainan”. Given that the
central government has such tight control over the policy
making process, this seems likely in the near future, to one
extent or another. The only real unknown is how rapidly
the government will choose to implement the change.

Points to Note
n

Central government policy is fundamental to the
development of tourism in China

n

Hainan island is an ideal setting for considering
the effectiveness of Chinese tourism policy.

n

The tourism-related tax rebate policy on Hainan
has successfully increased visitor arrivals and
tourism receipts.

n

The policy could be enhanced through treating
the island as an international destination
substitute, cooperation with Hong Kong and a
greater focus on service quality.

Zhang, Hanqin Qui and Yan, Qi. (2012). Dynamics of
Tourism Policy Making: Evidence from the Tax Rebate
Policy in Hainan Island, China. Journal of China
Tourism Research. Vol. 8. No. 1, pp. 117-121.

Service quality considerations could also be built into
the tax-rebate policy itself to ensure that the “shopping
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Cultural Information Critical for Hotel Websites
Beijing hotels could improve the quality of their websites
by providing more cultural information about the
destination, according to the SHTM’s Rob Law and
a co-researcher. Although Beijing is a popular tourist
destination with a wealth of cultural attractions, the
capital’s hotel websites pay insufficient attention to them.
Those websites that do provide related information tend
to focus on China’s ancient imperial culture, but there is
little mention of everyday culture in Beijing, which is of
interest to many tourists.

Websites and Cultural Information

The rapid development of the online travel market has
led to the Internet becoming what the researchers label
an “essential tool” for hotels to communicate directly
with their customers. They note that “the ‘first image’ of
a hotel has now been transferred from its front desk to its
website”. Poor web design can thus result in the loss of
sales.
The researchers explain that website quality can be
assessed using various criteria, such as ease of access,
search mechanisms, layout and information relevance.
Information quality is often the most essential feature of
a successful website. The availability of information on
destination features such as local attractions, shopping
and cuisine is important in helping potential customers
to make decisions about their destination, yet such
information is rarely available on hotel websites. This
means that customers will go to other websites to obtain
destination information, a situation that the researchers
describe as putting hotels “into a passive position”.
To determine how this situation might play on Beijing
hotel websites, the researchers consider the attributes of
destination cultural information and the “factors that
contribute to hotel website performance”. Of all Chinese
cities, Beijing is an important choice because of its “fame,
long history, and diversified culture”, and how local
cultural factors are presented on its hotel websites is likely
to have a significant affect on the hotel market.

Beijing’s Cultural Attractions

Having identified a broad range of possibly significant
cultural attractions, the researchers interviewed nine

School of Hotel and Tourism Management

Beijing residents of a least three-years’ standing. The
interviewees were asked to “to think about the cultural
factors they thought should be represented on Beijing
hotel websites”, and how those websites “could better
represent and promote Beijing’s culture”.
The twelve factors identified for further investigation were
the Great Wall, the Temple of Heaven, the Bird’s Nest
stadium, the main Olympic Games site, the Forbidden
City, Siheyuan (quadrangle residences), hutongs (Beijing’s
narrow alleys), Peking Opera, tea houses, Peking roast
duck, the Temple Fair and pet birds.

Websites Evaluated

The researchers evaluated the websites of 168 3-5 star
hotels, focusing only on those with English versions
because their interest was in determining relevance to
international tourists. Sixty of the hotels were 3 star, 65
were 4 star and 43 were 5 star.
A minority of the hotels were state owned, and almost
three-quarters were run by private operators. Most of the
hotels were mainland China based, with only a minority of
international brands represented. Chain hotels constituted
just less than a third of all those under consideration.

Cultural Factors on Hotel Websites

The researchers find that the Forbidden City was the most
frequently mentioned cultural factor, probably because
it “is in the centre of Beijing and is the imperial palace
of ancient China”. Some websites use it as a geographical
landmark. Other features relating to ancient and imperial
China were mentioned relatively frequently, but few of the
features relating to the everyday lives of Beijing people are
mentioned. The Temple Fair, an increasingly important
part of Beijing life, and pet birds are not mentioned at all.
Even more significantly, almost a third of the hotels
include none of the cultural factors under consideration,
and only 13 include at least half. This, note the researchers,
indicates that “the majority of Beijing hotel websites do
a poor job of introducing destination cultural factors
on their English webpages”. However, they suggest that
“it may not be a hotel’s intention or decision to include
certain information” at the expense of other information,
7
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as websites are often developed by third parties that “may
have no idea of what kinds of information they want to
include”.

Comparison by Hotel Types

When considering the cultural information on display by
type of hotel ownership, the researchers find that privately
owned hotels only provide moderately more cultural
information on their websites than state-owned hotels.
On the surface, this could been seen as not reflecting well
on privately owned hotels, given that state-owned hotels
depend less on marketing to attract customers because they
“have a steady stream of visitors due to official conferences
and other events”. However, as the websites under
consideration include only those with English versions,
the state-owned hotels covered are likely to already have
good knowledge of Internet marketing.
Turning to whether the websites belong to chain or
independent hotels, the researchers find that chain hotel
websites are more likely to include information on the
Bird’s Nest, the Great Wall, the Temple of Heaven, the
Forbidden City, Siheyuan, Peking Opera, and hutongs.
Chain hotels benefit from economies of scale that allow
them to create higher quality websites, so this disparity is
not surprising. Yet, independent hotels are more likely to
mention the main Olympic Games site and Peking roast
duck, which chain hotels should also be covering.
When comparing mainland China based hotels and their
international counterparts, the researchers find that the
local hotels include less cultural information on their
websites. Although they do more frequently mention the
Great Wall, the Forbidden City and Peking Opera, they
tend to treat their websites more as what the researchers
term “electronic brochures” than as marketing tools.
There are also differences between the websites of hotels
with different star ratings. Higher-rated hotels generally
offer more cultural information on their websites than
lower-rated hotels, which is probably to be excepted given
different marketing budgets and focuses. However, tea
houses are more likely to be mentioned by 3-star hotels
than their 4- and 5-star counterparts. Overall, mainland
Chinese, independent, smaller, and lower star-rated hotels
need to put greater effort into promoting destination
culture.

8

Implications for Beijing Hotels

The researchers conclude that Beijing hotels generally
provide insufficient cultural information, which is a “basic
need for visitors to a city”. Hotels would benefit from
including more detailed information on their websites to
provide integrated travel services to customers, particularly
for foreigners “who may not be familiar with Chinese
culture and history”. In that respect, more attention
should be paid to the English versions of websites, which
tend to offer less cultural information than the Chinese
versions.
Yet even more importantly, the hotels need to move
away from their focus on ancient imperial culture. The
researchers argue that the rapid development of Siheyuan
and hutong tourism suggests tourists want to experience
the everyday culture of Beijing. It would just be plain good
business sense for hotel websites to mirror that growing
interest.

