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Message from

Dean of School

P

reparing for the future is a common task of hospitality and tourism organisations, and a key element in the SHTM’s
success. In this issue of Horizons we highlight our recent efforts in this direction, leading with the international
Tomorrow’s Guestrooms Competition we organised earlier in the year. With the aim of identifying forwardlooking products and services to research and test in Hotel ICON’s Design, Technology and Well-being Guestrooms, we
were very pleased to announce eight highly innovative winners.
Also covered in this issue is the combined China Tourism and China Hotel-Branding Forum 2013 that the School
co-hosted with the United Nations World Tourism Organisation in May. Carrying the theme of “New Vision, New
Strategies” and entirely organised and managed by 25 of our undergraduate students, the event was a resounding success.
We further cover the launch of the new PolyU Tourism Service Quality Index that complements the existing PolyU
Tourism Satisfaction Index, and our collaboration with the Pacific Asia Travel Association in publishing the PATA Visitor
Forecasts 2013-2017.
To offer insights into professional practice in this issue, we profile Mr Victor Chan, one of our truly distinguished alumni
and Chairman of the Hong Kong Hotels Association. We report on the Dean’s Distinguished Lecture delivered by Regal
Hotels International Holdings COO Belinda Yeung, and profile the PATA Face of the Future, James Mabey, amid
broader coverage of our always advancing Doctor of Hotel and Tourism Management programme.
Also highlighted in this issue are the results of our latest research, news about faculty members
and their many achievements, and coverage of student activities, our food and beverage
innovation, and alumni affairs. As always, we mix the familiar and the novel as we seek
new horizons. Although barely started, this is already promising to be a very exciting
academic year.

Professor Kaye Chon
Dean and Chair Professor
School of Hotel and Tourism Management
The Hong Kong Polytechnic University
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Tomorrow’s Guestrooms Competition

Mr Terence Ronson, Chairman of the “Tomorrow’s Guestrooms” competition (fourth from left), Mr Richard Hatter, General Manager of Hotel ICON, Dr
Basak Denizci Guillet, SHTM Associate Professor and Co-ordinator of the “Tomorrow’s Guestrooms” project, and Professor Kaye Chon, SHTM Dean and
Chair Professor, with representatives of the eight winning companies

Seeking Tomorrow’s Guestrooms Today

O

ne of the key ways in which the SHTM keeps itself at the cutting edge
of hospitality and tourism research and education is through carefully
designed engagements with industry partners. In January and February
this year the School joined with its teaching and research hotel, Hotel ICON, to
move industry engagement into a new area through the Tomorrow’s Guestrooms
competition.
Hotel suppliers and providers in design, technology and well-being from around
the world were invited to share their products and knowledge. Dr Basak Denizci
Guillet, SHTM Associate Professor and Co-ordinator of the Tomorrow’s
Guestrooms project, said that “we looked for innovations in the submissions and
the response from the industry was overwhelming.” Indeed, it was so overwhelming
that the original entry deadline was extended from January to late February.
“There were no physical boundaries as to who could enter the competition”, Dr
Denizci Guillet went on to explain. “The more products and services entered in
the competition the better, as it gave us a wide range from which to select the best
and most innovative”. The providers of the winning products and services were
expected to donate them to the hotel, and all entries had to adhere to general safety
and corporate social responsibility principles.

High Definition
(HD) Weave Carpet
by Brintons Carpets
Limited

The entrants were vying for the opportunity to have their products and services
tested and used for six months in the three dedicated Tomorrow’s Guestrooms
at Hotel ICON. Aside from the promotional value of winning for the providers,
they will also receive collected user feedback at the end of the period. The School,
in turn, will have the invaluable opportunity to research the products and services,
gauging their value in the hospitality landscape of the future.

School of Hotel and Tourism Management
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Tomorrow’s Guestrooms Competition
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iFlyPad by Spicy
Innovations Limited

As Professor Kaye Chon, SHTM Dean and joint Competition Chairman
explained, “the ‘Tomorrow’s Guestrooms’ were created to facilitate more
in-depth research into the application of advanced concepts in the field of
hotel management for the advancement of the entire industry”.

The Winning Touch

AElement by Salto
Systems Asia Pte Ltd
Guest Communication
Center (GCC)™ by
Fingi, Inc

Highlighting the importance of industry participation in the Tomorrow’s
Guestrooms project, Mr Terence Ronson, joint Competition Chairman
and Managing Director of hospitality IT specialists Pertlink, said that “it
is essential that the development of ‘Tomorrow’s Guestrooms’ involves
collaboration between the School and industry partners in such a way that
it continues to serve as a platform to innovate, develop and showcase new
technologies, hotel designs and business concepts in hotel management”.
Novel solutions were certainly in the spotlight on 8 July when the
competition winners were announced. Bartech was selected for its Neobar
eco-friendly minibar and E-Tray, and local company DNet Solution was
chosen for its ‘place to play’ induction-based smart device dock. Fingi, Inc.
was selected for its mobile guest communication centre and Salto Systems
for its networked online and offline electronic locks.
Service Technology Partners was chosen for its guestroom television-based
hotel navigation tool, Spicy Innovations for its ergonomic smart device
holder and VDA Asia Pacific for its cloud-based business television system.
Brintons was selected for its patented 32-colour carpet.

Neobar and
E-Tray by
Bartech

SuperDock DN 7000 by DNet
Solution (HK) Company Limited

As Mr Richard Hatter, General Manager of Hotel ICON, observed, “Hong
Kong is a city of innovation and it has a tradition of introducing innovations
in the hotel industry. With ‘Tomorrow’s Guestrooms’, Hotel ICON will be
at the forefront of such innovation”. The SHTM is extremely pleased with
the response to the competition, and proud of supporting the industry and
tomorrow’s hoteliers in this innovative way.
The Tomorrow’s Guestrooms are now available for reservation. Those
interested should contact Dr Denizci Guillet by email at basak.denizci@
polyu.edu.hk.

TELY by Service Technology Partners
Limited
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Hotel ONAIR by VDA Asia Pacific Limited

China Tourism and China Hotel-Branding Forum 2013

Officiating guests on stage during the opening ceremony

W

Advancing Hospitality and
Tourism in China

ith tourist numbers around the world having
recently surpassed the one billion a year mark,
many new opportunities and challenges
are emerging. The combined China Tourism and China
Hotel-Branding Forum 2013, held on 16-18 May in the
SHTM’s world leading teaching and research hotel, Hotel
ICON, addressed this situation with the theme, ‘New
Tourism, New Strategies’.
Jointly organised by the School and the United Nations
World Tourism Organisation (UNWTO), the Forum
brought together the 8th China Tourism Forum and
the 6th International Forum on China Hotel Brand
Development. It provided a dedicated, interactive platform
for international tourism researchers, academics, industry
leaders and government officials to explore the issues,
opportunities and potential challenges emerging from the
rapid development of China’s tourism industry.
Speaking at the opening ceremony
were Dr Che-woo Lui, Chairman
of the K. Wah Group and longterm supporter of the International
Forum on China Hotel Brand
Development, Mr Martin Craigs,
Chief Executive Officer of the

Mr Martin Craigs

Pacific Asia Travel Association,
Mr Nicholas Yang, Executive Vice
President of PolyU, Dr Taleb Rifai,
Secretary General of the UNWTO
who addressed the audience by
video link, and Professor Kaye
Chon, Dean of the SHTM and
Forum Chair.

Dean Chon highlighted the
importance
of
cross-sector
interaction in developing innovative
insights into China’s hospitality
and tourism, commenting that
“we are pleased to play host to
the Forum as we consider it
Professor Kaye Chon
one way to encourage industry
partners, educators and researchers to collaborate closely in
furthering the development of the hospitality and tourism
industry in China”.

Student Organisers Excel

Speaking to the gathered delegates, Mr Yang highlighted
one of the Forum’s unique features – it was organised
and managed by 25 undergraduate students. With the
support of the School’s faculty members, the organising
Dr Che-woo Lui
School of Hotel and Tourism Management
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China Tourism and China Hotel-Branding Forum 2013

committee took charge of the event
from planning to staging, which
provided an invaluable opportunity
for them to show their abilities
and create a unique experience for
delegates. Mr Yang acknowledged
this achievement, remarking that
Mr Nicholas Yang
he was “exceedingly proud of our
talented students who have so
diligently put together an enriching programme”.

(Fly to Our Bright Future)”. Invited speakers included
luminaries such as Professor Dai Bin, President of the
China Tourism Academy, Professor Zhang Guangrui,
Director of the Tourism Research Centre at the Chinese
Academy of Social Sciences, Mr Steve Hood, Senior
Vice President of Research at Smith Travel Research, Mr
James Lu, Executive Director of the Hong Kong Hotels
Association, and Mr Michael Li, Executive Director of the
Federation of Hong Kong Hotels Owners, amongst others.

The students were given the opportunity to stage the Forum
as part of the Special Events undergraduate programme.
Elaine Wong, Project Co-ordinator for the registration
team, described the year long preparation and staging
experience as invaluable, giving her an idea of “just how
many things you have to prepare” to ensure a successful
event.
Panellists speaking at the conference

Papers were presented by participants from around the
world, including Ms Wong and two other organising
committee members, on topics ranging from the state of
outbound tourism and sustainable tourism development
in China to hotel industry development and the
administration of education and training. The plenary
sessions covered developing and managing a teaching and
research hotel, the use of digital and social media, new
brands and strategies, and how the young generation are
changing the world of tourism.
Ms Wong, who performed in the drumming team during
the opening ceremony, presented a paper on employee
satisfaction and brand equity in one of the sessions, and
delivered a closing speech at the Gala Dinner, said that
the organising committee received “very good feedback
from the delegates”. She pointed to difficulties that
some delegates from mainland China faced in paying for
registration by credit card, and how her team helped them
out. By the time they arrived in Hong Kong, they
could already “say that all of the students
were very, very helpful”.
Ensuring that delegates made
the most of their time at the
Forum, the students organised
it around three broad thematic
tracks: “Contemporary (Live the
Moment)”, “Transform (Move
with the Times)” and “Future
HORIZONS

That the Forum’s programme was developed by students
made it all the more remarkable, and their vigour further
refined a long-standing collaboration. As Dr Rifai, Secretary
General of the UNWTO, commented in his video address
on the first day, his organisation and the SHTM have
enjoyed a long history of cooperation and collaboration. It
is this “dedicated level of partnership” between academia
and industry, he said, that “propels us forward”.
Student Organising Committee and their instructors

PolyU TSI/TSQI Launch
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Professor Kaye Chon, SHTM Dean and Chair Professor (third from left), and Professor Haiyan Song,
SHTM Associate Dean and Chair Professor of Tourism (fourth from left), with PolyU TSI and TSQI
research team members

T

Indices Help Boost
Tourism Service Quality
and Satisfaction

he SHTM is constantly seeking ways to move the
hospitality and tourism industry forward. Last
year it built on the success of its PolyU Tourist
Satisfaction Index (TSI) launched in 2009 by developing
an innovative gauge of tourism service performance, the
PolyU Tourism Service Quality Index (TSQI). Together,
these two indices provide Hong Kong’s tourism authorities
and practitioners with powerful decision-making and
planning tools to deliver service excellence.
Announcing the combined index results for 2012 on 27
March this year, Professor Kaye Chon, SHTM Dean and
Principal Investigator of the TSQI, commented that “adding
the TSQI to the existing framework of the PolyU TSI will

HORIZONS

help boost tourist satisfaction through the management of
tourism service quality”. The indices come at a critical time
for the hospitality and tourism industry, with Hong Kong
tourist arrivals totalling an unprecedented 48.6 million last
year, cementing the city’s position as one of the world’s
fastest growing destinations.
Grounded in customer satisfaction and service quality
theories, and underpinned by rigorous methodological and
computational approaches, the two indices were inspired by
the belief that the industry’s success depends on delivering
a high-quality experience to consumers and tourists. That
delivery in turn depends on accurate barometers of tourist
satisfaction and service quality by which the industry can

PolyU TSI/TSQI Launch

benchmark its service performance with tourist expectations for the seamless
integration of various tourism products and services.
The PolyU TSI, spearheaded by SHTM Associate Dean and Chair Professor of
Tourism Haiyan Song, measures inbound tourists’ satisfaction levels across six
sectors – transport, attractions, immigration, retail shops, hotels and restaurants
– and across major source markets. It then combines them into an overall index,
allowing Hong Kong “to determine its performance and competitiveness relative
to other international tourism destinations” and “identify strategic areas for
further development”, Professor Song said. As service quality is known to be an
antecedent of customer satisfaction, the TSQI was developed to assess service
quality in the same six domains and source markets.

Professor Haiyan Song

Tourist Satisfaction with Hong Kong Increases
The TSI for Hong Kong hit a record high of 75.07 (on a 100-point scale) in 2012, a 2.46-point
increase over the 72.61 recorded the previous year. The debut TSQI stands at a slightly higher
75.37. In both indices, transport received the highest tourist satisfaction ratings, whilst the
order of the other sectors differed. In the TSI, attractions took the number two spot, followed
by immigration, retail shops, hotels and restaurants. Retail shops ranked sixth in the TSQI, with
immigration in second place, and attractions, hotels and restaurants in third, fourth and fifth,
respectively. However, all of the sectors in both indices exceeded tourist expectations, with no
score falling below 73 points.
The indices were also similar in terms of source market satisfaction levels, with the Americas
accounting for the highest satisfaction scores in both, followed by Australia, New Zealand and
the Pacific, Europe, Africa and the Middle East, South and Southeast Asia, the Chinese mainland,
Taiwan and Macau, and Japan and Korea. The scores were again generally high, with only the
TSQI score for Japan and Korea slightly falling below 70 (68.31).
A finding of note for Hong Kong’s tourism authorities is the important role played by immigration
services, which at 22% was the largest contributor to the overall TSQI and also an important
contributor to the market-level index. As the first faces that tourists see upon arrival in Hong
Kong, immigration officers can set the tone for the entire stay.
Aside from Hong Kong, the PolyU TSI has been used in Macau and Singapore since its launch. In
2012, the index was further adopted by Guangdong province to measure tourist satisfaction in
Guangzhou, Shenzhen and Zhuhai in conjunction with Sun Yat-sen University. Plans are in place
to expand its use to 20 more mainland Chinese cities this year.
Although no tourist destination can afford to rest on its laurels, Hong Kong can be proud of
outperforming all other destinations measured by the TSI in 2012. The SHTM is certainly proud of
helping it to achieve that position.

School of Hotel and Tourism Management
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Asia Pacific Visitor Forecasts

Tourism Demand Forecast

A

chief concern of the SHTM is to pass its research findings on to the
hospitality and tourism industry to ensure its future success. A recent
move in that direction was the School’s collaboration with the Pacific
Asia Travel Association (PATA) to produce the Asia Pacific Visitor Forecasts 20132017.
Launched on 25 April, the 2013 forecasts mark
the first time that the School has worked with
PATA on this important initiative. Professor Kaye
Chon, Dean and Chair Professor of the SHTM,
commented that “we are very pleased to be part
of the new PATA NextGen forecasting initiative,
as transferring our knowledge to practice has been
high on our school’s research agenda”.

Professor Haiyan Song

The annual and quarterly forecasts were the work of a team
headed by Professor Haiyan Song, Associate Dean (Research)
and Chair Professor of Tourism at the SHTM. Using statistical
and judgmental methodologies to increase accuracy and
reliability, the team applied advanced econometric techniques
and incorporated expert opinions into their forecasts to predict
travel demand from various source markets to destinations
within Asia Pacific.
The forecasts cover a five-year horizon, a revision of the previous three-year
period, and include price elasticity variables for most of the 41 destinations
profiled. In addition to making it easier for tourism organisations to anticipate
demand trends and manage supply, the forecasts aim to help destinations
strategise by predicting the arrivals, departures and tourism expenditures in
selected PATA member economies and key source markets.
Among the projections essential to tourism planners and
operators, visitor arrivals to Asia Pacific will continue
to grow at an average annual rate of 4.1% over the
period and reach 581 million by 2017. Northeast Asia
will maintain a dominant position in the Asia Pacific
inbound market, and its market share will reach 53.52%
by 2017. In addition, China will continue to be the
leading inbound destination in Asia Pacific, peaking at
147.4 million visitors in 2017.