Points to Note
n

Beijing hotel websites provide insufficient cultural
information

n

The Forbidden City is the most often mentioned
cultural attraction

n

The websites should not focus only on ancient
imperial culture

n

Beijing’s everyday culture should feature more
prominently on the websites

Law, Rob and Chen, Sabrina Zhuo. (2011) “Representation
of Destination Cultural Factors on Hotel Websites:
Content Analysis of Beijing Hotel Websites”. Asia
Pacific Journal of Tourism Research. Vol. 17, No. 2, pp.
210-229.
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Overcapacity Problem Looming for
Hong Kong Hotels
Hong Kong hotels are facing a serious problem of
overcapacity that is likely to become more severe over the
coming years, according to the SHTM’s Henry Tsai and
a co-researcher. In a recently published research paper
the pair note that although there is consistently high
demand for hotels in the city, demand forecasts indicate
a significant shortfall in likely booking when compared to
the rooms available. The failure to implement strategies
to improve this situation, they suggest, will decrease the
profitability of Hong Kong’s hotels, and significantly
increase their operational risks.

Competition and Opportunities

Hong Kong’s hotels are renowned for providing highquality services to both business travellers and tourists,
but they currently face a number of challenges and
opportunities. The researchers point to “the rapid growth
of counterparts both in Macau and Guangdong province”
as one of the challenges currently facing the Hong Kong
hotel industry. For example, the number of star-rated
hotels in Guangdong has increased at a rate of 15.2% per
year over the past decade, presenting increasingly fierce
competition for Hong Kong.
At the same time, however, policies such as the introduction
of the Individual Visitor Scheme for mainland Chinese
tourists in 2003 and the anticipated completion of the
Hong Kong-Zhuhai-Macau Bridge in 2015-16 should
increase the number of visitors from mainland China.
This, the researchers note, will “help facilitate economic
activity and tourism development in Hong Kong.”
To support this promising growth and overcome the
challenges from neighbouring regions, the researchers
argue that “a healthy Hong Kong hotel industry, in terms
of room capacity, is immensely important”. A situation of
either under- or over-supply of hotel rooms is detrimental
to hotel owners. Although hotels could lose out if they
have insufficient rooms, “a blind expansion of hotels could
result in wasted resources” and financial hardship for hotel
owners.
As the researchers warn, the over-construction of
School of Hotel and Tourism Management

hotels in the United States during the 1980s led to
serious overcapacity, and two thirds of the hotels built
subsequently went bankrupt.
To avoid such a situation in Hong Kong, the hotel industry
“needs to plan its capacity carefully based on demand”. It
is predicted that Hong Kong will have almost 70,000 hotel
rooms by 2013, an increase of more than 17% over four
years. Yet despite that increase, the researchers note that
the occupancy rate “has not shown a similar promising
upward trend” and has remained relatively steady at
around 85% over the past decade. Hence, it is important
to determine whether Hong Kong is likely to face the
problems of over- or under-capacity in the coming years.

Forecasting Capacity

As future hotel developments and marketing strategies
should be based on accurate information about potential
demand, the researchers “examine hotel guestroom supply
and demand and project optimal capacity”. They argue
that the availability of such information should be useful
in informing stakeholders’ decisions about existing and
future development plans.
To achieve this aim, the researchers forecast the optimal
supply of guestrooms for all hotels, excluding tourist
guesthouses, in Hong Kong between 2010 and 2013.
They estimate that the annual optimal room capacity
for Hong Kong hotels will increase from the 46,577
that it was in 2010 to 50,584 in 2013. Comparing these
figures with the actual numbers of rooms available, the
researchers conclude that “the industry will experience
serious overcapacity” because the discrepancy between the
actual number of rooms available and the optimal number
of rooms peaked at 40.7% in 2012 and will still be 38.8%
now in 2013.

Solutions to Overcapacity

This serious overcapacity should alert hotel industry
stakeholders and “prompt them to carefully re-examine
existing and future development plans”, argue the
researchers. They warn that “blindly adding hotel
guestrooms” will exacerbate the problem and result in
9
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“significant capacity waste and financial burden”. For
instance, low occupancy causes considerable overstaffing
in hotels, even as labour costs remain one of their largest
expense items. Put in a slightly different way, it is extremely
costly for hotels to retain more employees than they need.
The researchers estimate the waste from each unoccupied
hotel room above the optimal capacity to be HK$722 a
night, amounting to an overall loss of HK$5.28 billion
in 2012 alone. They argue that these losses could have
been reduced and the “capital put to better use if proper
capacity planning were in place”.
As overcapacity “appears to be unavoidable at the moment
and in the foreseeable future”, hoteliers need to work
hard to increase future demand, such as by working with
the central government to allow more mainland Chinese
visitors to enter the city and by catering to the different
needs of all types of visitors. They also advise that rather
than “engaging in cutthroat price wars”, hotels should seek
to maximise the revenue available per room. Hoteliers may
also want to consider following the example of some Hong
Kong hotels by turning their guestrooms into serviced
apartments. As the researchers note, such a transformation
appeals to the needs of “many businessmen and shortterm visitors alike” and provides a steady revenue source
by increasing room occupancy rates.

Noting that there is some disagreement over whether
spending on advertising should be increased or decreased
during challenging economic times, the researchers advise
that hoteliers should “carefully examine their methods and
goals for advertising” to avoid the “inefficient deployment
of previously scheduled advertising budgets”. The “bottom
line”, they argue, is “to spend money smartly, whether in
favourable or unfavourable economic times”.

Action Needed to Avoid Losses

The researchers hope that their findings will prompt hotel
industry stakeholders into carefully re-examining their
development plans, both now and in the future. They
advise hotel developers and planning officials to carefully
monitor hotel occupancy levels and tourist arrivals and
maintain a “sustainable operating environment for the
Hong Kong hotel industry”. Revising future building
plans, combined with strategies such as increasing capacity
by targeting emerging markets and marketing via social
media, could save the Hong Kong hotel from considerable
financial losses in the coming years.

Points to Note
n

Hong Kong hotels currently have too much
capacity

n

Plans to increase the number of rooms will
exacerbate the problem

n

Hotels should reconsider development plans and
maximise current occupancy levels

n

They could also change marketing strategies to
target the mainland Chinese market

Optimal Advertising Expenditure

Because advertising is viewed as an important intangible
asset that can promote brand awareness and increase
profitability, the researchers also determine the “optimal
level of advertising expenditure with the goal of maximising
profits”. They estimate the optimal annual advertising
expenditure to be 3.8% of a hotel’s total revenue. This
compares with actual expenditure of around 4.02 to
4.71% between 2000 and 2009, suggesting that Hong
Kong hotels are slightly overspending on advertising.
The researchers suggest that “hotels ought to spend their
advertising budget more wisely” and “direct the money in
more desirable directions”. They point to the increasing
use of social media and mobile marketing, and suggest
that hoteliers use such strategies to increase their return
on advertising budgets. In response to the anticipated
increase in tourists from the Chinese mainland, hotels
should consider tailoring their strategies to attract visitors
from this market.
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Capacity and Profitability for Hong Kong Hotels”.
Journal of Travel and Tourism Marketing. Vol. 29. No.
1, pp. 57-68.
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Airlines Must Improve Staff Satisfaction with
Information Systems
Developing technologically advanced information
systems may not be sufficient for airlines to increase their
operational efficiency and passenger satisfaction, according
to the SHTM’s Dr Norman Au and Dr T.C.E. Cheng
in a recent research article. Advanced technology has the
potential to bring many benefits to airlines, but not on
its own. As frontline employees are the actual users of the
information systems that airlines deploy, it is crucial that
more attention be paid to how satisfied they are with using
those systems.

Increased Use of Advanced Technology

Airlines are an important sector of the tourism industry
and have contributed significantly to its recent growth.
The researchers suggest that increasing economic pressure
has encouraged airlines to develop more advanced
information systems to “gain overall operational efficiency
and passenger satisfaction”. Information systems are used
to handle operations such as reservations, seat allocations,
passenger check-in and baggage handling. Such systems
can also provide “high-level decision support systems
and yield management systems” to help airlines in their
strategic decision making.
Many airlines offer various Internet services for passengers
that make use of information systems, such as online seat
reservation, e-ticketing and check-in services. However,
as many customers do not feel comfortable using such
services and their uptake remains low, the researchers
argue that “providing quality service through human
interaction” remains an important part of airlines’ service
delivery. This essentially means that airline employees
remain the dominant users of airline information systems.
Yet employees are not simply just the end-users of
airline information systems. They are also, according to
the researchers, “one of the most significant assets of an
airline”. It thus makes sense to ensure that employees are
satisfied with the systems they depend on for their work,
because “an unhappy or frustrated service operational
employee can greatly influence the overall experience of
the airline customers”.

School of Hotel and Tourism Management

Some airlines seem to be aware of the need for IT training
and have allocated considerable resources to it in the hope
of ensuring employees satisfaction with their information
systems”. However, the researchers argue that a better
understanding of employees’ perceptions and expectations
of such systems would benefit airlines by helping them to
make improvements, which in turn would improve overall
performance and profitability.

Airline Staff Surveyed

The researchers surveyed the Hong Kong employees
of eight airlines to assess various factors that may have
influenced their satisfaction with the information systems
they used at work. One obvious factor that the researchers
needed to consider was the performance of the system. Yet
even though airlines might expect staff to be satisfied if the
system they use performs well, that might not necessarily
be the case.
Although a high-performing system may be technologically
sound, it may fail to meet its objectives because, as the
researchers point out, “psychological and organisational
issues are not well addressed during the development,
implementation, and initial use” of the system. Hence
they decided to assess users’ expectations of the system,
whether the benefits gained from using the system matched
the effort needed to use it and how much input users had
in the design and development of the system.
The researchers received replies from 199 employees who
“routinely use IS at work and also have direct contact with
customers”. Around three-quarters of the respondents
(78%) were female and again around three quarters (76%)
were aged between 22 and 30. Approximately one-third
had a undergraduate degree or above level of education
(30%). More than half of the respondents (53%) had
worked for their current airlines for more than 10 years,
which the researchers suggest indicates a “rather low level”
of turnover.

System Performance and User Satisfaction

The researchers found that both the actual and expected
performance of an information system influences user
11
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satisfaction, which is “not surprising as it is difficult to
imagine that a technically poor performing IS can satisfy
users at work”. Good performance is particularly important
for frontline employees, because a “small technical glitch
or a slight delay could be disastrous for passengers”.
Nevertheless the performance of the systems only barely
exceeded staff expectations. The researchers suggest that
airlines should not only ensure their information systems
are technically sound, but should also collect user feedback
that “could provide useful clues as to what performance
and features the users expect”. Regular communication
would also ensure that end users have “a realistic view” of
the benefits and limitations of the system.

An ‘Equitable’ System Increases User
Satisfaction

How equitable users find the system, in terms of the
effort required to use it relative to the benefits they gain
from using it, appears to be even more important than
the actual and expected performance of the system.
In other words, users weigh up whether the amount of
effort and frustration involved in learning to operate the
system is worthwhile given the benefits that it delivers.
The researchers suggest that to ensure their information
systems deliver benefits “at a cost seen by the end user
as worth obtaining in return”, airlines should reduce the
amount of input required to use them. For instance they
could provide “useful training to new or ‘techno-phobic’
employees” to reduce the time and effort involved in
learning.

User Involvement

Surprisingly, the amount of involvement users have in
the design and implementation of an information system
does not seem to be related to their satisfaction with it. To
remedy this situation, the researchers suggest that airline
operations require specifically developed and complex
information systems with “seamless integration” of
internal and external systems “between front-line service
operations and back office administration”.

system development process” when they are aware that
“they only have a limited role to play”.

What Can Airlines Do?

The researchers conclude that a technically sound airline
information system “is a necessary, but perhaps not a
sufficient component, to exploit the full advantage of
technology”. Airlines’ increasing use of information calls
for “higher levels of communication and cognitive skills
from employees”, which the researchers suggest may cause
them to “experience more job-related stress”.
Airlines would realise more benefits from their information
systems if they first ensured that “employees are both
willing and able to use the technology”. Better training
and reducing the gap between users’ expectations of the
system and its actual capability would also improve both
the efficiency and quality of service delivery.

Points to Note
n

Information systems are increasingly important to
airline operations

n

A technologically sound information system is
not sufficient

n

Ensuring frontline employees are satisfied with
the system is crucial

n

Better training and ensuring realistic expectations
would increase employee satisfaction with airline
information systems

Au, Norman and Cheng, T.C.E. (2012) “The Formation
of Employee Satisfaction with Airline Information
Systems”. Journal of Travel and Marketing Tourism.
Vol. 29, No. 4, pp. 335-351.

Frontline staff members are generally well aware that
their involvement in system design and implementation
“could have little impact and control on the final
outcome”, according to the researchers. They speculate
that operational staff may be happier if they are kept well
informed about what to expect from the information
system than if they are included “in the complex technical
12
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Mainland China Programmes

D.HTM Extends its Reach

A

s part of its commitment to furthering hospitality and tourism
education in the Chinese mainland, the SHTM applied to
the Ministry of Education of the PRC for accreditation of
its Doctor of Hotel and Tourism Management (D.HTM) programme.
That accreditation was granted in September 2012, and the first cohort
of students will commence their studies in 2013.
With the unprecedented growth of tourism in China, there is an ever-greater
need to provide cutting edge training to ensure that the industry’s growth is
sustainable. The D.HTM programme will be tuned to industry-specific,
participant-centered needs, emphasising experiential exercises, seminars and
self-guided study.
To be delivered in Hangzhou on a part-time, block release basis, the programme
is expected to attract senior industry executives, senior staff in government
and non-government tourism organisations and academics who are seeking a
professional doctorate in hotel and tourism management. All students will be
expected to have already obtained an MSc in Hotel and Tourism management
or the equivalent, and have substantial work experience at the supervisory or
managerial level.
The individual subjects will range from a compulsory residential workshop of
two days to introduce the programme and its scope to in-depth considerations
of such areas as environmental analysis and quantitative methods for hotel
and tourism management. Students will focus on innovation, creativity and
developing research skills, with the latter linked to the completion of a thesis
describing a significant piece of original research.
Students will be expected to complete the programme normally in three to
five years, with a maximum length of eight years. With their studies focused
specifically on the unique Asian context, they will undoubtedly benefit from the
SHTM’s world-leading, Asian-centric expertise.
For further information on admissions or related matters, please contact
Programme Leader Dr Qu Xiao at qu.xiao@polyu.edu.hk or the SHTM’s
Programme Manager (Chinese mainland) Annabel Chan at annabel.chan@
polyu.edu.hk. The School looks forward to welcoming a vibrant and insightful
cohort of students.
HORIZONS
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In Brief
Awards for Teaching Excellence
The SHTM extends its warmest congratulations to Dr
Basak Denizci Guillet for receiving the 2012 President’s
Award for Excellent Performance in Teaching. This
university-wide award has now come to the School three
times, with Dr Simon Wong and Ms Chloe Lau being
previous recipients. Dr Denizci Guillet received her award
from PolyU President, Professor Timothy Tong during
a ceremony held at the Jockey Club Auditorium on 14
December 2012.
Dr Denizci Guillet also recently received an SHTM
Teaching Excellence Award 2011-12 for her proactive
and student-centred philosophy that pushes her to use
a wide range of active learning methodologies.