Mr Martin Craigs talking about the importance of
embracing the visitor economy and collaboration
between PATA and PolyU in producing the Visitor
Forecasts

Mr Martin J Craigs, CEO of PATA, said that he was
“delighted to recommend these next generation forecasts
to PATA members and associates. The scope and quality of the forecasts will add
value to our many different members across 17 time zones and many different
functional groups”. The School is also delighted to have had the opportunity to
participate in such a significant collaboration.
HORIZONS

Career Day 2013

n
n
n

Career
Opportunities
Abound

U

nderstanding career paths and possibilities is a
crucial element of success in the hospitality and
tourism industry. SHTM students got off to a
flying start on 5 April when they grasped the opportunity
to meet prospective employers at the School’s annual Career
Day. Undergraduate and graduate students alike had the
chance to gather information about potential employers and
a wide range of job opportunities.
The School would like to thank the 45 hospitality, catering
and tourism organisations from Hong Kong and abroad
that set up exhibition booths this year. Their contributions
ensured a very successful event.
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Accor Hotels Hong Kong
Auberge Discovery Bay Hong Kong
China Travel Service (Hong Kong)
The Clearwater Bay Golf & Country Club
Conrad Hong Kong
Crowne Plaza Hong Kong Causeway Bay
Crowne Plaza Hong Kong Kowloon East
Discovery Bay Hospitality
Fairmont Hotels & Resorts
Four Seasons Hotel Hong Kong
Harbour Plaza Hotels & Resorts
Holiday Inn Golden Mile Hong Kong
Hong Kong Airport Services
Hong Kong Convention and Exhibition
Centre
Hong Kong Disneyland
The Hong Kong Jockey Club
Hong Thai Travel Services
Hotel ICON
Hotel Indigo Hong Kong Island
Hyatt Hotels Corporation
InterContinental Grand Stanford Hong Kong
InterContinental Hong Kong
Kuoni
Langham Hospitality Group
L’hotel Management Co
The Luxe Manor
Mandarin Oriental Hotel Group
Marco Polo Hongkong Hotel • Gateway Hotel
• Prince Hotel
Marriott International Inc
The Mira Hong Kong
Ovolo Group
The Park Lane Hong Kong
The Peninsula Hotel
PizzaExpress (Hong Kong)
Regal Hotels International
Rhombus International Hotels Group
The Ritz-Carlton, Hong Kong
The Royal Garden
Select Service Partner Hong Kong
Shangri-La Hotels and Resorts
Sino Group of Hotels
Starwood Hotels & Resorts
Swire Hotels
Swire Travel
Travel Industry Council of Hong Kong
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Outstanding Alumni in a Global Society

W

hen commenting on the six months of an exceptional career that he
spent outside the hotel industry, SHTM alumnus and Chairman
of the Hong Kong Hotels Association Mr Victor Chan said he
returned because “it was really just not me”. Indeed, Victor has made a virtue of
allowing his strengths to come to the fore, from his first job on the front desk
of the Regent Hotel in the 1980s to his current position as General Manager of
The Kowloon Hotel.
Victor graduated with a Higher Diploma in Hotel Management from the then
Department of Institutional Management and Catering in 1985. Having joined
the Marriot in a front office role in the late 1980s, he shifted to sales at the
suggestion of the sales and marketing director. Explaining his decision, Victor
said he was young and the opportunity looked exciting. It proved to be crucial
to his career.

A Bit of Heart
“if they are fortunate enough to come to
such a prestigious school, they had better
take advantage of it.”

“The commercial side of things is more
me”, he said, looking back over 25
years of service to the hotel industry.
Compared to the alternatives, “sales
are something a bit more tangible”.

An effective salesman understands people, and that holds Victor in good stead in
his current role at the Kowloon Hotel. “I really enjoy working with my people”,
he commented, “and I believe I have one of the lowest staff turnover rates in
the industry”. From his perspective as Chairman of the Hong Kong Hotels
Association, Victor offered a broader overview. People who are willing to stay
in the industry “are the people who we really care about as an association”,
he remarked. The Association provides training and development activities that
take place “almost every month”, covering all staff levels.
A constant supporter of the School, Victor had some down to earth advice for
its students. They should understand that “they are really fortunate. There are
so many opportunities now”. With tourism booming in Hong Kong, Macau
and mainland China, “if they are fortunate enough to come to such a
prestigious school, they had better take advantage of it”.
Taking advantage of opportunities has been the mainstay of Victor’s
very successful career. As he put it himself, there is always a place in the
industry for those with “a bit of heart and passion”.

Mr Victor Chan, General Manager of the Kowloon Hotel and
Chairman of the Hong Kong Hotels Association
HORIZONS

Dean’s Distinguished Lecture

Qualityin

W

Work and Life

hen asked about quality, most hoteliers
would give it a relatively narrow definition,
focusing on service and process. Belinda
Yeung, Executive Director and Chief Operating Officer of
Regal Hotels International Holdings Limited, has a much
broader view. For her, quality means “living a quality
life”. SHTM staff and the latest batch of students had the
opportunity to learn about this holistic perspective when
Ms Yeung delivered the Dean’s Distinguished Lecture at
the Jockey Club Auditorium on 27 August.

joining the company she was Vice President of Human
Resources and then General Manager of Regal Hong Kong
Hotels before assuming her current positions.

In her capacity as Chairwoman of the SHTM’s Industry
Advisory Committee, Ms Yeung told the new students that
they had been “admitted to one of the best hotel schools
in the world. You have to congratulate yourselves on doing
that because it’s really going to be a great experience”. She
stressed that decisions would now be critical in their lives,
“and a lot of times we can create our own choices”.

When asked by an audience member what advice she
would give a new employee, Ms Yeung answered, “be
a happy person, do your very best and, like I always say,
enjoy the process and appreciate the results”.
There could be no better advice for any of
us.

Throughout this remarkable career Ms Yeung has not lost
sight of what matters most. “My family is very important
to me”, she said, “my job too”. This balance is what she
means by ‘quality’. She firmly believes if we lead balanced
lives “we’ll become balanced people and will be able to
excel in all areas of our own responsibility”.

Ms Yeung recalled that she chose to become a hotelier
when she was only 12. After studying at the University of
Houston and settling in the United States for a while, that
goal became a reality she returned to Hong Kong, married
and with a daughter. She joined Regal Hotels as a Human
Resources Officer, and within 8 months was promoted to
Director of Human Resources.
Ms Yeung explained that the key to her rapid rise was her
decision to constantly better herself, learning from her
supervisor, networking and reading. Within 10 years of
Professor Kaye Chon, Dean of the SHTM thanking
Ms Belinda Yeung for her inspiring lecture
School of Hotel and Tourism Management
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Doctor of Hotel and Tourism Management Programme

The Ties that Bind

O

ver the last six years, the ground-breaking Doctor of Hotel and
Tourism Management (D.HTM) programme has been a key element
in the School’s efforts to nurture links between academia and industry.
The world’s first professional doctorate in hospitality and tourism management,
the D.HTM attracts experienced practitioners, government representatives and
academics wanting to augment their careers.
The programme’s success has largely derived from its
participant-centric, industry relevant framework. A new
element in that combination is the recently launched D.HTM
Distinguished Lecture series. The innovative series brings
leading academics and industry executives from around the
globe to the School so they can share their insights into a wide
range of important topics.
Commenting on the series as part of the School’s overall approach
to education, Professor Kaye Chon, SHTM Dean and Chair
Professor, said that “we strive to connect academics and industry
professionals in an effort to promote closer ties in collaboration,
not only for the benefit of education and research but also for the
advancement of the entire industry”.
The series kicked off on 10 May with Professor
Professor Susanne Becken
Susanne Becken, Professor of Sustainable
Tourism at Griffith University in Australia, speaking on what
oil and water shortages mean for the hospitality sector. Five
days later, Professor Zhang Guangrui, Director of the Tourism
Research Centre at the Chinese Academy of Social Sciences,
discussed China’s outbound tourism policy and practice.
Professor Zhang Guangrui

On 18 June, Mr Chanin Donavanik, Chief Executive Officer
of Dusit International, described the opportunities and
challenges that are being encountered in transferring Asian
hotel brands to non-Asian countries. The following day,
Professor John Bowen, Dean and Barron Hilton Distinguished
Chair of the Conrad N. Hilton
College of Hotel and Restaurant
Management at University of
Houston, highlighted current
trends and future opportunities
in hospitality education and
research.

Professor John Bowen (left)
Mr Chanin Donavanik (left)
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Doctor of Hotel and Tourism Management Programme

Future Links
Opportunities in days to come were also in the spotlight earlier, when D.HTM
student Mr James Mabey received the Pacific Asia Travel Association (PATA)
Face of the Future 2013 Award in Bangkok during April. The award recognises
Mr Mabey for his initiative, leadership and commitment to the sustainable
development of hospitality and tourism in the Asia-Pacific region.

Mr James Mabey (second from right)

Currently in his third year of studies with the School, Mr
Mabey recently took up the position of Senior Vice President,
Development – Asia Pacific for the Jumeirah Group, with
responsibility for the Group’s growth and development across
the region. Speaking after the PATA announcement, he said
that “I am honoured to be the recipient of this prestigious
award. Having spent almost half of my life in Asia-Pacific
and worked in more than a dozen countries, I have seen, first
hand, the benefits that responsible tourism development can
bring to communities”.

Mr Mabey previously served as Asia-Pacific Senior Director of
Development for Marco Polo Hotels, Director of Development for
Jumeirah Private Island, Phuket, and as Economic and Tourism
Development Advisor to the Thai Ministry of the Interior and
the Phuket Governor’s Office. “I believe that helping to guide
governments is critical to the sustainable development of tourism
in developing countries”, he explained.
Interestingly, when describing himself Mr Mabey listed being
a student first. Already the holder of an MBA in tourism and
hospitality management, he enrolled in the D.HTM on the
recommendation of Dean Chon, and because he “thought it was important to
be associated with a school of such a high calibre”. For someone who travelled
on 300 days in 2012, the programme’s block teaching mode was critical. “It is
actually workable”, he said, whereas others were less so.
Rating the diversity and industry backgrounds of the instructors and professors as
“another critical factor”, Mr Mabey also highlighted the diversity of the student
body. “There’s such a wide variety of perspectives”, he commented, and “a lot
of other industry people; it becomes very valuable to have those connections”.
Mr Mabey’s research focus in the programme is on how local business leaders
create strategic alliances when developing tourist accommodation. “The
economic coordination of business leaders plays a critical and crucial role in
tourism development”, he remarked.
The SHTM extends its heartfelt congratulations to Mr Mabey. There could be
no more positive confirmation of the D.HTM’s significance than this executive
who is already making a difference using it as a platform to help enhance
stakeholder cooperation. Strengthening the ties that bind the industry together
is exactly what the School designed the programme to do.
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First D.HTM Students in Hangzhou

T

he SHTM’s world-renowned Doctor of Hotel and
Tourism Management (D.HTM) programme has
been officially launched in the Chinese mainland.
Jointly offered in Hangzhou by PolyU and Zhejiang
University, the programme accepted its first intake of
students in April, and will begin delivering classes this
month.
“Our purpose is to prepare graduates
to excel in the dynamic global
environment by developing in them
innovation, creativity and advanced
research skills within an Asian
context”, SHTM Dean and Chair
Professor Kaye Chon remarked at a
Professor Wu Xiao-bo,
programme launch ceremony cum
Dean of the School
of Management at
summit on “Sustainable Growth of
Zhejiang University
China’s Hospitality Industry and
Development of High-Quality Industry Talents” held at
Hangzhou’s Dragon Hotel on 13 April.
The China D.HTM is designed to
meet the mainland’s urgent need
for high-calibre professionals and
leaders in the hospitality and tourism
sector, as executive-level education
has generally lagged far behind the
country’s rapidly expanding tourism
market.

Dr Qu Xiao, SHTM
Assistant Professor and
Programme Leader

As Zhejiang University’s D.HTM programme leader
Professor Lingqiang Zhou pointed out, “China now has
over 13,000 star hotels, and they are experiencing a linear
boost. Zhejiang Province alone will have more than 200
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new hotels in three years’ time, and there is a great shortage
of talent”. That situation is about to change.
The programme is delivered in part-time, block-release
mode, and emphasises experiential exercises, seminars and
self-guided study. Applicants must hold an MSc in Hotel
and Tourism Management or the equivalent and have
substantial work experience at the supervisory or managerial
level.

Professor Cathy Hsu, SHTM Associate Dean (third from left), chairing a
panel discussion

The first intake included senior managers and executives
from the hospitality and tourism industry, government
officials, NGO staff and educators. The students are
expected to complete the programme in three to five years,
with a maximum length of eight years. They must all submit
a thesis describing significant original research.
Zhejiang University and PolyU have already laid a solid
foundation in educational collaboration, jointly launching
an MSc in Hotel and Tourism Management in 2000. The
programme has graduated 700 high-calibre individuals
who are now expertly serving the industry across China.
The new China D.HTM will take the mainland one step
further towards its goal of becoming a global tourism power
by producing industry leaders equipped with innovative
thinking and international vision.
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Travel Magazines Critical to Image Projection
for DMOs
Destination marketing organisations should pay careful
attention to the ways in which Chinese travel magazines
portray destination attributes and images according to
the SHTM’s Professor Cathy Hsu and a coauthor. In a
recently published research article they show that these
magazines are more likely to project images associated with
leisure and culture than physical features, atmosphere or
political environment.

and transportation”, and the images they portray “play a
significant role in forming tourists’ perceived destination
image”. Yet little attention has been paid to their content
“as an information source for travellers”. With this in
mind, the researchers set out to “explore the destination
images of top Chinese outbound destinations projected
by popular travel magazines in China” and examine the
attributes associated with particular destinations.

Having analysed magazine content in relation to six
outbound destinations, the researchers note that reporting
on Japan, Taiwan, Hong Kong and Macau portrays “many
similar image attributes”, whereas South Korea and Macau
are given “distinct projected images”. DMOs, they argue,
should take note of the way destinations are portrayed
in the media to ensure that the images “correspond to
a destination’s unique selling propositions”. This will
ultimately help to “promote the destination effectively”.

China’s Most Popular Travel Magazines

The researchers selected 413 travel articles from six of
the most popular travel magazines in China: National
Geographic Traveller, Traveling Scope, World Traveler,
Travel and Leisure, Voyage and Traveler. The articles related
to six destinations, with Hong Kong, Macau, Japan,
South Korea and Vietnam ranked as the top outbound
destinations over the past few years and Taiwan having
recently become a popular featured destination.

Creating a Destination Image

With the United Nations Word Tourism Organization
estimating that China will generate 100 million outbound
travellers by 2020, understanding how and why tourists
decide to visit a particular destination has become an
important issue for DMOs. One of the most important
factors influencing tourists’ travel decisions is the image
they have of a destination. The researchers explain that
these images are composed of the “beliefs, ideas, impressions
and expectations” that people develop through exposure to
information sources such as the media, tourism offices, tour
operators and travel agencies, and through personal experience.

In analysing the articles the researchers first identified
all of the words and expressions used to describe image
attributes – for instance, “seafood, fish and shrimp” were
all classified as the attribute “seafood”. Through this
process they identified attributes that could be categorised
into the broad categories of natural resources; general
infrastructure; tourist infrastructure; culture, history and
art; tourist leisure and recreation; political and economic
factors; natural environment; and atmosphere. They then
examined the number of times each attribute was used in
relation to each magazine and each destination to “identify
trends and relationships”.

Despite the increasing popularity of the Internet, travel
magazines retain a “healthy readership” in China, according
to the researchers. These magazines regularly report
“information such as destination events, accommodation

Overall, “leisure and recreation” and “culture, history and
art” were mentioned more frequently than the other image
categories. Topics such as “cities, attractions, activities,
shopping, cuisine, and snacks and food” received significant
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coverage in relation to all six destinations, whereas reporting
on areas such as the infrastructure, environment and political
and economic factors was much less frequent. There were
few mentions of the image attributes in the “atmosphere”
category. The researchers report that destination atmosphere
tended to be described in passing with adjectives such as
“enjoyable, relaxing and family-oriented”, perhaps because
it is more difficult to convey the atmosphere of a place than
it is to report “facts and objects”.

Coverage Focus

The magazines each focused on different destinations
and attributes. Nevertheless, Japan was featured most
frequently and associated with the most attributes in four
of the six magazines. Vietnam and Hong Kong had the
highest number of attributes in the other two magazines.
Macau received the overall least amount of reporting and
had the lowest number of image attributes.
The researchers suggest that the frequent reporting of Japan,
which was the focus of nearly a third of the attributes
they identified, might have occurred because marketing
organisations “use travel magazines as one of their
promotion channels”. Japan may simply have been “more
aggressive in approaching Chinese travel magazine editors”.
Although more Chinese tourists visit Hong Kong and
Macau, the researchers suggest that travel magazines are less
likely to focus on these familiar destinations because “more
information is appreciated on popular foreign destinations”.

Attributes Associated with Destinations

The researchers examined the top 20 destination attributes
to determine how often they were mentioned in relation to
each of the six destinations. Images of Japan, Hong Kong,
Vietnam and Taiwan had many similarities. Articles on
Japan, for instance, often mentioned food and sake, while
hot springs were “highly recommended as a must-have
experience”. Similarly, Taiwan was often recommended
for its hot springs, snacks and food. Hong Kong was
commonly described as a “shopping paradise” and many
reports highlighted the city’s tourist infrastructure, such
as its “many international brand hotels and different styles
of restaurant”. Hotels also featured highly in articles on
Vietnam, together with its “coffee and fusion cuisine”.
South Korea was portrayed more in terms of its culture and
history, probably due to its strong cultural and historical
ties with China. Snow was also mentioned frequently,
reflecting the country’s popularity as a winter sports
destination. Reports on Macau also gave the destination
2

a quite distinctive image, with extensive coverage of
gambling and the city’s mega casino resorts.