Research and Service Excellence
Awards
The School is pleased to announce the recipients of
its 2011-2012 research and service excellence awards.
Professor Rob Law, author and co-author of 105 refereed
papers in prestigious international journals, received
an SHTM Research Excellence Award. The SHTM’s
Associate Dean (Academic), Professor Cathy Hsu,
received an SHTM Service Excellence Award for her
dedicated service to professional bodies and her active
participation in various fields. Congratulations to all three
recipients for their outstanding efforts.

SHTM Dean, Professor Kaye Chon
(right), and Dr Rob Law

PolyU President, Professor
Timothy Tong (right),
with SHTM Assistant
Professor Dr Basak
Denizci Guillet

China Tourism Academy Grant
Professor Cathy Hsu, Dr Hanqin Zhang-Qiu and Dr
Mimi Li were recently awarded a HK$305,500 contract
by the China Tourism Academy for undertaking a
research project on “Hong Kong, Macau, and Taiwan
Residents’ Travel Behavior in China”. The academy, a
think tank of the China National Tourism Authority, has
never before backed such a project with a focus on Hong
Kong, Macau, and Taiwan, and will share the database
created through the project with the SHTM.

Work-Integrated Education
Agreements Signed
The SHTM recently signed Partnership Agreements
with four organisations to extend the scope of its
Work-Integrated Education. Agreements were signed
with Fairmont Yangcheng Lake Resort on 18 June,
Shangri-La International Hotel Management
Limited on 24 September, Ocean Park Corporation
on 4 December and The Peninsula Hong Kong on 11
December.
Professor Kaye Chon and Professor Cathy Hsu
School of Hotel and Tourism Management

20

SHTM News

Rudy Choy Scholarships
Three SHTM undergraduate students, Leung Wan
Chor Vanessa and Wong Cheuk Ling of the BSc in
Hotel Management programme and Yuen Kin Kiu of
the BSc in Tourism Management programme, received
Rudy Choy Educational Fund Scholarships recently.
The scholarships were presented at the Young Skal Day
on Wednesday on 24 October 2012 at the Marco Polo
Hongkong Hotel.

Staff Update

Dr Yong Chen transferred from
being a Research Assistant to being a
Postdoctoral Fellow on 20 August 2012.

Mr Watson Baldwin, having completed
his one-year Visiting Lectureship, has
been appointed as an Instructor with
effect from 26 August 2012.
Dr Sam Kim joined the SHTM as
an Associate Professor on 27 August
2012. Dr Kim received his MSc and
PhD in Recreation, Park and Tourism
Sciences from Texas A&M University
in the US. He previously worked as a
Professor and Director of the Graduate
Programme at the College of Hospitality and Tourism
of Sejong University in South Korea, where he received
the Outstanding Research Professor Award seven times
between 2004 and 2011.

Padma and Hari Harilela
Scholarships
D.HTM students Hsueh Ching-tsu and Ren Lianping,
and MSc students Ma Jiao and Zhang Xiaoyue, received
Padma and Hari Harilela Scholarships in late 2012.
The scholarships were established in 2011 by Dr Hari
N. Harilela, head of the Harilela Group, which plays a
significant role in the professional development of the
hotel industry.

Award Amount Generously Passed
on to School
The 2012 recipient of the Fred Tibbitts and Associates
award for Excellence as an Operator – Asia Pacific, Mr
Patrick Imbardelli, has passed on the award amount
of $US2,500 to the SHTM to be used as a scholarship
for a worthy or needy student. The School thanks Mr
Imbardelli for his generous donation.
HORIZONS

Dr Stephen Lee joined the School as
a Visiting Lecturer for one year from
27 August 2012. Dr Lee specialises
in MICE and hospitality and tourism
marketing.
Ms Pearl Lin joined the SHTM as
a Visiting Lecturer on 27 August
2012. Ms Lin specialises in teaching
Hospitality Management with focuses
on western culinary cookery, menu
design and restaurant management.
Mr Charles Chu joined the SHTM
as an Instructor on 3 September 2012.
Mr Chu received his BA in Hospitality
Business Management from Manchester
Metropolitan University in the UK and
MA in Global Business Management
from the City University of Hong Kong.
He previously worked as General Manager of Daily Excel
Limited.

SHTM News

Dr Sabrina Huang joined the SHTM
as a Visiting Lecturer on 3 September
2012. Dr Huang’s research interests are
in culture and heritage tourism, urban
tourism, and globalisation and tourism
development.
Dr Lorenzo Masiero joined the School
as an Assistant Professor on 3 September
2012. Dr Masiero received his Bachelor’s
and Master’s degrees from the University
of Bologna in Italy, and his PhD in
Economics from the University of
Lugano in Switzerland. He previously worked as a
Postdoctoral Researcher and Project Manager at the
Institute for Economic Research at the University of
Lugano. His research interests are in the fields of tourism
and travel demand.
Dr Soyon Paek joined the SHTM as
a Visiting Lecturer on 3 September
2012. Dr Paek’s research interests
include business ethics, corporate social
responsibility, strategic management
and financial management.
Dr Dan Wang joined the School as
an Assistant Professor on 3 September
2012. Dr Wang graduated with a Master
of Philosophy in Hotel and Tourism
Management from the SHTM, and
a PhD from Temple University in
the US. She previously worked in the
National Laboratory for Tourism and eCommerce as
co-investigator for several research projects cooperating
with US Travel Association. Her research interests include
information communication technology and travel
information service, mobile marketing in tourism and
hospitality, and the impact of new media communication
on tourist behavior.
Professor Brian King joined the
SHTM as a Professor on 3 October
2012. Educated at University of
Strathclyde (UK) and Monash
University (Australia), he held the
senior academic position of Pro ViceChancellor at Victoria University (Australia). He is the
founder and current Editor-in-chief of Tourism, Culture

and Communication and an elected Fellow of the
International Academy for the Study of Tourism (IAST)
and the Council of Australian Tourism and Hospitality
Education (CAUTHE). He chairs the International
Centre of Excellence in Tourism and Hospitality
Education (THE-ICE) assessment panel. Professor King’s
research expertise is in tourism and hospitality marketing
with an emphasis on cultural dimensions and emerging
Asia-Pacific markets.
Ms Simone Nabbs joined the SHTM
on 8 October 2012 as an Executive
Chef and Kitchen Manager of Bistro
1979. Chef Nabbs has gained extensive
experience in through work in Australia,
Europe, North America, the Middle East
and China.
Ms Odelia Chui joined the School
on 22 October 2012 as an Assistant
Officer. Ms Chui mainly assists in
the implementation of the SHTM’s
marketing programmes.
Ms Adelaide Lau joined the SHTM
on 1 November 2012 as an Executive
Officer (Student Placement). She
is responsible for Work-Integrated
Education.
Professor Jeannie Cho Lee joined
the SHTM on 1 November 2012 as a
Professor of Practice (Wine). Professor
Lee is an award-winning author, wine
and food writer, wine critic, judge,
educator, consultant and Master of
Wine, the first Asian to achieve this
accreditation. She will lecture, advise the SHTM on
curriculum development in relation to wine studies and
facilitate the School’s collaboration with the wine industry.
Ms Lucy Wong joined the SHTM on 5
December 2012 as an Assistant Officer.
Ms Wong is responsible for matters
relating to research students and research
projects.
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Industry Attachment Programme

Teaching Staff Benefit
from Hands-on Experience

I

t is not only SHTM students who gain from industry placements, but
their teachers as well. The School’s industry attachment programme
provides academic staff with regular opportunities to work with hospitality
organisations for short periods in a variety of focal areas, both to update their
own skills and knowledge and to strengthen ties with and benefit the industry.
The latest staff members to participate in the programme are Professor Cathy
Hsu, Mr Raymond Kwong and Dr Wilco Chan, who each spent a week working
with Fairmont Yangcheng Lake, a hotel and resort in Kunshan, mainland China
in August and September 2012.
Professor Hsu, whose main areas of interest are marketing, service quality
assurance and service quality-related employee training/development, said the
experience “validated” what she tells students in the classroom. “The hotel
culture, management and treatment of employees at the hotel is almost a
classic example of what we call a textbook model”, she said. “Hotel managers
from mainland China who attend our executive development or postgraduate
programmes often say, ‘That won’t work here’. Without hands-on, first-hand
knowledge, it’s difficult to convince them otherwise, but now I can.”
Acting in an advisory capacity, Professor Hsu was also able to provide valuable
advice to the hotel in terms of both marketing and service quality. Although its
resort facilities attract a large clientele on weekends, it has struggled to realise the
revenue-generating potential of those facilities on weekdays.
Professor Hsu suggested that management look into ways to attract
corporate meeting, staff retreat and team-building business from
companies in the surrounding Yangtze Delta region. Furthermore,
as she was also a hotel guest for the week of her attachment, she was
able to identify gaps in service quality – most of them very small

Professor Cathy Hsu
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and fixable with little financial outlay, she emphasised –
and provide management with relevant feedback.
Mr Kwong’s area of expertise is food and beverage, food
service and restaurant management, and he was particularly
grateful for the opportunity to refresh his skills by working
with the kitchen and restaurant staff at the hotel’s Chinese
restaurant, Yi Feng Court. “The experience will help me
to improve my teaching in terms of F&B quality and
management”, he said.
A major challenge Mr Kwong identified relative to hotels
in Hong Kong was the difficulty of hiring suitably trained
staff, as Fairmont Yangcheng Lake lies between the major
population centres of Shanghai and Suzhou. The SHTM
has provided invaluable help, however, sending both
student interns and management trainees to the hotel. Parttime servers and kitchen staff are hired from a manpower
agency in Suzhou.

manner, and how bees live. More in
line with usual practice the resort
includes a golf course, which Dr
Chan visited to consider the
possibility of installing solar
powered floodlighting on the
greens.
In future, Dr Chan is looking to
conduct research “particularly on
Dr Wilco Chan
the environmental side, or the provision
of recreational programmes”. With all three of the
attachments very productive, that research will be part of
an ever-growing connection between the SHTM and the
Fairmont Yangcheng Lake resort.

Industry placements such as this one are particularly
important in the F&B arena, Mr Kwong felt. “The F&B
industry regularly upgrades its equipment, introduces new
management concepts, and incorporates new ingredients
and cuisines”, he explained. “This is a great resource, a
great way to refresh our skills and knowledge, and then
transfer those skills and that knowledge to our students
during lectures.”
For Dr Chan, the experience afforded him the opportunity
to investigate the resort’s energy-saving efforts. With
research interests in energy and water saving, as well as
environmental management, he visited the engineering
and recreation departments to inspect their facilities,
investigate the possibility of energy-saving measures and
suggest areas for future research and collaboration.
Dr Chan pointed out that vast size of the resort allowed
it to maintain an unusual range of facilities, which even
include an organic farm and apiary for guests to experience
how produce can be grown in an environmentally friendly

Mr Raymond Kwong
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Hotel ICON Elite Management Programme
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Student Pioneers Embark
on Elite Programme

A

s the SHTM’s teaching and research hotel,
Hotel ICON, plays a key role in providing
Work-Integrated Education for the School’s
undergraduate students. Around 150 student interns
benefited from time spent working in the hotel last
year, with approximately 200 expected to have the same
experience this year. Amongst that number will be six
pioneers – the first intake of the Hotel ICON Elite
Management Programme.
Since September, Mr Ken Tran, Ms Bernice Fung, Ms Karen
Tang, Ms Karen Tong, Ms Nicole Siah and Ms Sue Wang,
all second year students in the BSc in Hotel Management
and BSc in Tourism Management programmes, have been
gaining experience in the duties and responsibilities of Hotel
ICON executives in the first phase of a 48-week placement.
This seems to be just what Miss Siah was wanting when she
described herself as “an ordinary person who wishes to have
an extraordinary life”.
Joint programme manager and the SHTM’s Programme
Director (Industry Partnerships) Dr Tony Tse pointed
out another significant feature of the group. With one
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Vietnamese, one Malaysian, one mainland Chinese and
three Hong Kong participants, he commented, the group
very well reflected the School’s cosmopolitan make up and
outlook.
The students have been rotating through Hotel
ICON’s Engineering and Environmental, Finance and
Administration, Rooms, Food and Beverage, Human
Capital, and Sales and Marketing divisions, gaining
insights into operations as they mirror and learn directly
from the hotel’s management. In the second phase of their
training, they will choose one or two of the divisions and
work alongside single managers for the remaining 32 weeks
of their time at the hotel.
The programme is open to students with GPAs of 3.0
and above who already have at least 400 hours of work
experience in a hospitality organisation. Ms Wang, for
instance, has spent periods as a trainee with the Butterfly
on Prat in Tsim Sha Tsui and the GZL International Travel
Service Limited in Guangzhou.
The six students will complete the programme in August.
The School is looking forward to hearing about their
success, and to welcoming more students to the programme
this year as Hotel ICON cultivates the next generation of
outstanding hoteliers.

F&B Activities

Exciting Times in Food and Beverage

F

ood and beverage activities are not always seen as
tantalising hospitality drawcards, but nothing could
be further from the truth at the SHTM and Hotel
ICON. As the two integrate their food and beverage efforts
more closely, students are benefiting from the excitement
of innovative offerings and internationally renowned
practitioners showing them just how interesting their
futures could be.
“The idea for this semester is to use the hotel more as
part of teaching efforts, as it was designed for”, said Mr
Murray Mackenzie, the SHTM’s Education Specialist
(Integrated Learning). Mr Mackenzie explained that the
School was now organising “a lot more workshops for
students to improve their understanding of trends in the
industry”. This was being achieved by featuring the work
of practitioners “who understand what the public are
wanting, and what is required to become a good food and
beverage chef, restaurateur and so on”.
Yet to merely invite practitioners to show their skills would
not achieve a great deal. Mr Mackenzie is taking things
a step further by “focusing on workshops which are a
little different”. The objective was to find “innovative and
different combinations that excite and show the passion
that there is in the industry. And then that can enlighten
students.” The outcome would be students thinking, “I
really want to work in this industry, it’s so exciting!”