Projected Images Should be Assessed

The researchers’ findings will be useful in helping DMOs
to “assess whether the projected image in travel magazines
matches the image the destinations want to project”. For
instance, hot springs are frequently mentioned in relation
to Japan and Taiwan, so the researchers suggest that the
Taiwan Tourism Bureau should first decide “whether hot
springs are a product that it wishes to promote” and if so
how it can “compete with Japan in offering this particular
product”.
As tourism destinations “often promote different themes
and events each year”, DMOs could check that the images
portrayed in the media are up to date. For example, the
researchers mention that South Korea has been “aggressively
promoting its shopping and medical tourism”, but these
activities were rarely mentioned in the travel magazines.
Similarly, despite the considerable efforts by the Macau
Tourism Office to promote the city’s cultural heritage, hotels
and gambling still dominate travel reporting on Macau.

Implications for Strategic Branding

According to the researchers, DMOs need to understand
that different travel magazines focus on different markets
and have different readerships. Only then will they be able
to “decide whether to make efforts to be included in the
magazines and the type of information to be supplied to
each magazine”. A keener awareness of the images projected
by competing destinations, they note, “could also provide
strategic directions in destination branding”.

Points to Note
n

Chinese travel magazines play an important role
in forming travellers’ destination images.

n

Reporting has focused on leisure, recreation,
culture, history and art.

n

The portrayal of a destination should match its
unique selling proposition.

n

DMOs can use travel magazines to help develop
their marketing strategies.

Hsu, Cathy and Song, Hanqun. (2012) “Projected Images
of Major Chinese Outbound Destinations”. Asia Pacific
Journal of Tourism Research, Vol. 17, No. 5, pp. 577593.
School of Hotel and Tourism Management
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Hotel Location Determines Tourist Activities
Hotel location has a significant effect on how tourists
move around a destination, according to a research paper
published by the SHTM’s Professor Bob McKercher,
graduate student Erica Ng and two coauthors. Using data
collected in Hong Kong from global positioning system
(GPS) loggers, the researchers show that “hotel location
has a profound impact on tourist movements”. The
tourists tracked spent most of their time “in the immediate
vicinity of the hotel”, which has significant implications
for tourism industry stakeholders.

Centrality of the Hotel

The importance of hotel location has long been recognised,
particularly in relation to urban tourism, but little is
known about the actual effects of location on subsequent
tourist behaviour. This is particularly surprising, given
that Professor McKercher and a coauthor have previously
reported that close to a quarter of daytrips taken by
independent, overnight pleasure tourists in Hong Kong
involve “journeys of less than 500 m from the hotel”.
Urban tourism is recognised as what the researchers
call a “spatially selective activity”, with nodes of tourist
activity clustered unevenly throughout cities. These nodes
can be focused around iconic attractions or shopping
and business precincts, but are generally anchored by
hotels, “from which most tourism activity emanates”.
Tourists begin the day at their hotel, possibly return to
it intermittently throughout the day and return to it at
night. In a “polycentric destination” such as Hong Kong,
tourists are likely to visit such major attractions as the Star
Ferry and the Peak regardless of where they stay, but what
they do with the remainder of the their time budget is not
clear.
It is particularly important to know what tourists are
actually doing in Hong Kong, because they generally
visit for a short time. The Hong Kong Tourism Board
puts the figure at four days, and each year a very large
number of overnight visitors arrive – 16.9 million in
2010, for instance. These people have very limited time
budgets and the tourism industry would benefit greatly
from information about how they move around the city.
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Technology and Tourist Movements

Useful information on tourist movements, however,
has traditionally been quite difficult to obtain. Yet
the researchers note that “emerging technologies have
resolved both data collection and analysis problems”.
These technologies include GPS loggers, which can “track
a tourist’s location” for “every second at every point on
earth” to within 10 metres. Geographic information
system software allows the quick and efficient analysis
of that data. The researchers were the first to apply both
technologies to a “large, complex and multifunctional
urban setting”.
Having gained consent from the general managers of four
hotels, the researchers approached guests in the morning
and asked them to carry a GPS logger for the rest of the
day, returning it to the front desk in the evening. Two of
the hotels, both four-star rated, were located in Kowloon,
one in the heart of the Nathan Road shopping area and
one on the edge of the Tsim Sha Tsui tourism district. The
remaining two were located on Hong Kong Island: a fivestar hotel in the Central business district and a four-star
hotel in the Causeway Bay shopping district.
Most participants were from the West, with Australia and
the UK the two most common source markets, aged 3655, university-educated, earning around US$75,000 per
year and visiting Hong Kong for four to five nights. The
researchers explain that the predominance of Westerners
was “a function of both the markets attracted to each
hotel and the reluctance of mainland Chinese tourists to
participate in consumer surveys”.

Spatial Patterns

The researchers obtained data from 557 tourists, who
tended “to concentrate their movements and time budget
expenditures”. There were three distinct spatial patterns for
all four hotels. First, the tourists tended to move mainly
within the hotels’ immediate hinterlands. Second, Victoria
Harbour was a barrier to movement across to Kowloon for
the tourists from the hotels on Hong Kong Island, and
vice versa to a lesser extent. Third, iconic attractions such
as the Peak and Stanley Market attracted a large share of
visitors regardless of hotel proximity.
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coverage in relation to all six destinations, whereas reporting
on areas such as the infrastructure, environment and political
and economic factors was much less frequent. There were
few mentions of the image attributes in the “atmosphere”
category. The researchers report that destination atmosphere
tended to be described in passing with adjectives such as
“enjoyable, relaxing and family-oriented”, perhaps because
it is more difficult to convey the atmosphere of a place than
it is to report “facts and objects”.

Coverage Focus

The magazines each focused on different destinations
and attributes. Nevertheless, Japan was featured most
frequently and associated with the most attributes in four
of the six magazines. Vietnam and Hong Kong had the
highest number of attributes in the other two magazines.
Macau received the overall least amount of reporting and
had the lowest number of image attributes.
The researchers suggest that the frequent reporting of Japan,
which was the focus of nearly a third of the attributes
they identified, might have occurred because marketing
organisations “use travel magazines as one of their
promotion channels”. Japan may simply have been “more
aggressive in approaching Chinese travel magazine editors”.
Although more Chinese tourists visit Hong Kong and
Macau, the researchers suggest that travel magazines are less
likely to focus on these familiar destinations because “more
information is appreciated on popular foreign destinations”.

Attributes Associated with Destinations

The researchers examined the top 20 destination attributes
to determine how often they were mentioned in relation to
each of the six destinations. Images of Japan, Hong Kong,
Vietnam and Taiwan had many similarities. Articles on
Japan, for instance, often mentioned food and sake, while
hot springs were “highly recommended as a must-have
experience”. Similarly, Taiwan was often recommended
for its hot springs, snacks and food. Hong Kong was
commonly described as a “shopping paradise” and many
reports highlighted the city’s tourist infrastructure, such
as its “many international brand hotels and different styles
of restaurant”. Hotels also featured highly in articles on
Vietnam, together with its “coffee and fusion cuisine”.
South Korea was portrayed more in terms of its culture and
history, probably due to its strong cultural and historical
ties with China. Snow was also mentioned frequently,
reflecting the country’s popularity as a winter sports
destination. Reports on Macau also gave the destination
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a quite distinctive image, with extensive coverage of
gambling and the city’s mega casino resorts.

Projected Images Should be Assessed

The researchers’ findings will be useful in helping DMOs
to “assess whether the projected image in travel magazines
matches the image the destinations want to project”. For
instance, hot springs are frequently mentioned in relation
to Japan and Taiwan, so the researchers suggest that the
Taiwan Tourism Bureau should first decide “whether hot
springs are a product that it wishes to promote” and if so
how it can “compete with Japan in offering this particular
product”.
As tourism destinations “often promote different themes
and events each year”, DMOs could check that the images
portrayed in the media are up to date. For example, the
researchers mention that South Korea has been “aggressively
promoting its shopping and medical tourism”, but these
activities were rarely mentioned in the travel magazines.
Similarly, despite the considerable efforts by the Macau
Tourism Office to promote the city’s cultural heritage, hotels
and gambling still dominate travel reporting on Macau.

Implications for Strategic Branding

According to the researchers, DMOs need to understand
that different travel magazines focus on different markets
and have different readerships. Only then will they be able
to “decide whether to make efforts to be included in the
magazines and the type of information to be supplied to
each magazine”. A keener awareness of the images projected
by competing destinations, they note, “could also provide
strategic directions in destination branding”.

Points to Note
n

Chinese travel magazines play an important role
in forming travellers’ destination images.

n

Reporting has focused on leisure, recreation,
culture, history and art.

n

The portrayal of a destination should match its
unique selling proposition.

n

DMOs can use travel magazines to help develop
their marketing strategies.

Hsu, Cathy and Song, Hanqun. (2012) “Projected Images
of Major Chinese Outbound Destinations”. Asia Pacific
Journal of Tourism Research, Vol. 17, No. 5, pp. 577593.
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Hotel Location Determines Tourist Activities
Hotel location has a significant effect on how tourists
move around a destination, according to a research paper
published by the SHTM’s Professor Bob McKercher,
graduate student Erica Ng and two coauthors. Using data
collected in Hong Kong from global positioning system
(GPS) loggers, the researchers show that “hotel location
has a profound impact on tourist movements”. The
tourists tracked spent most of their time “in the immediate
vicinity of the hotel”, which has significant implications
for tourism industry stakeholders.

Centrality of the Hotel

The importance of hotel location has long been recognised,
particularly in relation to urban tourism, but little is
known about the actual effects of location on subsequent
tourist behaviour. This is particularly surprising, given
that Professor McKercher and a coauthor have previously
reported that close to a quarter of daytrips taken by
independent, overnight pleasure tourists in Hong Kong
involve “journeys of less than 500 m from the hotel”.
Urban tourism is recognised as what the researchers
call a “spatially selective activity”, with nodes of tourist
activity clustered unevenly throughout cities. These nodes
can be focused around iconic attractions or shopping
and business precincts, but are generally anchored by
hotels, “from which most tourism activity emanates”.
Tourists begin the day at their hotel, possibly return to
it intermittently throughout the day and return to it at
night. In a “polycentric destination” such as Hong Kong,
tourists are likely to visit such major attractions as the Star
Ferry and the Peak regardless of where they stay, but what
they do with the remainder of the their time budget is not
clear.
It is particularly important to know what tourists are
actually doing in Hong Kong, because they generally
visit for a short time. The Hong Kong Tourism Board
puts the figure at four days, and each year a very large
number of overnight visitors arrive – 16.9 million in
2010, for instance. These people have very limited time
budgets and the tourism industry would benefit greatly
from information about how they move around the city.
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Technology and Tourist Movements

Useful information on tourist movements, however,
has traditionally been quite difficult to obtain. Yet
the researchers note that “emerging technologies have
resolved both data collection and analysis problems”.
These technologies include GPS loggers, which can “track
a tourist’s location” for “every second at every point on
earth” to within 10 metres. Geographic information
system software allows the quick and efficient analysis
of that data. The researchers were the first to apply both
technologies to a “large, complex and multifunctional
urban setting”.
Having gained consent from the general managers of four
hotels, the researchers approached guests in the morning
and asked them to carry a GPS logger for the rest of the
day, returning it to the front desk in the evening. Two of
the hotels, both four-star rated, were located in Kowloon,
one in the heart of the Nathan Road shopping area and
one on the edge of the Tsim Sha Tsui tourism district. The
remaining two were located on Hong Kong Island: a fivestar hotel in the Central business district and a four-star
hotel in the Causeway Bay shopping district.
Most participants were from the West, with Australia and
the UK the two most common source markets, aged 3655, university-educated, earning around US$75,000 per
year and visiting Hong Kong for four to five nights. The
researchers explain that the predominance of Westerners
was “a function of both the markets attracted to each
hotel and the reluctance of mainland Chinese tourists to
participate in consumer surveys”.

Spatial Patterns

The researchers obtained data from 557 tourists, who
tended “to concentrate their movements and time budget
expenditures”. There were three distinct spatial patterns for
all four hotels. First, the tourists tended to move mainly
within the hotels’ immediate hinterlands. Second, Victoria
Harbour was a barrier to movement across to Kowloon for
the tourists from the hotels on Hong Kong Island, and
vice versa to a lesser extent. Third, iconic attractions such
as the Peak and Stanley Market attracted a large share of
visitors regardless of hotel proximity.
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Hotel location also exerted a significant influence on how
the tourists engaged with a destination. For example, the
Kowloon-based participants who took shuttle buses to the
Star Ferry Pier from Tsim Sha Tsui spent little time in the
area, whereas those who were staying near Nathan Road
had “a much higher tendency to travel by foot up and
down the length of Nathan Road and its adjacent street
markets”. This discrepancy should be of interest to the
area’s businesses, but of equal concern should be the fact
that the tourists staying on Hong Kong Island generally
showed “a strong aversion to Kowloon”, according to the
researchers.

Time Patterns

The time of day that tourists were most likely to visit
specific attractions varied according to location. Those
staying on Hong Kong Island, for example, were more
likely to visit the Peak earlier in the day, and those on
Kowloon side were more likely to visit it in the mid to
late afternoon. Essentially, the nearer an attraction to the
hotel, the earlier in the day that it was likely to be visited.
The researchers were also interested in the relationship
between the amount of time that the tourists spent in any
one location and that location’s distance from the hotel.
The extent to which time spent at a location decreases the
further it is from a point of origin is known as “distance
decay” and is usually considered on a macro scale, such
as in observations of international travel. The researchers
show that distance decay also occurs at a micro level.

be able to “gather a more comprehensive understanding of
tourist movements through an entire destination region”.
Also available would be “insights into which, if any,
attractions tourists visit that may not be the focus of
marketing activities, and which places they do not visit
that are promoted”, note the researchers. Ultimately,
stakeholders will benefit from knowledge that will allow
them “to manoeuvre tourists in a more rational way”.

Points to Note
n

Hotel location significantly effects urban tourist
behaviour.

n

Tourists largely visit locations in the vicinity of
their hotels.

n

They spend less time in locations further away
from their hotels.

n

Tourism stakeholders could use GPS data to
better understand how tourists do and could
behave in a destination.

Shoval, Noam, McKercher, Bob, Ng, Erica and Birenboim,
Amit. (2011) “Hotel Location and Tourist Activity in
Cities”. Annals of Tourism Research, Vol. 38, No. 4, pp.
1594-1612.

In Kowloon, there was a typical distance decay effect, with
demand peaks in the immediate environs of the hotel in the
Nathan Road area, as the researchers expected. On Hong
Kong Island, about 40% of the time that guests spent
away from the five-star hotel in Central was restricted to a
two-kilometre radius. The Causeway Bay guests also spent
considerable time in proximity to their hotel. This should
not be very surprising, as both areas are surrounded by
geographically limited shopping precincts.

The researchers conclude that no understanding of urban
tourist behaviour can be complete without considering the
“spatially concentrated activity around the hotel; places
tourists are likely or unlikely to visit; volume of visitors at
all but icon attractions; and diurnal visitation patterns”. If
they were to gather GPS data, tourism stakeholders such
as hotels and destination marketing organisations would

Film has a strong influence on the creation of tourist
locations according to a recently published research
article by SHTM Assistant Professor Steve Pan and a
co-author. In a case study of how the Hong Kong media
covered Echoes of the Rainbow, the researchers show that
film, through the influence of the mass media, can induce
community action and policy initiatives to promote the
conservation of potential tourism-friendly cultural assets.
There was, they show, considerable difference in the way
the media framed the public debate surrounding the
conservation of Wing Lee Street in Hong Kong’s Sheung
Wan before and after the film won the Crystal Bear at the
2010 Berlin Film Festival. The researchers note that there
is a pressing need for Hong Kong to establish “consistent
standards for conserving heritage sites rather than relying
on a film to be a ‘saviour’”.

Films and Heritage Tourism

The power of films to attract tourists is well recognised,
with a considerable body of research devoted to the
area of “film tourism”. Less investigated is film-induced
conservation, even though the researchers note that “films
can induce or reinforce a conservation movement” and
“be transformed into new heritage tourism products”.
As it affects “local historical memory”, such conservation
plays a particularly important role in Hong Kong because
of the space constraints on the development of new
physical tourism sites. However, as the researchers makes
clear, the objects “that represent local historical memory
must be preserved first before tourism can be induced and
developed”.

Wing Lee Street in Sheung Wan, one of the earliest settled
areas of Hong Kong, constituted an ideal setting in which
to identify the media-brokered changes that took place in
the public debate surrounding and shifts in government
policy towards the conservation “of old buildings to
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Film Can Induce Heritage Site Conservation

The task for tourism strategists is to find a way to enhance
the symbiosis between tourism and conservation, which the
space constraints of the urban areas of Hong Kong render
particularly complex. Key to the success of a sustainable
urban tourism programme is thus an understanding
of “the dynamics between brokers, locals and other key
stakeholders”, the researchers explain.