In September the Food and Wine Academy held the
Botrytis Forum 2012 in Hotel ICON’s Silverbox ballroom,
attracting around 150 sommeliers and wine experts from
across Hong Kong. Botrytis wines can only be produced
in certain years under specific climatic conditions from
grapes affected by the Botrytis Cinerea fungus, which
provides a honey-like flavour. Sharing their knowledge
of this complex process were the expert European wine
makers Egon Muller, Gerhard Kracher, Istvan Szepsy and
Philippe de Lur-Saluces. As a follow-up in November,
Hong Kong’s Nigel Chan led an Introduction to Botrytis
Wines workshop in the SHTM’s Vinoteca Lab.

With that important outcome in mind, the School’s Food
and Wine Academy, a joint initiative between the SHTM
and Hotel ICON, expanded once again over the last six
months. Shifting away from an initial focus on providing
workshops for the general public, more attention has been
given to student learning, but with most events still open
to the public.

October saw the School teaming up with the Hong Kong
Literary Festival and PolyU’s Faculty of Humanities to
host three outstanding culinary authors. One hundred
and twenty people, including students and members of
the public, attended to hear Fuchsia Dunlop, the fluent
Putonghua-speaking author of Shark’s Fin and Sichuan
School of Hotel and Tourism Management
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Student
F&B
Activities
Achievement Awards

switch to a seasonal theme with a Christmas cocktail event
and a traditional English Christmas dinner. During the
festive season, a Gingerbread House jointly built by the
Hotel ICON pastry team and SHTM students went on
display in the hotel’s lobby.

Pepper; Tracy Griffith, one of the world’s first certified
female sushi chefs and author of Sushi American Style; and
Cheryl Tan, author of A Tiger in the Kitchen, a memoir
about how she discovered her Singaporean family by
learning to cook with them.
A second highlight of October was the student effort
involved in the “Star of Renaissance” gala dinner. Sixty
students were involved in both front and back of house
operations and the cocktail reception for the very successful
fund-raising evening. The highly skilled Italian Chefs from
Enoteca Pichiorri, a three-Michelin Star restaurant in
Florence, who delighted diners at the gala also
gave a student-only workshop a day after the
event, and the Comitato Grandi Cru d’Italia
that provided the Grand Cru lots auctioned
on the night boosted students’ knowledge
of the best Italian wines.
Among other events in October and
November, a Swedish cookery week
involving the Consulate-General of
Sweden and the Swedish Minister of
Rural Affairs, culminated in a gala
dinner in Bistro 1979. December saw a

That sort of collaboration continued in January with
five of the hotel’s chefs, specialising in pastries and Thai,
Indian, Singaporean and Chinese cuisine, holding studentonly workshops in extensions of their usual duties. Mr
Mackenzie said that this series was a precursor to a return
this year to culture-and-cuisine themed events sponsored
by consulates, with six already showing keen interest.

In the near future the School will also
be featuring a water sommelier, and
holding an innovative sushi and
champagne workshop. The idea,
in Mr Mackenzie’s words, is to
always “change the angles a little
bit” to maintain the excitement.
There are certainly interesting
times ahead.

Chef Annie Feolde (centre) and her team of master chefs
with SHTM students after the Italian cookery workshop

HORIZONS

Academic Achievement Awards

Outstanding Students Recognised

R

ecognising the outstanding efforts of undergraduate students in
semester 2 and summer semester 2012, the SHTM held an Academic
Achievement Award ceremony on 18 October. Eighty-six students
who achieved grade point averages of 3.7 or above for either of the semesters
were eligible for awards, and the event attracted well over 100 people. The
School offers its sincere congratulations to the following students.
Bachelor of Arts (Honours)
in Hotel and Catering
Management

Bachelor of Science
(Honours) in Tourism
Management

Bachelor of Science
(Honours) in Convention and
Event Management

DING Jiayang

LI Sze Wing

AU Pik Kan

LEE Vivian

LAM Chi Hin

LI Ziwen

CHAN Hwee Leng Rena

MA Ka Yan Jannie

LEUNG Wing Hung

LIANG Yinghui

CHAN Kin Ying

SO Chun Fung

QIN Tian

LING Xiaotong

CHAN Tin Wan

Bachelor of Science
(Honours) in Hotel
Management

LIU Rongrong

CHAN Ying Yui

Higher Diploma in Hotel
Management

LIU Yue

CHEUNG Pui Hang

CHAN Sau Yi

CHAN Ka Hon Kareen

PEI Shaotong

FAN Qianzhu

CHAN Yuk Wing

CHEN Yi

POON Wing Lam

HAN Qi

CHEUNG Hei Man

CHENG Yui Lung

POON Yek Yen

CHIO Chi Hang

TAM Hoi Lun

CHIU Man Hang

TRAN Nhat-Quang

FUNG Ka Yan

TSE Ping Ping

FUNG Tsz Ching

TSE Yuen Cheong

HANG Chun Cheung Ronald

TSO Suet Mei

HO Ho Chi

WANG Cong

HUNG Man Wai Vivian

WANG Huijun

LAM Yu Yan Eva

WONG Hei Man

TSE Yuk Fun

LAU Chi Ching

WONG Ka Hei

WONG Kwai Leung

LAW Hoi Tung

YAU Lai Yan

YAU Cheuk Hei Annette

LEE Sin Ting

YEUNG Ching Yi

YU Fei Man

LEUNG Mei Wun

YIP Chui Fong

YUEN Kin Kiu

LEUNG Wan Chor Vanessa

YUEN Chi Kin

YUNG Che Ho Marco

KWOK Choi Yan
LAM Cho Ying
LAU Man Ting Mandy
LI Ka Yi
LO Chi Ho
MUI Ka Wing
PANG Chiu Chi
SHAM Wing Yan
TSANG Ching Yee

CHEUNG Po Yi
CHIU Chi Wai
CHONG Kai Ling
FUNG Yuen Shan Jennifer
LEUNG Chi Ho
LO Yan Lok Janna
MAK Pui Wan
SIU Ching Ting
WONG Lai Tan
Higher Diploma in Tourism
Management
HO Ka Yan
LAU Lok Tung
LEUNG King Man
LI Ka Ki Kalista
LIU Chun Ho
NGAN Wai Sum
WONG Ka Yan
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SHTM Alumni Association

Helping, Learning and
Laughing Together
The SHTM’s Alumni Association continued with its busy schedule of activities
over the last six months, allowing members, their families and friends to make a
difference in people’s lives, gain new experiences and learn a few things along the
way. The following passages highlight the Association’s major recent activities.

Community Day 2012

The Association held its most important outreach activity on
22 September with a Community Day in support of the elderly
at the SHTM premises. Members and their families showed
their care for and entertained visiting elders, and shared sugarfree moon cakes with them a week before the Mid-Autumn
Festival. The event was of special significance to all involved
and very much appreciated by the elderly participants.