Implications for Tourism Decisions
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which heritage and nostalgia attributes were imputed”
by a critically acclaimed film. Part of an area targeted
for urban renewal in 1997, the street’s twelve 1950s-era
Chinese tenement buildings provided the setting for
and were central to Director Alex Law’s story of a 1960s
shoemaker’s family as told through the eyes of his young
son. In Echoes of the Rainbow, Law arouses nostalgia for
the past “to provide a solution to the issues of everyday
life” in the present and “to encourage society to aspire to a
positive future”, the researchers argue.

The Changing Conservation Debate

There are two points to consider when determining
the extent to which a film has enabled heritage to be
conserved: whether an area actually has been conserved
and whether the film in question can be shown to have
had “a catalytic effect”. The researchers set out to examine
how the media shaped the agenda over conserving Wing
Lee Street as a heritage site, identify the most salient media
frames and the changes in those frames over twelve years,
and assess the implications for future tourism planning
and development.
Analysing 451 relevant news reports, including 378 in
Chinese and 73 in English, the researchers focused on
three key periods. The first ran from January 1998, when
a development project involving Wing Lee Street was first
announced, to January 2007, when a lawsuit brought by
the private developer was settled. A second period, from
January 2007 to 21 February 2010 covered the lead up
to Echoes of the Rainbow winning the Berlin Film Festival
award. The final period covered the subsequent 33 days,
culminating in the Urban Renewal Authority announcing
its support in principle for the street’s total conservation.
The stakeholders of interest were the public sector
(the Urban Renewal Authority and other government
authorities), the private sector (property owners and
tenants) and conservation groups. The researchers consider
the media as the ‘broker’ in the debate.

Wing Lee Street ‘Saved’

“Architecture provides the software and hardware for a
film production”, the researchers argue, thereby inducing
visitors to “relive the vicarious urban experience” featured.
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Hotel location also exerted a significant influence on how
the tourists engaged with a destination. For example, the
Kowloon-based participants who took shuttle buses to the
Star Ferry Pier from Tsim Sha Tsui spent little time in the
area, whereas those who were staying near Nathan Road
had “a much higher tendency to travel by foot up and
down the length of Nathan Road and its adjacent street
markets”. This discrepancy should be of interest to the
area’s businesses, but of equal concern should be the fact
that the tourists staying on Hong Kong Island generally
showed “a strong aversion to Kowloon”, according to the
researchers.

Time Patterns

The time of day that tourists were most likely to visit
specific attractions varied according to location. Those
staying on Hong Kong Island, for example, were more
likely to visit the Peak earlier in the day, and those on
Kowloon side were more likely to visit it in the mid to
late afternoon. Essentially, the nearer an attraction to the
hotel, the earlier in the day that it was likely to be visited.
The researchers were also interested in the relationship
between the amount of time that the tourists spent in any
one location and that location’s distance from the hotel.
The extent to which time spent at a location decreases the
further it is from a point of origin is known as “distance
decay” and is usually considered on a macro scale, such
as in observations of international travel. The researchers
show that distance decay also occurs at a micro level.

be able to “gather a more comprehensive understanding of
tourist movements through an entire destination region”.
Also available would be “insights into which, if any,
attractions tourists visit that may not be the focus of
marketing activities, and which places they do not visit
that are promoted”, note the researchers. Ultimately,
stakeholders will benefit from knowledge that will allow
them “to manoeuvre tourists in a more rational way”.

Points to Note
n

Hotel location significantly effects urban tourist
behaviour.
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Tourists largely visit locations in the vicinity of
their hotels.
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They spend less time in locations further away
from their hotels.
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Tourism stakeholders could use GPS data to
better understand how tourists do and could
behave in a destination.
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Amit. (2011) “Hotel Location and Tourist Activity in
Cities”. Annals of Tourism Research, Vol. 38, No. 4, pp.
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In Kowloon, there was a typical distance decay effect, with
demand peaks in the immediate environs of the hotel in the
Nathan Road area, as the researchers expected. On Hong
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Film Can Induce Heritage Site Conservation

The task for tourism strategists is to find a way to enhance
the symbiosis between tourism and conservation, which the
space constraints of the urban areas of Hong Kong render
particularly complex. Key to the success of a sustainable
urban tourism programme is thus an understanding
of “the dynamics between brokers, locals and other key
stakeholders”, the researchers explain.

Implications for Tourism Decisions
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which heritage and nostalgia attributes were imputed”
by a critically acclaimed film. Part of an area targeted
for urban renewal in 1997, the street’s twelve 1950s-era
Chinese tenement buildings provided the setting for
and were central to Director Alex Law’s story of a 1960s
shoemaker’s family as told through the eyes of his young
son. In Echoes of the Rainbow, Law arouses nostalgia for
the past “to provide a solution to the issues of everyday
life” in the present and “to encourage society to aspire to a
positive future”, the researchers argue.

The Changing Conservation Debate
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conserved: whether an area actually has been conserved
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frames and the changes in those frames over twelve years,
and assess the implications for future tourism planning
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Analysing 451 relevant news reports, including 378 in
Chinese and 73 in English, the researchers focused on
three key periods. The first ran from January 1998, when
a development project involving Wing Lee Street was first
announced, to January 2007, when a lawsuit brought by
the private developer was settled. A second period, from
January 2007 to 21 February 2010 covered the lead up
to Echoes of the Rainbow winning the Berlin Film Festival
award. The final period covered the subsequent 33 days,
culminating in the Urban Renewal Authority announcing
its support in principle for the street’s total conservation.
The stakeholders of interest were the public sector
(the Urban Renewal Authority and other government
authorities), the private sector (property owners and
tenants) and conservation groups. The researchers consider
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Wing Lee Street ‘Saved’

“Architecture provides the software and hardware for a
film production”, the researchers argue, thereby inducing
visitors to “relive the vicarious urban experience” featured.
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Echoes of the Rainbow certainly allowed this to happen
for Wing Lee Street, but the researchers find that the
subsequent media coverage was even more important.
In the first two periods they study the street was rarely
singled out, with most relevant news reports focusing on
the conflict between the URA and the private developer
over the proposed renewal project, complaints by the local
community and the need to preserve buildings associated
with the life of Dr Sun Yat-sen.
The third period, which commenced after the film award
was announced, saw a notable shift. Wing Lee Street
itself was now in the limelight, conservationists no longer
struggled to make their voices heard and the public
increasingly supported “the preservation of the street
and its role in the collective memory of the community”.
Director Alex Law’s extensively covered call for the street’s
preservation almost certainly facilitated “the retention of
collective memory”, effectively counteracting the previous
framing of the debate in terms of urban renewal, the
researchers believe.

Wing Lee Street as “a time capsule” in which “memories
of the 1960s are waiting to be experienced by future
visitors”. It is, they claim, “an urban cultural tourism asset
in reserve”. However, the unintended consequences of
that status point to the need for Hong Kong to restore
buildings in a way that is consistent with both heritage
and tourism needs and those of the communities affected.
After all, the researchers reflect, “a happy and satisfied local
community arguably plays the role of hospitable host”.

Points to Note
n

Films can attract tourists and induce heritage
preservation.

n

Media framing shapes the heritage conservation
debate.

n

Echoes of the Rainbow helped to ‘save’ Wing Lee
Street from development.

n

New and consistent conservation standards are
needed for sustainable film-heritage tourism.

Effects on the Local Community

The upshot of the post-award media coverage was that
Wing Lee Street became the “standard bearer of collective
memory”, with the public gradually forming “the
perception that they had a moral obligation to preserve the
past”. The researchers also note that the Urban Renewal
Authority made no attempt to reframe the debate. The
street is now designated a conservation zone in its entirety,
and Echoes of the Rainbow is hailed as a heritage tourism
success story.

Pan, Steve and Ryan, Chris. (2013) “Film-Induced
Heritage Site Conservation: The Case of Echoes of the
Rainbow”. Journal of Hospitality & Tourism Research,
Vol. 37, pp. 125-150.

Yet the story for the Wing Lee street tenants did not
have such a happy ending. The media generally tend to
position greedy private landowners as co-villains with the
government in the Hong Kong heritage conservation story,
with the local community as the victim. In this case, the
tenants actually sided with the Urban Renewal Authority.
They looked forward to receiving compensation and being
relocated to modern public housing. When the street
became “untouchable”, these hopes were dashed. What is
needed, the researchers conclude, is a more “participatory
and consistent approach” to heritage preservation and
promotion.

Thanks to Echoes of the Rainbow and the coverage it gained
in the Hong Kong media, the researchers can now describe
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Strategic Planning Needed for Chinese Hotels
Hoteliers in China are optimistic about the future of
the Chinese hotel industry but there is still much to be
done before China can become the world’s top tourist
destination, according to the SHTM’s Kam Hung. In a
recently published research article, Dr Hung identifies the
strengths, weaknesses, opportunities and threats associated
with the hotel industry from the perspective of Chinese
hoteliers. Her findings will provide the government with a
better understanding of the issues that need to be tackled
so that a strategic plan can be developed to direct future
activities and improve performance.

Rapid Growth of the Industry

China is an increasingly popular tourist destination. It is
currently the third most visited country in the world, and
the World Tourism Organization predicts it will become
the most visited by 2020. Unparalleled demand has led to
rapid growth in the number of hotels. In 1981, during the
early years of economic reform, the country had only 296
hotels. With the emphasis on hotel development in the
Fifth Five Year Plan (1981-1985), that number increased
dramatically to 300,000 by 2009. Dr Hung acclaims these
achievements as “worthy of celebration”, but notes that the
industry still has a number of shortcomings to overcome.

Six groups were formed, with seven or eight participants
in each. The average length of time the participants
had worked in the hotel industry was over 11 years, in
positions ranging from hotel trainee to president of a hotel
corporation. Analysis of the discussions allowed Dr Hung
to identify relevant information and classify it into the
four SWOT categories, and then compare the contents
of the different focus groups to identify the important
themes in each category.

Strengths and Opportunities

The hoteliers indicated that the industry’s main strength
is the “establishment and gradual sophistication” of the
Chinese hotel-rating scheme, which provides clear guidance
on what hotels should provide for their customers. They
also highlighted the increasing profit made by the industry,
which is growing faster than the country’s gross domestic
product in a strong indication of a promising future. Other
encouraging signs are the increasing recognition and effort
put into improving service quality in China’s hotels, and
the increasing professionalism of hotel employees.

To develop effectively in China, the hotel industry needs
proper planning to “utilize its strengths and opportunities”
and “alleviate weaknesses and threats”. With that purpose
in mind, Dr Hung set out to “help policy makers better
understand the hotel industry in China and strategically
plan hotel development accordingly”. To gain the most
compelling insights into how the industry operates she
sought the views of not government officials but hoteliers.

There are also a number of opportunities for the industry.
The hoteliers suggested that demand from the domestic
market is increasing, and “improved consumption
power, living standards, and longer holidays” mean
that Chinese people are travelling more both at home
and abroad. The growing tourism industry has attracted
“many international brands” to China. Although this has
increased the competition for local hotels, some of the
hoteliers viewed it as a positive development that would
“benefit the overall Chinese hotel industry in the long
term”.

The Hotelier Perspective

Weaknesses and Threats

The first step in strategic planning is to understand the
business environment. SWOT analysis is a simple analytic
tool that can be used to examine the strengths, weaknesses,
opportunities and threats facing an organisation. It is
widely used to assess hotels in other parts of the world,
but infrequently in China. Dr Hung formed focus groups
with 47 hoteliers from 37 hotels in mainland China,
asking them to brainstorm the strengths, weaknesses,
opportunities and threats they had encountered or were
aware of in the Chinese hotel industry.

Inclusive Approach to Preservation Need
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Despite these strengths and opportunities, the hotel
industry still needs to address a number of weaknesses
and threats. Although service quality has improved, many
of the hoteliers expressed concern over the threat from
international hotel brands, which are considered to be
“more professional, have better management structures,
and are more willing to invest in staff training”. They also
mentioned that many hotels in China have “magnificent
architecture” yet they still “lack quality services and
commitment from hotel investors”. As Dr Hung notes, a
7
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market is increasing, and “improved consumption
power, living standards, and longer holidays” mean
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and abroad. The growing tourism industry has attracted
“many international brands” to China. Although this has
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hoteliers viewed it as a positive development that would
“benefit the overall Chinese hotel industry in the long
term”.
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Despite these strengths and opportunities, the hotel
industry still needs to address a number of weaknesses
and threats. Although service quality has improved, many
of the hoteliers expressed concern over the threat from
international hotel brands, which are considered to be
“more professional, have better management structures,
and are more willing to invest in staff training”. They also
mentioned that many hotels in China have “magnificent
architecture” yet they still “lack quality services and
commitment from hotel investors”. As Dr Hung notes, a
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hotel that does not provide excellent service quality is “just
an empty shell that cannot be sustained”.
A key element in improving service quality is the
recruitment and training of staff. The industry has a high
staff turnover, mainly due to “low salaries, lack of support
for the hotel profession, and lack of hotel loyalty”. The
participants also noted that many hotel employees are from
Generation Y, which seems to “possess different traits and
work ethics” than the older generation. Although highly
educated and goal-oriented, members of Generation Y
expect freedom, understanding and respect, and “work to
live instead of live to work”, which can make managing
them “a difficult task”.
Several universities have introduced tourism and hospitality
programmes, but these often “do not seem to correspond
to the needs of hotels” according to Dr Hung. More work
needs to be done to facilitate close collaboration between
educational institutions and hoteliers, first to identify the
hoteliers’ needs and then to “tailor the curriculum” to
meet those needs.

Government Role

Dr Hung emphasises that the government has “contributed
much to the development of hotels in China” through
the implementation of regulations, investing in hotels,
attractions and infrastructure, and hosting tourism
events. The success of the Beijing Olympics in 2008 and
the World Expo in Shanghai in 2010 both “highlighted
the government’s inevitable role in boosting tourism”
and “leveraged the confidence of international travellers
regarding hotel services in China”.

are entering the market. She suggests that to compete with
international brands, local hotels will need to define their
target market, develop clear branding strategies and create
a unique place in the market.
The Chinese government also needs to consider the
shortcomings identified by the hoteliers. Dr Hung
suggests that practitioners in the hospitality field could
“join the planning committee to jointly plan and manage
hotel development in China”. In the meantime, there is
much to be optimistic about. As Dr Hung remarks, “with
proper planning and management, China can be a shining
star in the tourism and hospitality industry”.

Points to Note
n

Hoteliers recognise many strengths and
opportunities for China’s hotel industry.

n

Hotels are still failing to meet Western standards
of service.

n

Recruitment and training of staff present a
challenge for the industry.

n

The central government needs to develop a
strategic plan to ensure continued success.

Hung, Kam. (2013) “Understanding China’s Hotel
Industry: A SWOT Analysis”. Journal of China Tourism
Research, Vol. 9, 81-93.

A Vital Opportunity

Although tourism in China is expected to continue its
rapid growth, Dr Hung warns that hoteliers should
not “take this opportunity for granted” because there is
already fierce competition and increasingly more hotels

The Chinese government uses tourism as a form of ‘soft’
diplomacy in its dealings with other countries writes
the SHTM’s Assistant Professor Tony Tse in a recently
published research paper. By exerting control and
influence over the development of outbound tourism, the
government inextricably links tourist flows to its political
agenda. Dr Tse surveys the use of tourism in Chinese
international relations, showing how the country uses it
to both offer support to and impose sanctions on other
countries. Given the sheer size of the Chinese outbound
tourism market, this has the potential to have significant
effects at both the economic and political levels around
the world.

The Soft Power of Tourism

With its huge population, rapidly expanding middle
class and booming economy, China has an outbound
tourism market with immense potential. Dr Tse points
to a sevenfold increase in outbound numbers from only
10 million in 2000 to more than 70 million in 2011. Yet
despite the huge economic importance of tourism, little
attention is paid to its implications as a “major policy
issue”. This is particularly surprising, Dr Tse remarks,
“given the emphasis by politicians on tourism as a means
to economic and regional development”.

Approved Destination Status
China controls its outbound tourism through the
Approved Destination Status (ADS) scheme, a series
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Chinese Outbound Tourism Policy
a Form of Diplomacy

As one of the few countries in the world with a public
policy on outbound tourism, China is in an ideal position
to use it to influence international relations. Dr Tse
explains that the Chinese government uses tourism as a
form of diplomatic influence, or “soft power”. Yet the
government’s outbound tourism policy is never publically
articulated. “Even Chinese experts”, writes Dr Tse,
find it “ambiguous”. It is hardly surprising, then, that
international destinations wanting to attract more Chinese
tourists often face inexplicable “difficulties and barriers”.
To clarify the situation, Dr Tse examines the political
nature of China’s outbound tourism and the effects that
the country’s tourism policy have on various destinations.

Nevertheless, the participants noted some shortcomings,
such as poor planning, lack of management skills, heavy
taxes and the lack of a clear vision for development. Dr
Hung specifically notes that once policy makers understand
the strengths, weaknesses opportunities and threats
associated with the hotel industry, they should develop a
strategic plan to “formulate development strategies, direct
its future activities, and improve its performance”.
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of bilateral agreements with other countries that allow
Chinese tourists to travel overseas in tour groups. The
economic importance of the scheme is widely recognised,
Dr Tse notes, as only countries that are part of the ADS
are allowed to promote their tourism markets in China.
By 2011, 140 countries had signed ADS agreements.
The withholding of ADS status is also an important
political tool. Dr Tse describes how China delayed
granting ADS status to Canada as a “reprisal” for the
Canadian government’s criticism of China’s human rights
record and for the Prime Minister’s meeting with the Dalai
Lama. Eventually, Canada extradited Lai Chanxing, who
had fled to Canada following charges of corruption and
smuggling. China granted ADS soon after. This, argues Dr
Tse, illustrates that the Chinese government is prepared
to “manipulate ADS to add clout to its soft power and
advance diplomatic discussions”.

Providing Support

The government also uses outbound tourist flows as
mechanisms to offer support to other regions and
countries. Dr Tse highlights how it has done so to help
its two semi-autonomous Special Administrative Regions,
Hong Kong and Macau. Hong Kong weathered a series
of economic setbacks following reunification with the
mainland in 1997, and it was “no coincidence” according
to Dr Tse that China introduced the Individual Visit
Scheme in 2003. Allowing visitors from the mainland to
visit Hong Kong independently rather than as part of a
tour group resulted in an increase of HK$30 billion in
tourism income.
The government showed similar support for Macau after
the return of sovereignty to China in 1999. To “prove that
it could help boost the economy”, the Chinese government
opened up Macau’s gaming industry to foreign investment
and allowed mainland residents to visit casinos in Macau,
even though gaming is illegal in the rest of the country. As
a result, the number of mainland visitors increased from 5
million in 2001 to 16 million in 2011.
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countries. Dr Tse highlights how it has done so to help
its two semi-autonomous Special Administrative Regions,
Hong Kong and Macau. Hong Kong weathered a series
of economic setbacks following reunification with the
mainland in 1997, and it was “no coincidence” according
to Dr Tse that China introduced the Individual Visit
Scheme in 2003. Allowing visitors from the mainland to
visit Hong Kong independently rather than as part of a
tour group resulted in an increase of HK$30 billion in
tourism income.
The government showed similar support for Macau after
the return of sovereignty to China in 1999. To “prove that
it could help boost the economy”, the Chinese government
opened up Macau’s gaming industry to foreign investment
and allowed mainland residents to visit casinos in Macau,
even though gaming is illegal in the rest of the country. As
a result, the number of mainland visitors increased from 5
million in 2001 to 16 million in 2011.
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Further afield, Dr Tse highlights China’s tourism-led
reaction to the Indian Ocean tsunami in December 2004.
Premier Wen Jibao pledged that China would encourage its
tourists to travel to areas hit by the disaster. In early 2005,
China Air launched direct flights to Phuket in Thailand
and entered partnerships with new travel agencies to help
tourism recovery. When Japan faced a similar crisis after
its 2011 tsunami, China introduced a number of measures
to help support Japan’s struggling tourism industry. These
actions, writes Dr Tse, show that the country not only
“takes pride” in helping neighbouring countries, but that
doing so also helps China to build its “soft power base”.

Signifying Positive Political Relations

Indeed, it can be argued that outbound travel flows from
China signify positive relations with other countries. Dr
Tse uses the examples of the UK, Korea, Thailand and
Sri Lanka to illustrate how the development of Chinese
tourism can be seen as a “manifestation of positive political
relationships”. For instance, the UK’s efforts to increase
the number of inbound tourists have focused strongly
on the Chinese market, as evidenced by policies such as
making the visa process easier for Chinese visitors.
Korea and Thailand have also enjoyed a considerable
increase in visitor numbers from China, and Sri Lanka is
anticipating an increase from 25,000 in 2012 to 300,000
by 2016. The development of Chinese tourism in such
countries suggests that “tourists are becoming unofficial
diplomats building the soft power base”, claims Dr Tse.

Withholding Tourism as a Sanction

Dr Tse also provides examples of how China uses tourism
as a sanction against countries it is at loggerheads with.
For instance, during the territorial dispute with Japan
over the Diaoyu Islands, many of China’s leading travel
operators stopped promoting Japan. Others cancelled trips
and refunded their customers. This led to an estimated
70% fall in Chinese tourist receipts in the country during
2012. Similar actions were taken against the Philippines
in the same year, following an escalation in tension over
Huangyan Island.

Understand the Political Agenda

Dr Tse concludes that “given the political nature” of
China’s outbound tourism, the government uses its
control and influence to shape tourism development so
that it is “in line with the country’s political agenda”. To
benefit from this process, destination markets not only
need to “know consumer needs and wants” but they must
also “understand the policy and politics” at play.
In a broader sense, Dr Tse writes that the soft diplomacy at
work in China’s outbound tourism policy has the potential
to increase the country’s “probability of obtaining its
desired outcomes on the international front”. That should
attract even more attention on the international stage.

Points to Note
n

China has an observable outbound tourism
policy.

n

Outbound tourism is used as a form of ‘soft’
diplomacy.

n

It is used to both offer support and impose
sanctions.

n

Understanding the politics of Chinese tourism is
essential for destinations aiming to develop the
outbound market.

Tse, Tony S.M. (2013) “Chinese Outbound Tourism as a
Form of Diplomacy”. Tourism Planning & Development,
Vol. 10, No. 2, pp. 149-158.

Computer-based training (CBT) could soon become
prevalent in the hotel industry write the SHTM’s Dr Eric
Chan and a co-author in a recently published research
paper. Drawing on the results of an undergraduate survey
conducted in Hong Kong, the researchers show that
hospitality and tourism students – the potential hoteliers
of tomorrow – perceive CBT not only as an effective
method but also one that is compatible with the training
needs of hotel employees. Most of the students they
surveyed regarded CBT as user-friendly, and noted that
they would be confident in being subjected to it. They also
indicated their intention to use it in the future. This, argue
the researchers, indicates the viability of the method as an
industry-wide practice that could be used in conjunction
with traditional face-to-face training methods.

Innovative Training Techniques

The maintenance of top-level performance across an
industry is no easy task. The researchers note that
“high-quality human resource management practices”
are necessary and that employee training is a “priority
concern” for the industry. Training is now more prevalent
than it was in the past, and many hotels recognise the need
to invest in specific training programmes. Yet traditional
methods such as classroom and on-the-job training, which
are still in fairly common use, may be less effective than
the innovative training techniques available today.

To guarantee CBT’s success, hoteliers need to ensure that
users accept and are willing to use it. In short, then need
School of Hotel and Tourism Management
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Future Hoteliers Embrace Computer-Based
Training

The researchers write that CBT involves the use of
computers to provide employees with “the skills or
knowledge they need to perform their jobs”. Like all
methods, it has both advantages and disadvantages. For
instance, CBT allows employees to “access learning at any
time and in any place” and avoids the need for large groups
of employees to be involved in training simultaneously.
It certainly avoids the “time-consuming and expensive
nature” of classroom-based learning, but the content
can become outdated quickly. The cost of investment in
terms of both time and money thus has the potential to
outweigh any savings.

While Dr Tse acknowledges that these were commercial
decisions, he argues that they were clearly undertaken
with “some kind of consent and encouragement from the
Chinese government”. Withdrawing tourism, he argues, is
a hostile act that is intended as a punishment, and China is
“powerful enough to exercise this kind of sanction”.
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to understand users’ perceptions of and opinions about
the method. The researchers thus decided to investigate
how undergraduate students studying hospitality and
tourism management perceived the “application of CBT
in Hong Kong hotels” because the attitudes of such
students “directly reflect those of tomorrow’s hospitality
employees”.

Undergraduate Student Perceptions

In their survey, the researchers targeted the undergraduate
students enrolled in a Bachelor degree programme in
Hong Kong. Most of the respondents were female and
close to three-quarters were studying hotel management.
The remainder were studying tourism management. A
large majority of the students were in their second and
third years of studies, so they were not unfamiliar with the
possibilities that CBT could offer.
The students were asked about their perceptions of and
intention to use and recommend CBT as a training
method in hotels. For instance, they replied to questions
about whether it would be easy to use, whether it would
be easy to implement in Hong Kong hotels, and crucially,
whether it “would enhance training performance”. Their
responses to these and other questions fell into three broad
categories: those reflecting the “perceived compatibility”
of CBT with hotel training, the “perceived efficacy”,
or effectiveness, of CBT, and students’ “perceived selfefficacy”, or confidence, in using CBT. The researchers
could then determine the students’ intention to use CBT
and to recommend and support its implementation in
Hong Kong hotels.

Compatibility with Hotel Training

Most of the students thought that CBT would be
compatible with existing hotel training systems. This is
particularly important because those who perceived the
compatibility of CBT were also likely to recommend
its use and support its implementation. Indeed, the
researchers point out that this perceived compatibility
had the strongest influence on the students’ perceptions of
CBT’s suitability as a training method in hotels.
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Yet they warn that “although CBT can be a cost-effective
training alternative, a hotel cannot blindly follow this
trend without considering the compatibility or actual fit of
CBT with its existing training programs”. Care should also
be taken to ensure that the training methods chosen “fit
the needs of individual hotels, while the training processes
and contents should be consistent with and responsive to
local culture”.
This, the researchers explain, could be achieved by
introducing a trial period to obtain feedback from users
before the full implementation of CBT. A “realistic
assessment” of the costs and benefits should consider the
“time and financial costs”, “training needs” and “standards
to be achieved”. Ultimately, the successful use of CBT
in the wider hotel training framework will depend on
management acknowledging “the characteristics of the
group at which it is aimed to ensure that employees are
made to feel comfortable and in control of their learning
experience”.

Perceived Effectiveness

The students’ second most agreed upon belief was that
CBT could be effectively deployed in hotels. In particular,
they agreed that it “would enhance training performance
and job effectiveness” and “enable the efficient completion
of training tasks”. Those who perceived CBT as a highly
effective method also had the highest intentions of using it
and of recommending it to others.
As people are often resistant to change, the researchers
suggest that it is important for employees to see the use of
CBT as beneficial to them. Hotels could “focus on making
the benefits of CBT explicit” to ensure that “employees are
more receptive to such training”. They also recommend
that hotels consider using CBT for delivering training
in areas such as “hotel product knowledge, reservation
sales, yield management, front desk check-in and out, and
complaint handling”, as these are most likely to improve
employee performance.

User-Friendliness

Considering the students’ self-efficacy, the researchers
found that the “user friendliness of CBT and perceived
usability in terms of an individual’s learning style were less
likely to affect the adoption of CBT”. While this could be
interpreted as an indication that the students were already
familiar with computer-based learning methods, there
could be cause for concern. Because hotel employees come
12

from different cultural and educational backgrounds and
have different levels of skills and computer knowledge,
they will experience varying levels of difficulties when
accessing CBT.
In implementing such training programmes, hotels should
consider the level of computer expertise required and
“minimise technical requirements as much as possible”,
according to the researchers. Spending more money on
the development of appropriate training programmes and
better human-computer interfaces would “ease the use of
CBT”, and providing support and training would make it
easier for employees to “master the system”.

A Combined Approach Recommended

The researchers hope that their findings will facilitate the
adoption of CBT in hotels and that their recommended
strategies “can be used to reduce obstacles to the adoption
of such training”. Nevertheless, they also advise that
CBT should be “seen as a supplement to rather than a
replacement for traditional training methods” because
the human and physical elements are still important in
the hospitality industry. A combination of traditional
and technological methods would “improve the overall
engagement of trainees” and result in “better retention of
the training content”.

Points to Note
n

CBT is perceived as a compatible and effective
method for training hotel employees.

n

Many of today’s tourism students anticipate using
CBT in the future.

n

Hotels can adopt various strategies to ease the
implementation of CBT.

n

A combination of traditional and innovative
techniques may be most effective.

Chan, Eric S.W. and Choi, Jennifer. (2012) “Undergraduate
Perceptions Toward the Adoption of Computer-Based
Training in Hotels”. Journal of Teaching in Travel and
Tourism, Vol. 12, No. 4, pp. 358-376.
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In Brief
Double Honours for Dean Chon
Professor Kaye Chon, Chair Professor and Dean of the
SHTM, was recently honoured with two alumni awards.
On 21 March he received the 2013 Michael D. Olsen
Outstanding Alumnus Award from the Department of
Hospitality and Tourism Management (HTM) at Virginia
Polytechnic Institute and State University (Virginia Tech)
for his outstanding achievements and contributions to
hospitality education, research and practice. On 17 April
he received the Georgia State University Alumni Award
for his stellar professional accomplishments. Professor
Chon received his Ph.D. from Virginia Tech and BSc
from Georgia State University.

Secretary (Tourism) at the Zambian Embassy in Paris
and the United Nations World Tourism Organisation’s
Liaison Officer for Zambia.

Outstanding Alumnus General
Manager of Hyatt Regency Shatin
Mr Wilson Lee, recipient of the SHTM Outstanding
Alumni Award in 2010, assumed the position of General
Manager of the Hyatt Regency Shatin on 15 April 2013.
The hotel is the teaching hotel of the School of Hotel and
Tourism Management at the Chinese University of Hong
Kong. Mr Lee has been with the Hyatt group in various
capacities since 2002, and is a longtime supporter of his
alma mater.

Honorary Fellow Appointed

Zambian Delegation Visits
The Honourable Sylvia T. Masebo, Zambian Minister
for Tourism and Arts, and a delegation of officials
visited the School and Hotel ICON on 8-9 April. The
Minister spoke with faculty members about curriculum
development and delivered a lecture to students on
“Sustainable Tourism Development in Developing
Countries: Challenges, Opportunities and Way Forward”.

Mr Michael Li, KSJ, BBS, JP, has been appointed
Honorary Fellow of PolyU in recognition of his
contribution to the hospitality and tourism industry. Mr
Li is Executive Director of the Federation of Hong Kong
Hotel Owners. He received the Honorary Fellowship at
a presentation ceremony on 25 March, after which he
presented a public lecture on “The Challenges of the Hong
Kong Tourism Industry and its Future”.

One member of the delegation familiar with the School
was Mr Percy Mabvuto Ngwira, a 2007 graduate of the
BA(Hons) in Hotel, Catering and Tourism Management
(Hotel Management) programme, who is now the First
School of Hotel and Tourism Management
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School and Revenue Science
Corporation to establish joint
research office
The SHTM and the Revenue Science Corporation
signed a Memorandum of Understanding on 8
February to advance the research and development of
revenue management. The corporation develops and
distributes a revenue management system known as
PRIMES, which it will provide for teaching and learning
at the School. It will also provide executive education in
revenue management in conjunction with the School, and
the two parties will establish a joint research office.

groups about social problems such as poverty, refugees,
catastrophes, blindness, drug addiction and HIV. Founder
Mr Malcolm Begbie expressed his thanks for the School’s
“superb help” in providing the two training sessions.

Bursary Donation Gladly Accepted
Mr S.H. Wong, Director of Ying Loong Cheong
Industrial Company Limited, has donated HK$150,000
to establish a bursary for needy but deserving SHTM
students. The School offers Mr Wong its sincere thanks
for his very generous donation.

Saudi Arabia Visit
Dean Kaye Chon, Dr Tony Tse and Dr Barry Mak
visited Jeddah, Saudi Arabia, on 10-13 February. The
visit was organised to allow the SHTM delegation to
meet with the senior management of King Abdulaziz
University to initiate a project to help them develop
a Tourism and Travel Diploma curriculum for their
Tourism Institute.

Certified Hospitality Educator
Workshops
The SHTM recently collaborated with the American
Hotel and Lodging Educational Institute to hold two
Certified Hospitality Educator (CHE) Workshops with
the aim of further developing expertise in the industry.
The first workshop on 2-6 July was an internal event that
attracted 19 SHTM academics and postgraduate students.
The second workshop on 8-12 July attracted 25 hospitality
educators from both Hong Kong and overseas.

Executive Development Training
for Crossroads Global Village
As part of the SHTM’s social responsibility activities, Dr
John Ap delivered two executive development sessions
to staff members of Crossroads Global Village in April
and May. Crossroads uses the global village concept
to raise awareness and educate students and corporate
HORIZONS
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SHTM News

Dr Stephen Pratt
joined the SHTM as
an Assistant Professor
on 7 January. Dr Pratt
received his Bachelor
and Master’s degrees in Economics
from the University of Sydney and his
Ph.D. in Business and Management
from the University of Nottingham,
UK. He previously worked as a Senior
Lecturer at the School of Tourism
and Hospitality Management at the
University of the South Pacific (USP),
Fiji. His research interests include
the economic impacts of tourism,
destination marketing, cruise tourism,
film tourism, sustainable tourism
and cultural tourism. He received the
USP’s Vice Chancellor’s Award for Best
Research Publication for 2011.

Dr Hanqin Qiu was
promoted to Professor
with effect from 1 July.

Dr Catherine Cheung
was promoted to
Associate Professor with
effect from 1 July.
Dr Basak Denizi
Guillet was promoted to
Associate Professor with
effect from 1 July.
Dr Jinsoo Lee was
promoted to Associate
Professor with effect
from 1 July.