Cookie Making Class

Association members, their families and friends had a
delightful time on 6 October, spending part of their
Saturday learning to make cookies together. The class was
held at the Hong Kong Convention and Exhibition Centre,
which has ties to the Association through its Director of
Food and Beverage Maurice Kong, who is the Association’s
Chairman, and Human Resources Deputy Manager
Margaret Kwok, who is the Association’s Vice Chairman.

Learning to Farm the Organic Way

Starting early on a Sunday is never the easiest
thing to do, but Association members and their
families leapt at the chance to gather in Kowloon
Tong well before noon on 18 November so
they could travel by coach to the Yuen Long
Pat Heung Country Park. Their mission was to
experience the benefits and outputs of an organic
farm operated by the Hong Kong Federation of
Youth Groups.

Highlights of the day included a guided tour of the 13,500 square metre farm,
an introduction to the methods of organic farming, learning how to make
environmentally friendly handicrafts and cooking a meal in the wild. The
participants learned a few things about natural food and had a thoroughly good
time.

HORIZONS

Alumni Association News
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Alum-notes
1990s

2000s

Alum-notes

Ms Ivy Leung HD in Hotel Management 1993, BA(Hons) in Hotel and
Catering Management 1996 is the General Manager, Human Resources and
Administration Department, of Octopus Holdings Limited.

Ms Odelia Chui BA(Hons) in Hotel, Catering and Tourism Management
(Tourism Management) 2006 is Assistant Officer at the SHTM.

Mr Percy Mabvuto Ngwira BA(Hons) in Hotel, Catering and Tourism
Management (Hotel Management) 2007 is the United Nations World
Tourism Organisation’s Liaison Officer for Zambia.

Mr William Lin MSc in Hotel and Tourism Management 2007 is Deputy
General Manager of Guangzhou Lingnan International Enterprise Group
Company Limited. Mr Lin is the SHTM Outstanding Alumni 2012.
Ms Shannon Cheung BSc(Hons) in Tourism Management 2008 is Assistant
Event Planning Manager at AsiaWorld-Expo Management Limited.

Mr Jason Fong HD in Hotel Management 2008, BSc(Hons) in Hotel
Management 2010 is Assistant Manager of the Grand Hyatt Steakhouse at the
Grand Hyatt Hong Kong.
Ms Flora Ding BSc(Hons) in Hotel Management 2011 is a Consultant for
Profile Hong Kong.
Ms Vivian Hung BSc(Hons) in Hotel Management 2012 is the Chinese
Operations Administrative Coordinator of the Kowloon Shangri-La Hong
Kong.
Ms Yoyo Lai BSc(Hons) in Tourism Management 2012 is Executive, Cargo
Sales and Reservations, of Garuda Indonesia.

Mr Henry Mak BSc(Hons) in Hotel Management 2012 is Reservation Sales
Agent of the Kowloon Shangri-La Hong Kong.
Ms Annette Yau BSc(Hons) in Tourism Management 2012 is a teacher at the
Bishop Hall Jubilee School.
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Heartfelt Thanks to Our Professors for a Day
The School is very proud of its connections with industry, and offers heartfelt thanks to the distinguished
industry professionals who recently served as professors for a day.
Speaker

Title and Company

Topic

Mr Eric CHAN

Principal Programme Secretary (R&S Department Head), New Territories Centre,
Chinese YMCA of Hong Kong

Leisure Management and Operation in Nonprofit Organisation

Mr Josiah CHAN

Assistant General Manager (Administration), Hong Thai Travel Services Limited

Introduction to Travel Agents

Mr Delvin CHENG;
Mr Ken KWONG

Publicity Officer, Economic Synergy;
Member, Island District Council

Mega Event Fund and Organising Events

Mr Daniel CHEUNG

General Manager, Hong Kong Exhibition Services Limited

The Scene and Trend of the Exhibition Industry
in Hong Kong

Mr Mark CONKLIN

General Manager, JW Marriott Hotel Hong Kong

What to Expect and Not to Expect as a Fresh
Graduate

Mr Ugo DAMIANI

Chef De Village, ClubMed Phuket

Challenges and Issues in Managing the
ClubMed Phuket Resort

Mr Lincoln DAVIS

Director of Quality Management, InterContinental Grand Stanford Hong Kong

Driving Towards Excellence – Quality
Management at InterContinental Grand
Stanford

Mr Wilfred FAN

Managing Director – North Asia, Agoda.com

IT Trend in Hospitality Industry

Mr Kenneth FAN

General Manager, The Clearwater Bay Golf and Country Club

Club Membership Operations

Chef Alex M. FARGAS;
Chef Marti ROSELL;
Chef Jordi VILLEGAS

Spanish Chef Association in Asia

Spanish Cookery

Chef Annie FEOLDE

Three-Michelin Star Chef, Enoteca Pichiorri restaurant in Florence

Italian Cookery

Ms Susana FORK

Director of Rooms, Hotel ICON

Latest Issues and Trends in Rooms Division

Mr Rene
FRAUENFELDER

Founder, Gourmet House Limited

Chocolate Tasting

Mr John GIRARD

General Manager and Area General Manager, Hong Kong Regal Airport Hotel
Meeting and Convention Centre, Vice President – Business Development, Regal
Hotels International

How do I get Promoted from an Entry Position?

Mr John “Caveman”
GRAY

Managing Director, John Gray’s Sea Canoe

Planning, Developing and Managing an Award
Winning Eco-Tourism Attraction

Mr Louis HO;
Mr Dominic AU

Director; Partner, Hoka Ohka Inc

Entrepreneurship

Ms Cherry HUANG

Regional Director, Travelocity

Working in a Online Travel Agency

Mr HUANG Deman

Chairman and Founder, Vienna Hotel Group

Innovation and Differentiation: The Core
Competences of the Vienna Hotel Group

Mr Paul KING

Inflight Service Manager, Cathay Pacific Airways Limited

Organisational Culture: The Case of CX

Mr Maurice KONG

Director of Food and Beverage, Hong Kong Convention and Exhibition Centre
(Management) Limited

Destination Service
Global Outlook of the Hospitality Industry

Mr Patrick KWOK

General Manager – Business Development, Hong Kong Tourism Board

Aviation and Tourism

Mr Antonio LAI;
Mr Bryan CHAN

Bar Consultant and Mixologist and Owner, Quinary HK; Absolut Vodka

Swedish Mixology

Ms Elly LAM;
Mr HOR Pak-choi;
Mr Dick LO;
Mr MAK Yui-wa

Human Resources and Training Manager; Chief Engineer; Technician, The Luxe
Manor

Lighting System and its Maintenance

Ms Kate LAW

Corporate Marketing Manager, Turkish Airlines

Positioning Strategy in Turkish Airlines

Ms Shanna LEE

Guest Relations and Club Floor Manager, Hotel ICON

How does Hotel ICON Manage the Visitor
Experience?