Ms Katrina Li was
promoted to Senior
Executive Officer with
effect from 1 February.
Mr Wai-Lap Chung
joined the SHTM as an
Assistant Designer on 13
March.
Professor Brian King
assumed the role of
SHTM Associate Dean
(Executive Education
and Partnership) on 22 March. As the
third Associate Dean, Professor King
will focus on strengthening the School’s
partnerships with the industry relating
to taught postgraduate programmes,
including the D.HTM, Executive
Masters and MSc degrees. His role will
also embrace the duties of Postgraduate
Programme Director.
Miss Shirley Mak
joined the SHTM as an
Administrative Assistant
on 15 April. She
provides administrative
support on student records and student
exchange matters, and to the School
Board.

Miss Elaine Chow
joined the SHTM as an
Executive Assistant on
2 July.
Dr Pearl Lin, having
completed her Visiting
Lectureship, has been
appointed as an Assistant
Professor on 1 August.

August.

Dr Sabrina Huang,
having completed her
Visiting Lectureship, has
been appointed as an
Assistant Professor on 1

Dr Wantanee Suntikul
joined the School as an
Assistant Professor on
1 August. Dr Suntikul
received her MSc in
Tourism Marketing and Ph.D. in
Tourism Studies from the University of
Surrey in UK. She previously served as
an Assistant Professor at the Institute
for Tourism Studies in Macau. Her
core research interests and expertise
are in the socio-political and cultural
aspects of tourism, including politics
and tourism, the impact of tourism on
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cultural tourism destinations, heritage
issues in tourism development and propoor tourism.
Dr Stéphanie Pougnet
joined the SHTM as
a Visiting Assistant
Professor on 1 August.
Currently, she is an Assistant Professor
at Ecole hotelier Lausanne in
Switzerland and she joined the SHTM
for academic exchange programme. Dr
Pougnet specialises in human resources
development, organizational behaviour
and project and team management,
with a specific focus on value creation
and human capital performance.
Mr Denis Tolkach
joined the School as a
Visiting Lecturer on 1
August. His research
interests include
sustainability and island destinations.
Mr Jonathan Sutton
joined the SHTM as an
Instructor on 2 August.
Mr Sutton received his
Bachelor in Hospitality
Management from Victoria University
in Australia. He is a graduate of
the SHTM’s MSc in International
Hospitality Management degree.
He previously worked as a Teaching
Associate and taught hospitality
and tourism related subjects for the
Vocational Training Council.
Miss Ada Fong was
promoted to Instructor
with effect from 7
August.
Mr Ryan Smith, having
completed his two-year
Visiting Lectureship, has
been appointed as an
Instructor and Manager
of Bistro 1979 with effect from 26
August.
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A Truly Zealous Team

A

new executive committee brought a great deal
of zeal to the SHTM Students’ Association
earlier in the year. Having made it through the
polling period, the ninth committee took control of the
Association at an inauguration ceremony held on 30 April.

Last month, the committee and other Association
members welcomed SHTM newcomers at the annual, and
always enjoyable, Orientation Camp. They also assisted the
School during the Common Orientation Programme for
all freshmen, and held an Orientation Night.

Led by President Ronald Sit, External Vice-President
Saki Tsang and Internal Vice-President Dennis Chong,
the committee vowed to do their utmost to serve the
Association’s members. As reflected by their team name –
Zealous – the 15 committee members were well and truly
fired up with determination.

In the near future the Association will be offering a Table
Manner Class and a Grooming Workshop with the aim
of equipping members with skills that are vital in the
hospitality and tourism industry. Also to come are the
annual Sports Competition and Singing Contest, which
will offer members opportunities to show off their talent,
and the always anticipated Mega Sale and Annual Dinner.

The committee is particularly zealous about ensuring
the year is both energetic and fruitful for Association
members, in line with their election theme of “Voyage
with Aspiration, Steer towards Destination” – very much
a slogan all tourism students can identify with. They are
planning a range of activities, offering services for members
and ensuring that students are united behind their worldleading School.

HORIZONS

With so much done and so much still to come, the
committee members are sure that they will achieve their
goals this year. The key will be to stay active and be
passionate. After all, that is what being zealous should be
all about!

Student Activities

Students
Make their
Mark

S

HTM students are always eager to reach out into the
world and make their mark. In recent times,
student representatives of the School have
twice travelled to Switzerland, for the 4th Young
Hoteliers Summit in March and the World
Tourism Forum Lucerne in April. Another
pair of students travelled to Zambia in
August was invited to attend the
20th General Assembly of the
United Nations World Tourism
Organisation (UNWTO).
Three SHTM students – Ms Valerie Wong Cheuk-ling, Mr Bartholomew
Fong Tsz-hong and Ms Luna Wang Siqi – had the honour of attending the
fourth annual Young Hoteliers Summit (YHS), held on 18-20 March 2013
at the École hôtelière de Lausanne on the shores of Lake Geneva, Switzerland.
Joining more than 50 other young delegates from 19 of the world’s hospitality
schools, the SHTM team enthusiastically took part in lectures, workshops, social
events and the summit’s highlight, the YHS Challenge.

Hoteliers of the Future

The SHTM students felt immediately at home, describing the presummit welcome event as being “like a family reunion”. Fellow delegates
excitedly told them of time spent in Hong Kong and at the SHTM. “We
were so honoured and proud that they spoke highly of our school and
city”, the team reported. The three also started off on the right foot by
taking second prize in the games that kicked off the summit.
On the first day the team attended lectures and keynote speeches delivered
by industry leaders, culminating in an eye-opening workshop session on
brand scents led by Swiss fragrance firm Essencia AG. The second day saw
the students dive into the YHS Challenge. Teams of five members drawn
from a diversity of nationalities were asked by Starwood Hotels and Resorts to create
an employer branding strategy designed to change the overall image of the industry
and to recruit, develop and retain talent for Starwood itself.
The SHTM students were all very appreciative of the learning opportunity that the
challenge provided, and had fun working into the night with their international
teammates. The three said the experience reminded them of the importance of
workforce diversity, as “working with people from different backgrounds is
very conducive to the creation of innovative ideas”.
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Student Activities

Introducing Hong Kong to the World
Mr Randy Lam Pun-chuan, a BSc(Hons) in Tourism Management
student, also travelled to Switzerland, for the third World Tourism Forum
on 17-19 April. Held in Lucerne, the event was billed as a
place “where global leaders in tourism, travel and hospitality
meet the next generation”. Attracting an international array of
professionals, leaders and experts from business, government,
and the science and finance sectors, the Forum allowed a
wide-ranging exchange of views on the industry’s future.
Mr Lam was one of only eight students selected to deliver
a paper at a special forum on the Next Generation and
Young Talents. Speaking on “Ocean Park Hong Kong:
Capitalising on Theme Park Festive Events”, he overcame
nervousness and confidently conveyed his thoughts. He
later commented that “my experience in Lucerne was indeed a milestone of
my tertiary education because it required me to accurately articulate ideas at
several networking sessions”.
Speaking a little more generally, Mr Lam said he would “definitely
recommend that students grasp every opportunity to attend forums
and conferences”.

Into Africa

Two Higher Diploma in Hotel
Management students landed in
Zambia after a 17 hour flight in August
to attend the 20th Session of the UNWTO
General Assembly. Selected by the country’s
Minister of Tourism and Arts, The Hon. Sylvia
T. Masebo, for answering questions about the
General Assembly correctly during her visit to the
SHTM in April, Ms Polly Chan and Mr Stephen Tai
were highly impressed with the event and the country
that hosted it.

The two students had the opportunity to attend the
Assembly’s opening at Victoria Falls, where Zambia and
Zimbabwe meet, and some of the plenary sessions. Under the spotlight
during the Assembly were visa facilitation, connectivity and accessibility.
Ms Chan was particularly impressed by the opening video speech of UN
Secretary General Mr Ban Ki Moon, who urged the approximately 700
delegates to “deliberate on how best their countries could contribute to
sustainable tourism”.
The pair also had the opportunity to see something of Zambia, with both
expressing their gratitude for Zambians being so friendly. Mr Tai remarked
that “people are happy to share their own stories, introduce the country and
give you some travel advice”. Both expressed their thanks to the Minister
for her generosity, and intend to visit the country again.

HORIZONS
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Outstanding Achievers

he SHTM’s most outstanding students were
rewarded for their efforts on 26 March with an
Academic Achievement Award ceremony held in
their honour. All full-time students who achieved GPAs
of 3.7 or above in Semester One 2012/2013 were eligible
for awards. The awardees, their families and friends, and
Bachelor of Arts
(Honours) in Hotel and
Catering Management

SHTM staff gathered in the School’s foyer for a Dean’s
Reception after the event.
The School congratulates the following students and looks
forward to witnessing more of their excellence in the
coming years.

CHAU Yin Cheung Erik

TEE Le Lyng

LAW Yu Ling

LAU Tsz Fung

CHENG Ling Wa

TSE Ping Ping

LEE Ka Yee

LAW Hiu Lam Stefaine

CHAN Ho Yi

CHEUNG Ka Yan

TSO Suet Mei

LI Ka Ki Kalista

LEE Vivian

CHEN Weiheng

CHIN Cheuk Yan

TSUI Ngai Ching

LI Kai Tik

LUI Wai Nga

CHEUNG Pui Tsun

CHO Tsz Chun

WANG Jini

LIU Chun Ho

MAN Pui Shan

CHIU Kwai Ling

FUNG Yuen Shan Jennifer

WONG Ka Hei

LO Yuk Ting

NG Hiu Lai

HO Cheuk Wing Charmaine

HO Ka Yung

WONG Sin Ching Anna

LUI Kin Pong

SZE Leung Leung

HO Sze Chai

IP Cheuk Ling

WONG Sin Yu

MUI Ka Wing

TSANG Chun Ming

HO Wing Ki Vicki

IU Shuk Yi

WONG Suet Ping

PO Wing Yi

LAU Ho Ting

JANG Pureanae

YEUNG Ching Yi

TANG Hiu Kwan

LEUNG Ka Yu

KUNG Cho Tsing

YIH Hoi Yin

TSANG Ching Yee

LEUNG Wing Hung

KWOK Tsz Kwan

YUEN Wing Wa

TSE Lai Yin

LEUNG Wing Yin

LAI Hei Man Tammy

LI Jiu Fen

LAI Yuhang

LI Wai Yin

LAM Yu Yan Eva

LIU Lu

LAU Kit Yung

CHAN Ching Yee

WONG Rowena

TSANG Wing Yin

LAW Hoi Tung

CHAN Oi Ting

WONG Sing Yee

WONG Wai Wai

LAW Yuen Wan

CHEUNG Lai Ying

WONG Wai Hong

XU Ying

LEE Pui Yi

CHEUNG Shuk Kwan

YEUNG Hoi Ming Anthea

YUEN Ka Lai

LEUNG Wan Chor Vanessa

CHEUNG Shuk Man

YIP Yuen Ching

ZHANG Fan Jing

LI Hoi Kei Jacqueline

CHU Ka Lei

YIU Hei Wan

LI Hiu Tung

ZHANG Yao

LI Yuen Ying

FONG Chi Hang

YIU Sze Wai

WONG Ka Yan

LO Ngan Ting

HAN Xiao

MENG Yutong

HO Ka Yan

Bachelor of Science
(Honours) in Hotel
Management

Bachelor of Science
(Honours) in Tourism
Management

Higher Diploma in Hotel
Management
CHAN Yun Tao
CHOW Tsz Ching

TSUI Tsz Kin

LEUNG Sin Yee

TSUI Yin Hei

NG Tak Fong

WANG Siqi

TAI Chun Fai
WONG Suet Ying
WU Kenton Dennis Mcelhone

NG Yee Lam

HO Wing Sze

Bachelor of Science
(Honours) in Convention
and Event Management

AU-YEUNG Sing Lee Michelle

PHOON Maeguan

KAN Lok Yan

CHAN Ho Kwan

CHAN Ho Shan

QIU Yao

KWOK Choi Yan

CHAN Wan Lun

CHAN Ka Hon Kareen

SUM Sze Yan Cyan

KWOK Wai Yi

CHAU Mun Ha

CHAN Ka Man

TAM Hoi Lun

LAM Cho Ying

CHEUNG Nga Wah

CHAN Lai Ching

TANG Cho Ling

LAM Yan Yan

CHOW Hoi Ling

CHAN Yee Ka

TANG Tsz Wai

LAU Lok Tung

LAI Sze Man

Higher Diploma in
Tourism Management

YU Po Qing

School of Hotel and Tourism Management

24

Mentorship Programme 2013

Mentor Influence Widens

T

he SHTM has been organising its annual Mentorship Programme
since 2002, pairing enthusiastic undergraduate students with seasoned
industry professionals for advice, coaching and expanding their
networks. This year the programme stepped up to a new level with the inclusion
of full-time MSc students.
On 23 February, PolyU’s Staff Restaurant hosted the first meeting of the mentors
and their student mentees. With 114 mentors recruited from the hospitality and
tourism industry, 55 mentors and 89 students attended the event. The mentors
also visited Hotel ICON and the SHTM premises, providing them with insights
into the hotel’s operations and the School’s learning and teaching facilities. The
mentors and mentees will maintain regular contact over the coming months to
achieve the learning objectives they have agreed on.
The SHTM would like to thank the following mentors for their participation
and support.
AGONOY Lily
Managing Director
Jebsen Travel Management Limited

CHENG Elaine
Director of Human Resources
Regal Airport Hotel

CHOW Irene
Senior Manager – Customer Service
Fairwood Holdings Limited

AICHER Gerhard
General Manager
Le Meridien Cyberport

CHENG Mazy
Director of Human Resources
Sheraton Hong Kong Hotel and Towers

AU Michael
Executive Director
Realty Travel Service Limited

CHENG Paul
Senior Manager – Business Continuity Planning
Airport Authority Hong Kong

CHOW Raymond
Group Managing Director
Hutchison Whampoa Properties Limited/
Harbour Plaza Hotel Management (Int’l) Limited

BUSFIELD Anne
General Manager
Auberge Discovery Bay Hong Kong

CHENG Simon
Director of Sales – Travel and MICE
Mandarin Oriental, Hong Kong

CHAN Angela
Human Resources Manager
Hong Kong Football Club

CHENG Steve
General Manager
Nan Fung China Limited

CHU Gary
Front Office Manager
Bishop Lei International House

CHAN Jacky
Front Office Manager
Courtyard by Marriott Hong Kong

CHEUNG Nancy
Director of Sales
Courtyard by Marriott Hong Kong

CHU Regina
Director of Learning and Development
The InterContinental Hong Kong

CHAN Patrick
Human Resources Manager
Courtyard by Marriott Hong Kong Sha Tin

CHEUNG Patsy
Regional Sales and Marketing Manager
Morton’s of Chicago, The Steakhouse

CHUI Henry
Manager, Revenue Management
Hong Kong Disneyland Resort

CHAN Samuel
Vice President – Corporate HR
Genting Hong Kong

CHEUNG William
Head of Services Operations
Ngong Ping 360 Limited

DAVIS Lincoln
Director of Quality Management
Intercontinental Grand Stanford Hotel Hong Kong

CHAN Simon
Director of Food and Beverage
Marco Polo Hongkong Hotel

CHIU Cici
Manager, F&B Operations
Hong Kong Disneyland Resort

DICARLO Bill
Deputy Managing Director
Hong Kong Convention and Exhibition Centre

CHANG Shirley
Sales and Marketing Manager
The Hong Kong Jockey Club

CHIU Evan
General Manager
Metropark Hotel Wanchai Hong Kong

DICKSON Paul Andrew
Food and Beverage Manager (Racecourses)
The Hong Kong Jockey Club

CHENG Anna
Learning and Development Manager
Hyatt Regency Hong Kong, Tsim Sha Tsui

CHOW Aviva
Director of Global Programmes, Planning and Support
Langham Hospitality Group

DRUMMOND John
Resident Manager
InterContinental Grand Stanford Hong Kong
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CHOW Vida
Area Director of Human Resources
Grand Hyatt Hong Kong
CHU Carroll
Director of Human Resources
InterContinental Grand Stanford Hong Kong

Mentorship Programme 2013

FAN Kenneth
General Manager
The Clearwater Bay Golf and Country Club

LEUNG Fred
General Manager
HK YWCA – Hotels and Residences

TAM Edmond
Regional Director of Sales
The Peninsula Hotels

FOSKEY Paul
EVP, Hotel Development, Asia-Pacific
Marriott International, Inc

LEUNG Paul
Senior Manager, Strategic Planning and Research
Hong Kong Tourism Board

TAN Steven
General Manager
The Hong Kong Jockey Club (Sha Tin Clubhouse)

FUNG Ken
Hotel Manager
The HarbourView Place

LEUNG Ray
Director of Quality and Learning
Langham Hospitality Group

TANG Bernard
Director, Human Resources
The Mira Hong Kong

GALLAS Guillaume
Executive Assistant Manager
The Mira Hong Kong

LEUNG Yiu-lam, Paul
Managing Director
Holiday World Tours Limited

TCHOU Larry
Group President – Asia Pacific
Hyatt International – Asia Pacific Limited

GAO Jun
Design and Planning Director
China Resources Property Limited

LI David
Senior Operations Manager
Maxim’s Caterers Limited

TSANG Porsche
Quality Improvement Manager
Island Shangri-La Hong Kong

HO Aliana
Vice President Asia Pacific, Regional Sales and Trade Operations
The Walt Disney Company (Asia Pacific) Limited

LI Johnny
Director of Quality and Training
Holiday Inn Golden Mile Hong Kong

HO Amy
Senior Catering Sales Manager
Mandarin Oriental Hong Kong

LI Richie
Deputy General Manager
LSG Sky Chef

TSANG May
General Manager
The Peak Tower Limited and
Peak Tramways Company, Limited

HO Ronald
Director of Finance
Hong Kong SkyCity Marriott Hotel

LI Wallace
General Manager – Racecourse Catering Operations
The Hong Kong Jockey Club

HOEBORN Thomas
General Manager
Conrad Hong Kong

LIEN Chu
Campus Recruitment Manager
Shangri-La Hotels and Resorts

HUI Jason
Senior Manager (Security and Operational Risk)
The Hongkong and Shanghai Hotels, Limited

LO Anthony
Deputy Design Director – OPS
Shangri-La International Hotels Management Limited

HUI Queenie
Training Manager
The Royal Garden

LO Bing-chung
Vice President, Public Affairs
Hong Kong Disneyland Resort

IEONG David
General Manager
The Dynasty Club

LO Clemson
General Manager
MV Destination Management Limited

KAI George
General Manager, Business Travel and MICE
China Travel Service (HK) Limited

MABEY James
Senior Director of Development
Marco Polo Hotels

KONG Maurice
Director of Food and Beverage
Hong Kong Convention and Exhibition Centre

MAK Calvin
Founder and CEO
Rhombus International Hotels Group

KUSUMA Riza Perdana
General Manager
Garuda Indonesia

MAK Eric
Director
Rhombus International Hotels Group

KWOK Philip
Human Resources Manager
Hong Kong Gold Coast Hotel

MERAINER Noel
VP, Development Planning and Feasibility
Marriott International

LAI Jackson
Associate Manager, Staffing
Hong Kong Disneyland

MÜLLER Michael
General Manager
Hong Kong SkyCity Marriott Hotel

LAI Janet
Senior Human Resources Manager
HKR International Limited

NG Candy
Regional Quality Manager – Greater China
Langham Hospitality Group

LAU Bonnie
Head of Human Resources and Corporate Services
Ngong Ping 360 Limited

NG Raymond
General Manager – Sales and Marketing
Kuoni Travel (China) Limited

LAU Elise
Human Resources Manager
JW Marriott Hotel Hong Kong

POLLMEIER Peter
General Manager
InterContinental Grand Stanford Hong Kong

LAU Francis
Director of Human Capital
Hotel ICON

POON Sunny
Director of Sales and Marketing
New Astor Travel Service Limited

LAU Frankie
Food and Beverage Manager
Langham Place Hotel

SERECI Robert A, CCM
General Manager
The American Club Hong Kong

LEE Angela
Training Manager
Sheraton Hong Kong Hotel and Towers

SHAM Signory
Human Resources Manager
Sheraton Hong Kong Hotel and Towers

LEE Carol
Human Resources Manager
Harbour Plaza 8 Degrees

SHAO Wilson
Managing Director
Ngong Ping 360 Limited

LEE Donna
Front Office Manager
The Peninsula Hong Kong

SHEK Jason
Director of Sales and Marketing
Mandarin Oriental, Macau

LEE Francis
Assistant Human Resources Manager
PizzaExpress (HK) Limited

SHIEH Wai-lap
Director of Facility Development
Hong Kong Convention and Exhibition Centre

LEE Lindy
Director of Recruitment
Langham Hospitality Group

SZETO Henry
Front Office Manager
Regency Hotel, Macau

LEE Martin
General Manager
Maxim’s Caterers Limited

TAI Mandy
Assistant Training Manager
InterContinental Grand Stanford Hong Kong

TSE Gottfrid
Director of Rooms
Hong Kong Gold Coast Hotel
WAI Kenneth
Area Director of Human Resources
Island Shangri-La Hotel
WAN Mono
Group Human Resources Manager
Regal Hotels International Limited
WONG Ayse
Group Director of Human Resources
Regal Hotels International
WONG Christina
Assistant Training Manager
Hong Thai Travel Services Limited
WONG Ivor
General Manager
Shun Tak Travel Services Limited
WONG Leo
Front Office Manager
InterContinental Grand Stanford Hong Kong
WONG Perry
Sales and Marketing Director
The Peak Tower Limited and
Peak Tramways Company, Limited
WOO Ming-lap
Head of Event Operations and Contract Administration
AsiaWorld-Expo Management Limited
WU Abby
Assistant Manager, Talent Management
Conrad Hong Kong
WU Alex
General Manager
The Cityview
YAU Sandy
Human Resources Manager
The Mira Hong Kong
YEUNG Janet
Director of Intellectual Capital and Quality
Langham Place Hotel Hong Kong
YEUNG Patrick
Chief Executive Officer
Hong Kong Dragon Airlines Limited
YIM Charis
Director of Sales
The Peninsula Hong Kong
YIM Nicholas
Executive Director and Group General Manager
Sino Group of Hotels
YIP Lawrence
Director and Head of China
Millennium and Copthorne Hotels
YIU Yuti
Assistant Human Resources Manager
The Royal Garden
YUEN Wanda
Head of Learning and Development
Lanson Place Hospitality Management Limited
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Food and Beverage Activities
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For the
Greater
Good

F

ood and beverage activities at the SHTM in recent
months have focused on the greater good, whether
promoting health and sustainability, refining
the appreciation of fine food and wine or ensuring that
students develop habits that last a lifetime. The concern
has been not only to show what is possible now, but also
what should happen in the world of tomorrow.

in June. The SHTM’s Education Specialist (Integrated
Learning) Mr Murray Mackenzie said that the School’s
participation in the two campaigns was “educational from
the point of view of both the students and the general
public, as we’re trying to raise awareness of these organic
and sustainable foods”.

The School’s highly successful Food and Wine Academy
wove a distinct theme of healthy eating and living into its
workshop offerings over spring and summer. Teaming up
with Jamie Oliver’s Food Revolution, a campaign to save
the health of the next generation, the Academy offered
workshops on organic cooking in April and May led by
Anthony Fletcher, Head Chef at The Pawn.
Chef Fletcher said he approached the workshops
wanting participants “to learn techniques, not
dishes”. Using locally grown organic vegetables he
showed how to prepare meals that were “realistic
for them to cook at home, that they would want
to cook at home”. The results were two groups
of “very excited” participants ready to make
important changes in their cooking and
eating habits.
As part of the United Nations
Environment Programme’s ‘Think.
Eat. Save.’ campaign to reduce food
wastage, a healthy cooking workshop
led by Chef Christian G. Mongendre,
founder of MANA! restaurant, was held
Chef Christian Mongendre
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Mr Murray Mackenzie, SHTM Education Specialist (Integrated Learning)
representing Bistro 1979 in receiving the award from Mr Chong Chan-yau,
Board Chairman of Carbon Care Asia (middle) and Ms Christine Loh, JP,
Under Secretary for the Environment Bureau of the HKSAR Government
(right)

Another key element in the sustainability equation fell into
place on 30 May, when Bistro 1979 at the SHTM and
Hotel ICON were awarded CarbonCare® Level 1 labels
from CarbonCare Asia after undertaking a sophisticated
process of measuring, reducing and offsetting their carbon
emissions. Mr Mackenzie noted that students would
be continuing the auditing process this semester, and
combined with their exposure to organic food would be set
to be environmentally conscious throughout their careers.
Chef Anthony Fletcher (second row, second from right) and Mr Murray
Mackenzie with students after the organic cookery workshop

Food and Beverage Activities

Refining the Food and Wine Experience
Shifting to the appreciation of food and wine in a broader
sense, Hotel ICON again increased its participation
in the School’s food and beverage activities over recent
months. The hotel’s Singaporean, Thai, Indian, Chinese
and patisserie chefs all conducted student workshops.
Also offered, in conjunction with Gourmet House, was a
free Ponthier demonstration featuring 1999 Pastry World
Champion, Chef Emmanuel Ryon, which attracted over
100 industry participants.

Mr Thomas Egloff, Managing Director of Finessa,
explained that his company had been cooperating with
the School since serving as the exclusive wine sponsor at
the 9th APacCHRIE Conference in June 2011. “What
I like about the Food and Wine Academy”, he said, “is
that we really have the opportunity to set up something
unique and sophisticated”. Against the backdrop of a very
consumption-oriented approach to wine, he was seeing
a gradual shift to an appreciation of quality and value in
workshop attendees.

Nurturing Students
With a wealth of activities on offer, it is little wonder
that SHTM students are paying increasing attention to
food and beverage training. Mr Mackenzie remarked that
such training was not only “gaining a higher profile with
students”, but that it was also becoming a more significant
element of the School’s overall educational offerings.

The School’s wine-related activities continued to build
momentum, with French wine events in May and various
themed food and wine pairing workshops. There was also
the continuation of a longer collaboration with Finessa
(HK) Limited, an importer of award-winning wines and
other beverages.

Mr Thomas Egloff explaining food and wine pairing

To highlight the very committed efforts they have been
putting into their training, the School held its first ever
award ceremony specifically for food and beverage students
on 14 June. Eleven sponsoring companies supported awards
for excellence in areas ranging from wine to food service,
and the recipients, along with their family members, were
treated to a celebratory cocktail party.
Encouragement in general is critical to nurturing students,
Mr Mackenzie explained. “Once you encourage them
and show them that they’re gaining knowledge, they get
more excited about it.” The skills in time management,
multitasking, communication and delegation developed
in the restaurant and the kitchen permeate into their days
and stay with them throughout their careers. It is not only
about creating assets for the hospitality sector, but also
about enhancing lives one course at a time.
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Alumni Association News

With a Spring in their Steps
Members of the SHTM Alumni Association have had a spring in their steps
over the last six months, setting a fun seasonal theme for their annual dinner,
awarding a scholarship to a tourism management student, participating in a
meaningful community service day and visiting Thailand for the most unusual
of annual tours.

Spring Blossom Dinner 2013

On 16 March, over 140 members and guests attended the
Association’s Annual Dinner at the Grand Ballroom of the Crowne
Plaza Hong Kong in Kowloon East. With a ‘Spring Blossom’
theme, the dinner started with cocktails and a stunning hip-hop
dance performance by students from the PolyU Dancing Society.

Aside from a tasty buffet and lucky draw prizes, the attendees
were treated to a special contest, with 12 contestants selected for
their colourful spring costumes, provided with props and told to make use of
them in impromptu stage performances. Mr Murray Mackenzie, the SHTM’s
Education Specialist (Integrated Learning), and Ms Celine Tang wowed the
audience the most, taking out the Mr and Miss Blossom awards.

Scholarship Awarded

Another highlight of the Annual Dinner was the presentation of
the 2013 SHTMAA Scholarship. Having prepared a proposal
for a corporate social responsibility activity and presented it to
a judging panel, Stephen Tai, a Higher Diploma in Tourism
Management student, received the $5000 award from Alumni
Association Vice President Mrs Betty Simpson.

Community Service Day

In the spirit of caring for the Hong Kong community, the
Association cooperated with the Society of Community
Organisation to hold a joyful event for a group of underprivileged
children from Sham Shui Po on 11 May. Following a mysterious
magic workshop, Association members staged group games and
provided refreshments for the delighted children.

Unique Alumni Tour

Rather than organising a standard group tour this year, Association members
decided to experience Thailand in a very different way. On 18-21 July they were
pampered in the newly opened W Hotel Bangkok, walked through the ancient
ruins and art work at Ayutthaya, the ancient
Thai capital and UNESCO world heritage
site, tasted the best of Thai wines, indulged in
gourmet dining and shopping, and visited a
dairy farm that featured a milking station, ice
cream factory and rodeo. What more could
anyone want from a tour?
HORIZONS
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Alum-notes
Ms Rosemary Tam HD in Hotel Management 1995,
BA(Hons) in Hotel and Catering Management 1997 is
Director of Human Resources at W Hong Kong.

Mr Wilson Lee HD in Institutional Management and
Catering Studies 1988 is General Manager of the Hyatt
Regency Hong Kong, Shatin. Mr Lee was the SHTM
Outstanding Alumni 2010.

Ms Amrit K. Sethi (Neelu) HD 1996 is Sales Manager at
Excella Travel (HK) Limited.

Ms Samantha Choi HD in Hotel, Catering and Tourism
Management (Hotel Management) 2004 is Assistant
Human Resources Manager at the JW Marriott Hotel
Hong Kong.

Ms Karen Chan BSc(Hons) in Hotel Management 2009
is Secretary to the General Manager of the Regal Oriental
Hotel.

Ms Celia Wong MSc in Hotel and Tourism Management
2004 is ERB Barista Course Trainer at Olympic Consultants
Limited.
Ms Christy Cheung HD in Hotel, Catering and Tourism
Management (Tourism Management) 2005 is Human
Resources Manager at Hotel Panorama by Rhombus.
Ms Iris Chau BA(Hons) in Hotel, Catering and Tourism
Management (Hotel Management) 2006 is Assistant
Personnel Manager at the Grand Hyatt Hong Kong.
Ms Anna Cheng BA(Hons) in Hotel, Catering and
Tourism Management (Hotel Management) 2006 is
Learning and Development Manager at the Hyatt Regency
Hong Kong, Tsim Sha Tsui.
Ms Dilys Mak BA(Hons) in Hotel, Catering and
Tourism Management (Hotel Management) 2006 is
Assistant Learning and Development Manager at the
Peninsula Hong Kong.
Ms Ivy Lam BA(Hons) in Hotel, Catering and Tourism
Management (Catering Management) 2007 is Assistant
Human Resources Manager at the Hong Kong SkyCity
Marriott Hotel.
Mr Seth Li BSc(Hons) in Hotel Management 2008 is
Assistant Training Manager of Eaton, Hong Kong.

Alum-notes

Mr Gordon Wong HD in Institutional Management
and Catering Studies 1985 is General Manager of
Worldnet China Limited.

Ms Alison Yau HD in Hotel Management 1998, BA
(Hons) in Hotel and Catering Management 1999, MSc
in Hotel and Tourism Management 2002 is Regional
Director of Sales and Marketing of Rhombus International
Hotels Group Inc. Ms Yau was the SHTM Outstanding
Alumni 2009.

Ms Connie Chu BSc(Hons) in Hotel Management
2010 is Specialist, Talent Development and Culture at Le
Meridien Cyberport.
Ms Dianna Yu BSc(Hons) in Tourism Management
2010 is Assistant Learning and Development Manager at
Hotel ICON.

Ms Sylvia Chung MSc in Hotel and Tourism
Management 2010 is General Manager of L’hotel Island
South; L’hotel elan and Lodgewood by L’hotel under the
Chinachem Group.

Dr Haiyan Kong PhD in Hotel and Tourism
Management 2010 is Associate Dean of the Business
School at Shandong University, Weihai.
Dr Simon Song PhD in Hotel and Tourism Management
2010 is Head of the Department of Hotel/Resort
Management at the Tourism College of Hainan University.
Ms Jeyeon Kim MSc in Hotel and Tourism Management
2011 is Guest Experience Supervisor at the Four Seasons
Hotel Hong Kong.

Mr Owen Li BSc(Hons) in Hotel Management 2012 is
Guest Relations Officer of InterContinental Hong Kong.

Dr Erdogan Ekiz PhD in Hotel and Tourism
Management 2012 is Associate Professor, Department of
Hotel and Hospitality Management, Tourism Institute at
King Abdulaziz University.
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Thanks to Our Professors for a Day

The SHTM offers sincere thanks to the distinguished industry professionals who recently served as
professors for a day.
Speaker

Title and Company

Topic

Chef Jean-François ARNAUD

M.O.F France’s Master Chef

Gift Pastry Workshop and High Tea Gourmet Dessert Workshop

Mr Corbin BALL

Chief Executive Officer, Corbin Ball Associates

Meeting Technology/Social Media

Mr Charles BARKER

General Manager, Hong Kong Club

Luxury Service Management in Club Industry

Mr Jean Jacques BONNIE

Owner, Château Malartic Lagravière

Château Malartic Lagravière (Cru Classé Graves) Wine Tasting
Workshop

Mr Symon BRIDLE

Chief Operating Officer, New World Hospitality

Rosewood Hotels and Resorts

Mr Chris BUCKINGHAM

Chief Executive Officer, Destination Melbourne

Progressive Leadership – Principles and Practice

Mr Kevin BURROWS

Owner, Direct Meats

Meat Butchering

Professor Amy CHAN

Honorary Professor, SHTM

Bidding for International Association Meetings

Ms Karen CHAN

Corporate Sales Manager, MTR Group

The Marketing Strategy of Airport Express Hong Kong

Mr Patrick CHAN

Front Office Manager, Hotel Nikko Hong Kong

Front Office Management

Mr William CHANG

Director of Product Development – Asia Pacific,
Tourico Holidays

Importance and Keys to Success of Travel Wholesaler

Mr Arnold CHENG

General Manager, International Affairs,
Cathay Pacific Airways Limited

How Does Aviation Policy Affect Cathay Pacific’s Business?