Ms Alice LEE

Tour Manager, Ecruising Limited

Cruise Vacation and Cruise Marketing

HORIZONS

Professor-for-a-Day Programme

Speaker

Title and Company

Topic

Mr Ian LEE

Director of Finance and Administration, Hotel ICON

Hotel Development in Hong Kong and the
Story of Hotel ICON

Mr Ian LEE;
Ms Janet WU

Director of Finance and Administration; Director of Sales and Marketing, Hotel
ICON

Restaurant Finance and Marketing

Mr Martin LEUNG

Business Solutions and Events Director, Hong Kong Disneyland Resort

Convention or Exhibition Management

Mr Wallace LI

General Manager, Racecourse Catering Operations, Hong Kong Jockey Club

Entrepreneurial Development for the Careers in
the Hospitality Industry

Miss Alice LIU

Senior Town Planner, HKSAR Planning Department

Urban Planning in Hong Kong

Mr Peter LOWE

Vice President, Hotel Operations, Food and Beverage & Business Solutions and
Events, Hong Kong Disneyland Resort

Service Attitude

Mr James LU

Executive Director, Hong Kong Hotels Association

Working with Generation Y

Ms Ruby LUI

Director, Product Development (Asia Pacific), Tourico Holidays

Travel Product Development
Keys to the Success of a Travel Wholesaler
Mr William MACKAY

Regional Vice-President and General Manager, Four Seasons Hotel Hong Kong

Communications in the Workplace

Ms Maria MADALENA

Quinta do Carmo

Portuguese Wine Tasting

Mr Thomas
MEHRMANN

Chief Executive, Ocean Park Corporation

Mr Ayuchi MOMOSE

Director, Momose Company Limited

Entrepreneurship

Chef Henrik
NORSTRÖM

Michelin-honoured Swedish Chef

Swedish Cookery

Ms Madoka NUMATA

Section Manager – SFA Business Unit, Wine Cellar and Wholesale Business
Citysuper Limited

Japanese Sake and Liqueur Making Seminar

Mr Paolo PANERAI

Vice President, Comitato Grandi Cru d’Italia

Italian Wine Seminar

Mr Jason PANG

Director of Technology and Innovation, Hotel ICON

Innovations of Hotel ICON

Mr Nathaniel RHODES

CEO and Founder, Venture Grind Inc

Entrepreneurship

Mr Johnny ROBERTS

Regional Sales Director, Berry Brothers and Rudd Spirits

The Glenrothes Tasting (Whisky)

Mr Jeffrey RONAN

Partner/General Manager, California Vintage

Entrepreneurship – Hong Kong Partnership

Mr Terence RONSON

Managing Director, Pertlink Limited

What’s Broken with Hotel Technology and
What’s Trending

Mr Philippe de lur
SALUCES;
Mr Gerhard KRACHER

OneRedDot Fine Wines

Botrytis Wines Tasting

Chef Shinichi ANDO

Executive Chef, Kirala Kitchen

Japanese Theme Cuisine

Mr Jerome STUBERT

General Manager, Novotel Century Hong Kong

Lodging Management: Current Issues

Ms Cheryl TAN;
Ms Fuchsia DUNLOP;
Ms Tracy GRIFFITH

Hong Kong Literary Festival

Three Chefs Abroad

Miss Karly WAI

Director of Human Resources, Regal Hong Kong Hotel

Strategic Human Resources Management

Mr Robin WILSON

Director of Marketing Communications and Events, Laguna Resorts and Hotels
Public Company Limited

Challenges and Issues in Developing and
Managing an Integrated Resort Destination

Mr Patrick WONG

Business Development Manager, Sunpac Tours and Travel Limited

Mega Event Fund and Organising Events

Mr XIONG Denghuang

Chairman of the Board, Sun Moon Hotel Concatenate Company Limited

The Entrepreneurial Process of Founding an
Economy Hotel Chain: Stories from Sun Moon
Hotel

Dr Justin YIP;
Mr Ken KWONG

Secretary General, Economic Synergy;
Member, Island District Council

Mega Event Fund and Organising Events

Mr Philip YU

General Manager, Hyatt Regency Hangzhou

Expatriate Hotel Managers in China

Leadership
The Market Potential and Challenges faced by
the Hong Kong Theme Park Industry
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Calendar of Events

Date

Event

Organiser

Contact

5 April 2013

Career Day 2013

SHTM

Chris Luk
Email: chris.luk@polyu.edu.hk

SHTM

Organising Committee
Email: ctf2013.paper@polyu.edu.hk

Faculty of Business
Administration,
University of Macau

Paper Review Committee
Email: paper.apacchrie@umac.mo
Website: www.umac.mo/fba/apacchrie2013/

World Conference on
Hospitality, Tourism
and Event Research &
25-28 May 2013
International Convention
and Expo Summit 2013,
Bangkok, Thailand

Siam University and SHTM

Bongkosh N. Rittichainuwat
Email: whter.ices2013@gmail.com
Website: ices2013.wix.com/siamu/

3rd Advances in
Hospitality & Tourism
25-30 June 2013 Marketing and
Management Conference,
Taipei, Taiwan

National Chia-Yi University,
National Taiwan Normal
University, National Chin-Yi
University of Technology,
Washington State University,
USA and Alexander
Technological Institute of
Thessaloniki, Greece

Brendan Chen
Email: ahtmmc13@ncut.edu.tw
Website: ahtmmc2013.ncut.edu.tw/

12th Asia Pacific Forum
for Graduate Students’
27-29 June 2013
Research in Tourism,
Malaysia

Taylor’s University

Catheryn-Khoo-Lattimore
Email: CatherynKhoo.Lattimore@taylors.edu.
my

The China Tourism and
16-18 May 2013 China Hotel-Branding
Forum 2013, Hong Kong
21-24 May 2013

11th Asia-Pacific CHRIE
Conference, Macau

1-4 July 2013

19th APTA Conference,
Bangkok, Thailand

Asia Pacific Tourism
Association (APTA)

Website: www.apta.asia

24-27 July 2013

2013 Annual International
CHRIE Summer
Conference and
Marketplace, St. Louis,
Missouri, USA

International Council on
Hotel, Restaurant, and
Institutional Education
(ICHRIE)

Website: www.chrie.org
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China Tourism and
China Hotel-Branding Forum 2013
16-18th May 2013 • Hotel ICON, Hong Kong SAR, China

New Tourism, New Strategies
The China Tourism and China Hotel-Branding Forum 2013 (CTHF 2013) takes the theme
“New Tourism, New Strategies” and shares a three-day track of “Contemporary, Transform
and Future”. The Forum creates an extraordinary experience and provides a platform
for you to build an extensive network in hospitality and tourism.

Register now and don’t miss the first-rate opportunity!

Registration Fee
InternationaI Delegate

International Student

Early Bird Registration
(By 2nd April 2013)

USD 420

USD 320

Regular Registration
(After 2nd April 2013)

USD 450

USD 350

Note:
1. International delegates and students include those who are from Hong Kong & Macau.
2. Currency Exchange Rate: USD 1 : HKD 7.8
3. For delegates and students from Mainland China, please refer to the Simplified Chinese version on website.
4. Registrant fee entitles the registrant to all CTHF 2013 sessions, including the gala dinner and selected social programmes.

Sponsorship Opportunities
The Forum connects YOU to industry associations and institutions, as well as an extensive
network of professionals, academics and future leaders in the hospitality and tourism industry.
Don’t miss the chance and seize the opportunity NOW!
For further information of CTHF 2013,
please visit http://ctf2013info.wix.com/cthf2013 .

Contact Us

CTHF 2013 Organizing Committee
Tel: +852 3400 2241
Fax: +852 2362 6422
Email (Enquiry) : ctf2013.info@polyu.edu.hk
Email (Abstract Submission):
ctf2013.paper@polyu.edu.hk

Hosts

Organizer

Supporter