Mr Kenneth CHENG

Representative in Hong Kong, Macau
Government Tourist Office

Macau Tourism: Current and Future Strategy

Ms Mazy CHENG

Director of Human Resources, Sheraton Hong
Kong Hotel and Towers

Building Green Culture in Hotels: From HRM’s Perspective

Mr Ronnie CHENG

General Manager, The Garden Hotel Guangzhou

Hotel Development in China

Mr Billy CHEUNG

Chef, Ginn Sake Bar and Restaurant

Starting Out in the Industry

Ms Cathy CHEUNG

Manager, Public Affairs, Corporate
Communications, Airport Authority Hong Kong

HKIA Backstage Tour

Ms Ivy CHEUNG

Training Manager, Crowne Plaza Hong Kong
Kowloon East and Holiday Inn Express Hong
Kong Kowloon East

The Road to Having a Great Start … Begins with a Successful Job
Interview

Mr Jody CHEUNG

Managing Director, King Parrot Group

Multi-Unit Restaurant Operations

Mr Rico CHEUNG;
Mr Quinton LU

Director of Housekeeping; Executive Assistant
Manager, Four Seasons Hotel Hong Kong

Career in Rooms Division

Mr Edmond CHOI

Director of Engineering, Hotel ICON

Hospitality Facilities Planning and Maintenance – “Design
Deficiencies, Engineering Solutions”

Mr Wingo CHOI

F&B Manager, Hong Kong Convention and
Exhibition Centre

Convention Venue Catering Management

Mr Kenneth CHUI

General Manager – F&B,
AsiaWorld-Expo Management Limited

The Role of Food and Beverage in Mega Events

Chef Kazutoshi ENDO;
Mr Ian SYMONDS

Executive Sushi Chef, ZUMA;
Renowned Wine Educator

SHK Group: Magic of Champagne, Wine, Sushi

Mr Wilfred FAN

Managing Director – North Asia, Agoda.com

IT Trend in the Hospitality Industry

Chef Anthony FLETCHER

Head Chef, The Pawn

Food Revolution: Organic Food Demonstration Workshop

Ms Susana FORK

Director of Rooms, Hotel ICON

Trends in Rooms Division Management

Ms Helga GAL

Official Sommelier, Hungarian Presidency of the
Council of Ministers of the European Union

Hungarian Wine Tasting Master Class

Mr Richard HATTER

General Manager, Hotel ICON

Ms Akina HO;
Ms Fion CHU

VP of Strategy and Global Business;
Senior Manager, FCS Computer Systems Limited

Cutting-Edge Technologies for Hotels

Chef Danny HO

Executive Pastry Chef, Hotel ICON

Pastry Demonstration

Mr Eric HO

Front Office Manager, Prince Hotel

Introduction to Hotel and Tourism Industry

Mr Ronnie HO

Chairman, Jetour Holding Limited

Cruise Sales and Marketing

Competition Among Local Hoteliers
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Hotel ICON’s Competitive Advantage and Critical Steps to a Winning
Hotel Brand

Professor-for-a-Day Programme
Speaker

Title and Company

Topic

Ms Becky IP

Regional Director, Greater China,
Hong Kong Tourism Board

Tourism Development and Collaboration in the Greater Pearl River
Delta

Ms M.J. JENNINGS;
Dr Emily LIANG

Director; Senior Consultant,
Active Communication Limited

Leadership is a Journey!

Mr Girish JHUNJHNUWALA

Founder and CEO, Ovolo Group

Looking Back…Why Being Patient Led to My Success

Ms Annie JIANG

Spa Director, Banyan Tree Macau

Spa Industry, Opening and Operations

Mr Andrew KAM

Managing Director,
Hong Kong Disneyland Resort

Disneyland and Organizational Culture

Ms Rebecca KWAN

General Manager, Lan Kwai Fong Hotel

Service Management in a Boutique Hotel

Mr Fourson KWOK

Executive Secretary,
Hong Kong Wine Judges Association

The Professional Approach to Wine Appreciation

Mr Alexis KWONG ALVAREZ

Owner and Chief Chocolate Officer, ChocoYOU

Creative Chocolate Demonstration

Mr Joseph LAM

International Representative for Hong Kong,
Royal Caribbean International

Royal Caribbean International and the Cruise Industry

Mr Arthur LAU

General Manager, Sheraton Zhongshan Hotel

Expatriate Hotel Managers in China

Ms Irene LAU

Director of Sales and Marketing,
Shangri-La Hotels and Resorts

Shangri-La Destination Marketing

Ms Paula LAU;
Ms Nicole LI

Director, Sales and Distribution Marketing;
Senior Manager – Business Development,
Sky100 Hong Kong Observation Deck

Development and Designing of Sky100

Ms Kate LAW

Corporate Marketing Manager, Turkish Airlines

Positioning Strategy in Turkish Airlines

Mr Ian LEE

Director of Finance and Administration,
Hotel ICON

Managerial Accounting Practices in Hong Kong/China

Mr Ian LEE;
Ms Janet WU

Director of Finance and Administration;
Director of Sales and Marketing, Hotel ICON

Restaurant Finance

Mr Peter LEE

General Manager, Environment,
Hong Kong International Airport

Environmental Aspects of the Planned Airport Expansion

Mr Emil LEUNG

General Manager, Futian Shangri-La, Shenzhen

The Competitive Strategy of Shangri-La

Ms Gigi LEUNG

Implementation Manager, Meeting Matrix

Technologies for Conventions

Mr Joseph LEUNG

Executive Director, Revenue, Ocean Park

Retail Management

Mr Eddie LI

Director of Procurement,
Mandarin Oriental Hotel Group

Mandarin Oriental Hotel Group’s Procurement System

Ms Amy LIU

Senior Manager, Human Resources,
Hong Kong Tourism Board

Human Resources Management

Ms Jing LIU;
Mr Qiwei YUE

Manager; Deputy General Manager,
The Pavilion Shenzhen

Strategic Management in Hotels

Mr Anthony LO

Deputy Design Director, Shangri-La International
Hotel Management Limited

Building a Brand through Hotel Design – A Case of Shangri-La Hotels

Mr James LU

Executive Director, Hong Kong Hotels Association

Working with Generation Y

Mr Henry MA

General Manager of Airfield,
Hong Kong International Airport

HKIA Overview and Future Development

Mr William MACKAY

Regional Vice-President and General Manager,
Four Seasons Hotel, Hong Kong

Communicating Effectively in a New World

Mr Joseph MAK

Director of Engineering, Headland Hotel

Hospitality Facilities Planning and Maintenance – Lighting System and
Maintenance

Ms Lyne MARCHIVE

Owner, Domaine des Malandes

Chablis Wine Training

The Honourable Sylvia T.
MASEBO

Minister of Tourism and Arts, Republic of Zambia

Sustainable Tourism Development in Developing Countries:
Challenges, Opportunities and Way Forward

Professor Gordon MATHEWS

Professor, Department of Anthropology,
The Chinese University of Hong Kong

The Impacts of Globalization on Consumption and the Construction
of Identities: A Case Study of Chungking Mansions

Mr Raghu MENON

General Manager, Ritz-Carlton, Shenzhen

The Gold Standard of Ritz-Carlton

Mr C. K. NG

Executive Director, Airport Operations,
Airport Authority Hong Kong

An Insider’s View of the Hong Kong International Airport

Mr CHEN Wei-jen;
Mr Sakashi NAKANO;
Mr Keith NORUM;
Mr Kazuhiro SAKURAI;
Mr Ryuichi YOSHIDA

Representatives, Cella Masumi Asia Limited

Japanese Sake Tasting Workshop

Mr Jason PANG

Director of Technology Innovation, Hotel ICON

Internet Security in the Hospitality Industry
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Speaker

Title and Company

Topic

Chef Amphon
PHOOMPHOOKHIEO

Thai Chef, Hotel ICON

Thai Theme Cuisine Workshop

Mr Matthew A. PINE

Administration Manager,
Noah’s Ark Park and Resort

Project Management

Mr Michael PODT

Director of Operations, Institutional Division, MCI

Organizing Effective Conventions and Meetings

Chef Eric POON;
Chef Gabriel CHOY

Owners, Fun Cake Kitchen

Modern Western Cuisine: Molecular Gastronomy

Chef Paulin RIO

Culinary Advisor, Classic Fine Food

“Rougie” Foie Gras Demonstration Workshop

Chef Datta SHANKAR

Indian Chef, Hotel ICON

Indian Theme Cuisine Workshop

Mr Wilson SHAO

Managing Director, Ngong Ping 360 Limited

NP360: Challenges, Marketing Strategy and Success Factors

Mr Louis SHIH

Executive Director, Camelot Hospitality
Innovation Advisory Group

Hospitality Consultancy – Challenges and Opportunities

Mr Roger SHU

Director, Department of Conventions and
Incentives, Image Promotion Centre,
Hangzhou Tourism Commission

CVB’s Role in the Convention Business of Hangzhou

Mr Alan SHUM

Chief Operations Officer (Air Services),
Civil Aviation Department

Open Skies Policy in Hong Kong

Mr Patrick SIN

Director of Revenue, Hotel ICON

Ms Mandy SOH

Assistant Director of Marketing Communications,
Hotel ICON

The Communications Programme of Hotel ICON

Mr SONG Hoi-see

Owner, Plaza Premium Lounge Management
Limited

Third Party Airport Services: The Creation of an Airport Lounge
Network

Mr Squall SONG

Training Manager, Kerry Hotel, Beijing

Quality Customer Service and Hotel Training and Development

Ms SUN Young-yi

Associate Director of Strategic Analysis,
Venetian Macau

Strategic Analysis-Gaming Optimisation from Sands China Limited

Mr Rod SZETO;
Ms Van POON

Director of Food and Beverage;
Bar Team Leader, Hotel ICON

Bar and Cocktails

Mr Steven TAN

General Manager, Sha Tin Clubhouse,
The Hong Kong Jockey Club

The Challenges in Club Management in Hong Kong

Mr Terence TAN

Executive Assistant Manager,
Kowloon Shangri-La Hong Kong

Room Division Management

Dr Candy TANG

Assistant Professor, University of Macau

Gambling Industry in Macau

Mr Paul TOMES

CEO, Passkit

Technology for Events

Mr Brian TSE

Director of Engineering,
Hyatt Regency Tsim Sha Tsui

Hospitality Facilities Planning and Maintenance – HVAC System and
Maintenance

Mr Daniel J VOELLM

Managing Director, HVS Hong Kong

Mr Karl WAT

Director of Sales – Asia,
Compagnie Du Ponant Yacht Cruises

Yacht Cruises

Ms Janet WU

Director of Sales and Marketing, Hotel ICON

Restaurant Marketing

Ms Norma YAN

Deputy General Manager, Marco Polo Shenzhen

International Human Resource Management: Issues and Trend

Ms Cathy YAU

Executive Manager,
Quality Tourism Services Association

Quality Tourism Services and You

Ms Belinda YEUNG

Chief Operating Officer, Regal Hotels

Creative Management – Continual Enhancement

Chef Raymond YIN

Singaporean Chef, Hotel ICON

Singaporean Theme Cuisine Workshop

Mr Alvin YIP

Assistant Professor, Department of Geography,
University of Hong Kong

Opportunities in Culture: Expos, Events, Exhibitions, Experiments

Mr Chris YOSHII

Global Director of Economics, AECOM

Economics and Planning Consultancy in Asia

Ms Linda YUEN

Managing Director, Sightseers (H.K.) Limited

Cruise Distribution Channels

Mr Zhongqiang ZHENG

Director and Senior Engineer,
Zhongshan Tourism Group

Strategic Management and State Owned Enterprises

Mr Echo ZHU

Chief Concierge, The Peninsula Hong Kong

How I became a Concierge: Advice for Hotel Students

HORIZONS

Application of Tourism Demand Forecasting in Hotel Operation
Hotel ICON Revenue Management Practices

Hotel Industry in Hong Kong and Mainland China
Hotel Valuation and Investment Trends

Calendar of Events

Date

Event

Organiser

17-19 October
2013

2013 Annual Conference
of the International Society
of Travel and Tourism
Educators, Detroit,
Michigan, USA

Randal Baker
International Society of Travel
Email: rgbaker@stcloudstate.edu
and Tourism Educators
Website: www.istte.org/conference.html

21-23 October
2013

7th UNWTO/PATA
UNWTO, PATA, SHTM
Forum on Tourism Trends
and Guilin Municipal
and Outlook, Guilin, China Tourism Bureau

Honggen Xiao
Email: honggen.xiao@polyu.edu.hk
Website: asiapacific.unwto.org/en/guilinforum

3-5 January
2014

19th Annual Graduate
Education and Graduate
Student Research
Conference in Hospitality
and Tourism, Houston,
Texas, USA

The Conrad N. Hilton
College of Hotel and
Restaurant Management,
University of Houston and
SHTM

Hanqin Qiu
Email: hanqin.zhang.qiu@polyu.edu.hk
Website: hospitalitygradconf.com/index.html

28 March 2014

Career Day 2014

SHTM

Chris Luk
Email: chris.luk@polyu.edu.hk

9-10 May 2014

International Convention
and Expo Summit 2014,
Korea

Hallym University

Eun-Joo Yoon
Email: ejyoon517@hallym.ac.kr
Website: www.ices2014.org

13th Asia Pacific Forum
for Graduate Students
14-16 May 2014
Research in Tourism,
Kaohsiung, Taiwan

National Kaohsiung
University of Hospitality and
Tourism

Pearl Lin
Email: plin@mail.nkuht.edu.tw

Global Tourism and
Hospitality Conference and
18-20 May 2014
Asia Tourism Forum, Hong
Kong

SHTM and
Taylor & Francis Group

Leslie Fung
Email: leslie.fung@polyu.edu.hk
Website: www.polyu.edu.hk/htm/global2014

12th Asia-Pacific CHRIE
Conference and 5th Youth
21-24 May 2014
Conference 2014, Kuala
Lumpur, Malaysia

Taylor’s University School
of Hospitality, Tourism and
Culinary Arts

Email: apac-chrie@taylors.edu.my
Website: www.taylors.edu.my/tchtevents2014/
apacchrie

9-12 December
2014

Contact

2014 New Zealand Tourism
and Hospitality Research
Waikato Management School, Chris Ryan
Conference, Hamilton,
The University of Waikato
Email: caryan@waikato.ac.nz
New Zealand
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Global Tourism & Hospitality Conference
and

Asia Tourism Forum
Charting the New Path: Innovations in Tourism and Hospitality
INNOVATIONS RESEARCH EDUCATION
18-20 May 2014

Hotel ICON, Hong Kong

Co-hosted and co-organized by
Taylor & Francis Group and the School of Hotel and Tourism Management of
The Hong Kong Polytechnic University
The Global Tourism & Hospitality Conference (Global 2014) will provide a forum for academics, policy makers,
thought leaders, researchers and industry practitioners to exchange dialogue related to the issues, opportunities and
challenges that the world’s tourism and hospitality industry is facing. Global 2014 will be held concurrently with the
Asia Tourism Forum (11th ATF), a major biennial conference which has been held over the past 20 years to address
important issues facing Asia’s tourism industry, particularly those related to the development, marketing and
sustainability of tourism in Asia and around the world. The conference will be held on 18-20 May 2014 at Hotel ICON,
the state-of-the-art teaching and research hotel of The Hong Kong Polytechnic University.

Call for Papers
Deadline for submission of abstracts : 24 January 2014
Deadline for submission of full papers : 21 March 2014
Oral and poster presentations are now invited on areas including (but not limited to) the following topics:

•
•
•
•
•
•
•
•
•
•
•
•
•

Innovations and New Approaches in
Hospitality/Tourism Research and Education
Global Trends in Tourism and Hospitality
Events Management
Environmental Issues
Ethics and Law in Tourism
E-Tourism and Marketing
Training in Tourism and Hospitality
Globalization in Tourism
Green Tourism
Hotel Management
Corporate Social Responsibility
Strategic Choices in Tourism and Hospitality
Service Quality Management

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Human Resources Management
Nature-based Tourism
Rural Tourism Development
Social Media and Tourism
Sustainable Tourism Development
Tourism Economics and Forecasting
Curriculum Design and Pedagogies
Tourism and Hospitality Education
Tourism Marketing
Tourism Policy
Future Hotel Rooms and Restaurants
Destination Management and Marketing
Choice Models and Consumer Decision Making
Other relevant topics

For further information please contact:
Ms. Leslie Fung
School of Hotel and Tourism Management
The Hong Kong Polytechnic University
17 Science Museum Road
Tsim Sha Tsui East, Kowloon, Hong Kong
Email: leslie.fung@polyu.edu.hk

www.polyu.edu.hk/htm/global2014

